
82 
 

DAFTAR PUSTAKA 

  
A.A.H.Hngau, S. (2012). Pengaruh Brand Loyalty dan Perceived quality terhadap 

keputusan pembelian handphone nokia. 

Aaker, (1996). Managing brand equity: Capitalizing on the value of a brand name. 

New York: Free Press. 

Aasael, H. (1995). Costumer Behavior And Marketing Action. Boston: Keat Publishing 

Company. 

Adiyan, H. (2011). (2011) Pengaruh brand awareness dan kepercayaan konsumen atas 

merk terhadap keputusan pembelian ulang minuman Aqua di kota Padang . 50-

58. 

Agusty, F. (2006). Metode Penelitian Manejemen: Pedoman Penelitian untuk Skripsi, 

Tesis dan Disertasi Ilmu Manajemen. Semarang: Universitas Diponegoro. 

Andriyanto. (2009). Pengaruh Brand Awareness, Perceived Quality dan Brand 

Association Terhadap Keputusan Pembelian Konsumen Produk GT Man.  

Astuti, S. W. (2007). Pengaruh Elemen Ekuitas Merek Terhadap Rasa Percaya Diri 

Pelanggan Di Surabaya Atas Keputusan Pembelian Sepeda Motor Honda. 

Universitas Airlangga. Surabaya: Majalah Ekonomi. Tahun XVII. No. 

2.Agustus.Hal. 145 – 156. 

Bhuian, S. N. (1997). Marketing cues and perceived quality: Perceptions of Saudi 

consumers toward products of the U.S., Japan, Germany, Italy, U.K. and 

France. Journal of Quality Management, 2(2), 217-235. 

Chi, C. &. (2009). The Impact of Brand Awareness on Consumer Purchase Intention: 

The Mediating Effect of Perceived Quality and Brand Loyalty. The Journal of 

International Management Studies, Volume 4, Number 1, 135. 

David, A. A. (2007). Menejemen Ekuitas Merek. Jakarta: Spektrum Mitra Usaha. 

Deighton, J. H. (1994). The effects of advertising on brand switching and repeat 

purchasing. Journal of Marketing Research, 16, 28-43. 

Dharmmesta. (2002). Pengaruh Ketidakpuasan Kosumen, Karakteristik Produk, dan 

Kebutuhan Mencari Variasi Terhadap Perpindahan Merek. Jurnal Ekonomi dan 

bisnis indonesia, Vol 17, No 1, 91-104. 



83 
 

Dodds, M. &. (1991). Effect of price, brand and store information on buyer’s product 

evaluation. Journal of Marketing Research. 

Durianto. (2004). Brand equity Ten, Strategi Memimpin pasar. Jakarta: Gramedia 

Pustaka Utama. 

Fornell, C. (1992). A national customer satisfaction barometer: The Swedish 

experience. Journal of Marketing, 55, 1-22. 

Ghozali, I  (2011). Konsep dan aplikasi dengan program AMOS 22. Semarang: 

Universitas Diponegoro, Semarang. 

Hamidi, A. A. (2014). Pengaruh Ekuitas Merek Pada Keputusan Pembelian (Survei 

Pada konsumen Sepeda Motor Merek Honda di Dealer PT. nusantara Sakti 

Malang. Jurnal Administrasi Bisnis, vol 10, no. 1, pp 1-9. 

Holbrook, M. B. (1985). Quality and value in the consumption experience: Phaedrus 

rides again. In J. Jacoby, & J.C. Olson (Eds.), Perceived Quality: How 

Consumers View and Merchandise (pp.31-57). Lexington, MA: Lexington 

Books. 

Indah puji Erviana, I. S. (2013). Pengaruh Kesadaran Merek, Asosiasi Merek, Persepsi 

Kualitas, Loyalitas Merek, Terhadap Ekuitas Merek. 34-40. 

Jacoby, J. &. (1978). Brand loyalty: Measurement and management. New York: John 

Wiley & Sons. 

Jin, H. S. ( 2003/2004). COMPOUNDING CONSUMER INTEREST: Effects of 

Advertising. Journal of Advertising, 32, 4, 29, 21. 

Kan, W. H. (2002). The Study of Relation between Product Value, Brand Trust, Brand 

Affect and Brand Loyalty. University, Taiwan.: Unpublished master thesis. 

Kasiram. (2008: 149). Metodologi Penelitian Kualitatif dan kuantitatif.  

Kertaja, H. (2004). Hermawan Kertajaya on Brand. Bandung: Mizan Pustaka. 

Kotler, P. A. (2012). Prinsip-Prinsip Pemasaran. Jakarta: Erlangga. 

Lin, S. L. (2005). A study of the influence on repurchase intention of customer 

satisfaction and brand loyalty: In the case of automobile selling business. 

Chung Yuan Christian University, Taiwan.: Unpublished master thesis. 

Lindawati. (2005). Analisis Kesadaran Merek, Persepsiu Kualitas dan Asosiasi Merek 

dalam Eksistensi Merek Pada Produk Merek Lifeboy. Surabaya: Jurnal Sains 

Pemasaran Indonesia, Volu. IV, No. I, Mei. 

Morgan, L. A. (1985). The importance of quality. In J. Jacoby and J. C. Olson (Eds.), 

Perceived Quality (pp.61-64). Lexington, MA: Lexington Books,. 



84 
 

Mowen, J. &. (2002). Perilaku konsumen. Jakarta : Erlangga: Terjemahan : Lina Salim. 

Oliver, R. L. (1999). Whence Consumer Loyalty? Journal of Marketing, 63, 33-44. 

Rahmawati. (2002). Create a Value of Brand With Personality. Usahawan No.10 TH 

XXX. 

Ridwan. (2004). Statistika Untuk Lembaga dan Instansi Pemerintah/Swasta. Bandung: 

Alfabeta. 

Sanjaya, B. (2013). Pengaruh Brand Awareness dan Brand Association Terhadap 

Brand Loyalty Melalui Perceived Quality Pada sepatu Nike Surabaya. Kajian 

Ilmiah Mahasiswa Manajemen, vol 2, no 3, pp 1-6. 

Sekaran, U. (2006). Metodologi penelitian Untuk Bisnis. Jakarta: Salemba Empat. 

Setyawan, F. A. (2010). Analisis Pengaruh Brand Awareness, Brand Associations, 

Perceived Quality, dan Brand Loyalty Terhadap Minat Beli Telepon Seluler 

Nokia . 34-39. 

Simamora, H. (2002). Menejemen Pemasaran Internasional. Jakarta: Salemba Empat. 

Subhani, M. l. ((2009)). . A Study On The Association Between Brand Awareness And 

Consumer/Brand Loyalty For The Packaged Milk Industry In Pakistan. Journal 

of Consumer Marketing. 

Sugiyono. (2010). Metode Penelitian Kuantitatif Kualitatif & RND. Bandung: Alfabeta. 

Uma, S. (2007). Research Methods For Business, pp.116. Jakarta Selatan: Salemba 

Empat. 

Wan, C. Y. (2006). The effects of price discount and brand image on consumer’s 

perceived quality, perceived value and purchase intention in notebook market. 

Unpublished master thesis, Ming Chuan University, Taiwan.  

Zeithaml, V. A. (1988). Consumer perceptions of price, quality and value: A means-

end model and synthesis of evidence. Journal of marketing, 52, 2-22. 

 

 

 
 


