DAFTAR PUSTAKA

Baron, Reuben M., dan Kenny, David A, 1986, The Moderator-Mediator Variable
Distinction in Social Psychological Research: Conceptual, Strategic, and
Statistical Considerations, Journal of Personality and Social Psychology,
Volume 51.

Bitner, Mary Jo, 1990, Evaluating Service Encounters: The Effect of Physical
Surroundings and Employee Responses, Journal of Marketing, Volume 54.

,1992,Servicescapes: The Impact of Physical Surroundings on
Customer and Employees, Journal of Marketing, Volume 56, No. 2.

Bolton, Ruth N. dan Katherine N. Lemon,1999,4 dynamic model of customers’
usage of services: Usage as an antecedent and consequence of satisfaction,
Journal of Marketing Research, Volume 36.

Dinas Perizinan Kota Y ogyakarta.

Ferdinand, A., 2006, Metode Penelitian Manajemen, Badan Penerbit Universitas
Diponegoro, Semarang.

Ghozali, Imam, (2011), Konsep dan Aplikasi dengan Program AMOS, Badan
Penerbit Univeritas Diponegoro, Semarang.

Hair, J.F., dkk, 2010, Multivariate Data Analysis.Edisi 7. New Jersey: Pearson
Education Inc.

Han, Heesup dan Kisang Ryu, 2009,The Roles of The Physical Environment,
Price Perception, and Customer Satisfaction in Determining Customer
Loyalty in The Restaurant Industry, Journal of Hospitality & Tourism
Research, VVolume 33, No. 4.

, 2011,New or Repeat Customers: How Does
Physical Environment Influence Their Restaurant Experience?,
International Journal of Hospitality Management, VVolume 30.

Kotler, Philip dan Kevin Lane Keller, 2009, Manajemen Pemasaran, Edisi 12,
Jilid 1, Indeks, Jakarta.

Mattila, Anna, 1999, Consumer’s Value Judgments How Business Travelers as
Evaluate Luxury-Hotel Services, Cornell Hotel and Restaurant
Administration Quarterly, Volume 40, No.1.

98



99

dan Jochen Wirtz, 2001, Congruency of Scent and Music as a
Driver of In-Store Evaluations and Behavior, Journal of Retailing, Volume
77.

Peter, J. Paul dan Jerry C. Olson, 2014, Perilaku Konsumen & Strategi
Pemasaran, Edisi 9, Jilid 1, Salemba Empat, Jakarta.

Ryu, Kisang dan Soocheong Jang, 2007, The effect of Environmental Perceptions
on Behavioral Intentions Through Emotions: The Case of Upscale
Restaurants, Journal of Hospitality & Tourism Research, Volume 31, No. 1.

Sekaran, Uma, 2006,Metodologi Penelitian untuk Bisnis, Edisi 4, Jilid 1, Salemba
Empat, Jakarta.

Sekaran, Uma, 2006, Metodologi Penelitian untuk Bisnis, Edisi 4, Jilid 2, Salemba
Empat, Jakarta.

Sugiyono, 2011, Metode Penelitian Pendidikan (Pendekatan Kuantitatif,
Kualitatif, dan R&D), Alfabeta, Bandung.

Tjiptono, Fandy, 2014,Pemasaran Jasa, Penerbit Andi, Yogyakarta.

Varki, Sajeev dan Mark Colgate, 2001, The role of price perceptions in an
integrated model of behavioral intentions, Journal of Service Research,
Volume 3.

Wakefield, Kirk L. dan Jeffrey G. Blodgett, 1994, The Importance of
Servicescape in Leisure Service Setting, Journal of Serivices Marketing,
Volume 8, No. 3.

Zemke, Dina Marie dan Stowe Shoemaker, 2008, A sociable atmosphere: ambient
scent’s effect on social interaction, Cornell Hospitality Quarterly, Volume
49, No. 3.



