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Status konsumsi (X1) 

 

Kesadaran  nilai (X2) 
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Perbandingan kualitas-harga (X3) 

 

Pengaruh sosial (X4) 
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Sikap konsumen  (Y1) 

 

Minat pembelian (Y2) 
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Status konsumsi 

 

 

 

Kesadaran  nilai 
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Perbanidngan kualitas-harga 

 

 

 

Pengaruh sosial 
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Sikap konsumen 
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Minat pembelian 
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