
B. Uji Validitas 

1. Kualitas Produk 

 

Correlations 

 x1.1 x1.2 x1.3 x1.4 jmlkproduk 

x1.1 Pearson Correlation 1 ,370* ,000 ,000 ,493** 

Sig. (2-tailed)  ,044 1,000 1,000 ,006 

N 30 30 30 30 30 

x1.2 Pearson Correlation ,370* 1 ,118 ,135 ,684** 

Sig. (2-tailed) ,044  ,534 ,477 ,000 

N 30 30 30 30 30 

x1.3 Pearson Correlation ,000 ,118 1 ,103 ,465** 

Sig. (2-tailed) 1,000 ,534  ,589 ,010 

N 30 30 30 30 30 

x1.4 Pearson Correlation ,000 ,135 ,103 1 ,658** 

Sig. (2-tailed) 1,000 ,477 ,589  ,000 

N 30 30 30 30 30 

Jmlkproduk Pearson Correlation ,493** ,684** ,465** ,658** 1 

Sig. (2-tailed) ,006 ,000 ,010 ,000  

N 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



2. Kualiata Layanan 

Correlations 

 x2.1 x2.2 x2.3 x2.4 x2.5 

jmlklayana

n 

x2.1 Pearson 

Correlation 
1 ,268 ,109 ,181 ,085 ,498** 

Sig. (2-tailed)  ,153 ,565 ,338 ,655 ,005 

N 30 30 30 30 30 30 

x2.2 Pearson 

Correlation 
,268 1 ,292 ,351 ,347 ,640** 

Sig. (2-tailed) ,153  ,118 ,057 ,060 ,000 

N 30 30 30 30 30 30 

x2.3 Pearson 

Correlation 
,109 ,292 1 ,430* ,578** ,784** 

Sig. (2-tailed) ,565 ,118  ,018 ,001 ,000 

N 30 30 30 30 30 30 

x2.4 Pearson 

Correlation 
,181 ,351 ,430* 1 ,345 ,667** 

Sig. (2-tailed) ,338 ,057 ,018  ,062 ,000 

N 30 30 30 30 30 30 

x2.5 Pearson 

Correlation 
,085 ,347 ,578** ,345 1 ,707** 

Sig. (2-tailed) ,655 ,060 ,001 ,062  ,000 

N 30 30 30 30 30 30 

Jmlklayana

n 

Pearson 

Correlation 
,498** ,640** ,784** ,667** ,707** 1 

Sig. (2-tailed) ,005 ,000 ,000 ,000 ,000  

N 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

 

 

 

 

 

 

 



3. Persepsi Harga 

 

Correlations 

 x3.1 x3.2 x3.3 jmlharga 

x3.1 Pearson Correlation 1 ,622** ,413* ,849** 

Sig. (2-tailed)  ,000 ,023 ,000 

N 30 30 30 30 

x3.2 Pearson Correlation ,622** 1 ,552** ,862** 

Sig. (2-tailed) ,000  ,002 ,000 

N 30 30 30 30 

x3.3 Pearson Correlation ,413* ,552** 1 ,770** 

Sig. (2-tailed) ,023 ,002  ,000 

N 30 30 30 30 

Jmlpharga Pearson Correlation ,849** ,862** ,770** 1 

Sig. (2-tailed) ,000 ,000 ,000  

N 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

4. Kepuasan Pelanggan 

Correlations 

 y4.1 y4.2 y4.3 jmlkpelanggan 

y4.1 Pearson Correlation 1 ,601** ,097 ,754** 

Sig. (2-tailed)  ,000 ,611 ,000 

N 30 30 30 30 

y4.2 Pearson Correlation ,601** 1 ,152 ,793** 

Sig. (2-tailed) ,000  ,422 ,000 

N 30 30 30 30 

y4.3 Pearson Correlation ,097 ,152 1 ,618** 

Sig. (2-tailed) ,611 ,422  ,000 

N 30 30 30 30 

jmlkpelanggan Pearson Correlation ,754** ,793** ,618** 1 

Sig. (2-tailed) ,000 ,000 ,000  

N 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

 


