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PENGARUH PROMOSI DAN STORE ATMOSPHERE TERHADAP IMPULSE 

BUYING DENGAN SHOPPING EMOTION SEBAGAI VARIABEL 

INTERVENING PADA MIROTA KAMPUS YOGYAKARTA 

THE EFFECT OF PROMOTIONS AND STORE ATMOSPHERE ON IMPULSE 

BUYING WITH SHOPPING EMOTION AS AN INTERVENING VARIABLE AT 

MIROTA KAMPUS YOGYAKARTA 
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