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MOTTO
SAMPNA WA ATHO'NA

“Kami Dengar dan Kami Taat”

“... Ingatlah, hanya dengan mengingat Allah-lah hati menjadi
tenang.” (Q.S. Ar-Ra’d: 28)

“Ada sakit yang membuatmu menderita, Ada sakit yang membuatmu
bahagia. Jangan kaget dengan sakit. Jangan kaget dengan

penderitaan. Jangan kaget juga dengan kebahagiaan.”

- Emha Ainun Nadjib-

“Kebagahagiaan tidak terletak pada kaya atau miskin, berharta atau
tak berpunya, djunjung atau dibuang, melainkan pada kecerdasan

kita memaknai setiap keadaan dan pengalaman kita.”

- Emha Ainun Nadjib —

“Tidak ada seorang pun yang bisa menemanimu seumur hidup,
maka kamu harus terbiasa dengan "kesendirian". Tidak ada seorang
pun yang bisa membantumu seumur hidup, maka harus selalu

berjuang”. - Jack Ma -
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ABSTRACT

This research is aimed at analyzing the influence of green product, green
packaging and green advertising on buying decision toward UHT (Ultra High
Teperature) milk of Ultra Milk which is mediated by consumer perception.

This research used 120 samples taken through nonprobability sampling
technique and purposive sampling technique, in condition that samples had
purchased UHT Ultra Milk and are students of Universitas Muhammadiyah
Yogyakarta. The tool used in the analysis is Structural Equation Modelling (SEM)
operated using AMOS program version 21.0.

Based on the analysis conducted, the result indicated that green product is
proven to be significantly positive toward customer perception. Whereas green
packaging and green advertising give significant negative influence toward
customer perception on UHT Ultra Milk. Further, green product is proven to
significantly give positive influence toward buying decision, green packaging and
green advertising are not proven to significantly give any influence on buying

decision toward UHT Ultra Milk.

Keyword: Green product, Green Packaging, Green Advertising, Buying Decision,

Customer perception.

Packaging, Green Advertising, Keputusan Pembelian, Persepsi konsumen
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