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MOTTO

& You who have belived, seek help through patience and
prayer. Indeed, Allah is with the patient.

(Al-Bagarati153)

& You don’t need to be nice to everyone. Show your bad side

so you'll know someone who really accept you.

(Alfian Fajar V)

& Gantungkan cita-cita mu setinggi langit! Bermimpilah
setinggi langit. Jika engkau jatuh, engkau akan jatuh di
antara bintang-bintang.

(7. Soekarrno)

¢ Besok kamu akan tumbuh besar tapi yang terpenting

adalah hati yang besar

(Vin Diesel)
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