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Motto

HALAMAN MOTTO DAN PERSEMBAHAN

Maka nikmat Tuhan kamu yang manakah yang kamu dustakan?

(QS. Ar-Rahman : 55)

Life is about accepting the challenges along the way, choosing to keep moving forward, 

and savoring the journey. 

- Roy T. Bennett -

Bahagia seperlunya, sedih secukupnya.

(Anonym)

You are braver than you believe, stronger than you seem, smarter than you think, and 
loved more than you know.

- A.A. Milne, The Pooh Story Book -
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