INTISARI

Pembelian impulsif (impulsive buying) adalah perilaku berbelanja yang
terjadi secara tidak terencana, tertarik secara emosional, dimana proses pembuatan
keputusan dilakukan dengan cepat tanpa berpikir secara bijak dan adanya
pertimbangan terhadap keseluruhan informasi dan alternatif yang ada. Penelitian
ini bertujuan untuk mengetahui pengaruh atmosfer gerai dan pelayanan ritel
terhadap nilai hedonik dan pembelian impulsif konsumen Butik Jolie Jewerelly di
Yogyakarta .

Responden dalam penelitian ini adalah konsumen Butik Jolie Jewerelly di
Yogyakarta. Metode penentuan sampel yang digunakan adalah metode purposive
sampling, dengan kriteria konsumen yang pernah melakukan pembelian tidak
terencana (pembelian impulsif) pada produk fashion di Butik Jolie Jewerelly
Yogyakarta, serta minimal berusia 17 tahun keatas. Jumlah sampel dalam
penelitian ditetapkan sebesar 130 responden. Data penelitian diperoleh dari hasil
penyebaran kuesioner terhadap responden. Pengujian hipotesis penelitian
dilakukan dengan analisis persamaan struktural SEM (Structural Equation
Modeling) dengan alat bantu aplikasi AMOS (analysis of moment structure).

Hasil penelitian menunjukkan bahwa:(1) atmosfer gerai berpengaruh
positif dan signifikan terhadap nilai hedonik, (2) pelayanan ritel berpengaruh
positif dan signifikan terhadap nilai hedonik, (3) atmosfer gerai berpengaruh
positif dan signifikan terhadap pembelian impulsif, (4) pelayanan ritel
berpengaruh positif dan signifikan terhadap pembelian impulsif, dan (5) nilai
hedonik berpengaruh positif dan signifikan terhadap pembelian impulsif.

Manajemen Butik Jolie Jewerelly Yogyakarta disarankan untuk
mempertahankan indikator-indikator atmosfer gerai dan pelayanan ritel yang
sudah dinilai baik dan meningkatkan kinerja indikator yang belum dinilai baik
oleh konsumen.Hal ini diharapkan menambah kenyamanan konsumen saat
berbelanja sehingga mampu mendorong terjadinya pembelian impulsif.

Kata Kunci: Atmosfer Gerai, Pelayanan Ritel, Nilai Hedonik, Pembelian

Impulsif.



ABSTRACT

Impulsive buying is an unplanned, emotionally stimulated buying
behavior, when the buying decision made immediately without thinking wisely,
having any consideration and ignoring overall information and alternatives. The
aim of this research is explaining the influence of store atmosphere and retail
service on hedonic shopping value and impulsive buying behavior of Boutique
Jolie Jewerelly Yogyakartacustomers.

The respondents of this research are Boutique Jolie Jewerelly Yogyakarta
customers. Purposive sampling method used as the sampling technique in this
research. The sample criteria are customers who have shopped for more than two
times over the last six months, bought fashion product in Boutique Jolie Jewerelly
Yogyakarta, and the respondents at least have graduated from senior high school
or vocational school. Research data obtained from distributing questionnaires to
the 130 respondents. The data were analyzed by structural equation modeling
(SEM) supported by analysis of moment structure (AMOS).

The result of this research shows that: (1) store atmosphere has positive
and significantly influence hedonic shopping value, (2) retail service has positive
and significantly influence hedonic shopping value, (3) store atmosphere has
positive and significantly influence impulsive buying, (4) retail service has
positive and significantly influence impulsive buying, and (5) hedonic shopping
value has positive and significantly influence impulsive buying.

The management of Boutique Jolie Jewerelly Yogyakartarecommended to
maintain the indicators of store atmosphere and retail service that have been
rated well by the customer and improve the indicators performance that haven'’t
been rated well by the customer. That condition expected to increase customer
convenience while they are shopping so that can encourage them to purchase
impulsively.

Keyword : Store Atmosphere, Retail Service, Hedonic Shopping Value,

Impulsive Buying
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