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INTISARI

Penelitian ini bertujuan untuk menganalisis pengaruh religiusitas, kualitas
pelayanan, atribut produk, kualitas komunikasi dan beban pembiayaan terhadap
loyalitas nasabah Baitul Maal Wat Tamwil (BMT). Populasi dalam penelitian ini
adalah para pedagang di enam pasar yang berada di Yogyakarta, yaitu pasar
Niten, Ngoto, Kluwih, Serangan, Gamping dan Beringharjo. Jumlah sampel
penelitian 108 responden. Sedangkan teknik pengambilan sampel pada penelitian
ini adalah purposive sampling. Hipotesis dalam penelitian ini dilakukan pengujian
dengan menggunakan regresi linier berganda.

Berdasarkan analisis yang telah dilakukan diperoleh hasil bahwa religiusitas
dan kualitas pelayanan tidak berpengaruh terhadap loyalitas nasabah BMT.
Atribut produk, kualitas komunikasi berpengaruh positif signifikan terhadap
loyalitas nasabah BMT. Sedangkan beban pembiayaan menunjukkan hasil
berpengaruh negatif signifikan terhadap loyalitas nasabah BMT.

Kata kunci: religiusitas, kualitas pelayanan, atribut produk, kualitas komunikasi,

beban pembiayaan, loyalitas nasabah.

vii



ABSTRACT

This study aims to analyze the influences of religiousity, services quality,
product atribute, communication quality, and financing expense  toward
customers’ loyalty of Baitul Maal wat Tamwil (BMT). The population of the
research are sellers at several markets in Yogyakarta, such as Niten, Ngoto,
Kluwih, Serangan, Gamping, and Beringharjo markets. In this study, the
researcher tooks 108 respondents were selected using purposive sampling. The
hypothesis in this research was tested using double linear regression.

The result of the research showed that religiousity and service quality did not
influence significantly towards the customer loyalty of BMT. The product atribute
and communication quality had positive and significant influence towards the
customer loyalty of BMT. But, financing expense had negative and significant
influence towards the customer loyalty of BMT.

Key words : religiousity, services quality, product atribute, communication

quality, financing expense, customers’ loyalty.
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