
63 

DAFTAR PUSTAKA 

 
Aaker. (1996). Managing brand equity: Capitalizing on the value of a brand 

name. New York: Free Press. 

 

Anderson, E. W. (1994). Customer Satisfaction Market Share and Probfitability: 

Finding Form Sweden. Journal of Marketing, Vol 58. 

 

Anoraga, P. (2000). Manajemen Bisnis. Jakarta: PT. Rineka Cipta. 

 

Assael, H. (1995). Customer Behavior And Marketing Action. Boston: Keat 

Publishing Company. 

 

Bloemer, J., & Odekerken-Schröder, G. (2002). Store satisfaction and store 

loyalty explained by customer- and store related factors. Journal of 

Consumer Satisfaction, Dissatisfaction and Complaining Behavior, Vol 15. 

pp. 68-80 . 

 

Chi, D. H., Yeh, D. H., & Yang, Y. T. (2009). The Impact of Brand Awareness on 

Consumer Purchase Intention: The Mediating Effect of Perceived Quality 

and Brand Loyalty. The Journal of International Management Studies, 

Volume 4, Number 1, February. 

 

Cronin, J. J., & Taylor, S. A. (1992). Measuring Service Quality : A 

Rexamination and Extention. Journal of Marketing, Vol 56. 

 

Darley, W. K., & Lim, J.-S. (1999). Effects of Store Image and Attitude Toward 

Secondhand Stores On Shopping Frequency and Distance Traveled. 

International Journal of Retail & Distribution Management, Vol 27 No 8. 

pp. 311-318. 

 

Engel, J. F., Blackwell, R. D., & Miniard, P. W. (1995). Periaku Konsumen. 

Jakarta: Binarupa Aksara Jakarta. 

 

Ferdinand, A. (2002). Structural Equation Modelling dalam Penelitian 

Manajemen, Edisi 2. Semarang: Badan Penerbit Universitas Diponegoro. 

 

Ferdinand, A. (2006). Metode Penelitian Manajemen: Pedoman Penelitian untuk 

Penulisan Skripsi, Tesis, dan Disertasi Ilmu Manajemen. Semarang: Badan 

Penerbit Universitas Diponegoro. 

 

Fishbein, M., & Ajzen, I. (1975). Belief, attitude, intention, and behavior: An 

introduction to theory and research. Reading, MA: Addison-Wesley. 

 



 

 
 

64 

Fornell, C. (1992). A National Customer Satisfaction Barometer: The Swedish 

Experience. Journal of Marketing, Vol 56. 

Foster, B. (2008). Manajemen Ritel. Bandung: Alfabeta. 

 

Ghozali, I. (2003). Aplikasi Analisis Multivariate dengan Program SPSS. 

Semarang: Universitas Diponegoro Semarang. 

 

Ghozali, I. (2011). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 19. 

Semarang: Universitas Diponegoro Semarang. 

 

Hair, J. (2006). Multivariate Data Analysis. Jakarta: Gramedia Pustaka Utama. 

 

Haurissa, A. I. (2012). Pengaruh Store Image, Travel Distance dan Consumer 

Satisfaction Terhadap Behavioral Intention Konsumen di Ranch Market 

Surabaya. Jp Manajemen. 

 

Hsu, M. K., Huang, Y., & Swanson, S. (2009). Grocery Store Image, Travel 

Distance, Satisfaction and Behavioral Intentions. International Journal of 

Retail & Distributtion Management, Vol.38 No. 2, pp.115-132. 

 

J. Beneke, E. A. (2011). An exploratory study of the relationship between store 

image, trust, satisfaction and loyalty in a franchise setting. Shothern African 

Business Revie, Vol 15. No 2. pp.59-74. 

 

Kinnear, T., & Taylor, J. R. (1996). Marketing research: An Applied Approach. 

USA: McGraw-Hill Education. 

 

Koo, D.-M. (2003). Inter-relationship Among Store Images, Store Satisfaction, 

and Store Loyalty among Korea Discount Retail Patrons. Asia Pasific 

Journal of Marketing and Logistic, Vol 15 No.4. Edition 14. pp. 42-71. 

 

Kotler, P., & Keller, K. L. (2009). Manajemen Pemasaran . Jakarta: Erlangga. 

 

Kotler, P., & Susanto, A. (2000). Manajemen Pemasaran di Indonesia: Analisis, 

Perencanaan, Implementasi dan Pengendalian. Jakarta: Salemba Empat. 

 

Lovelock, C., & Wirtz, J. (2011). Service Marketing. New Jersey USA : Pearson. 

 

Murwanti, S., & Pratiwi, A. P. (2017). Pengaruh Kualitas Pelayanan dan Promosi 

Terhadap Minat Beli Ulang Jasa Service Motor Dengan Kepuasan 

Pelanggan Sebagai Variabel Mediasi. Seminar Nasional Riset Manajemen 

& Bisnis. 

 

Parasuraman, A., Zeithaml, V., & Berry, L. (1988). A Multiple-Item Scale for 

Measuring Consumer Perceptions of Service Quality. Journal of Retailing, 

vol.64.p.12-40. 



 

 
 

65 

 

Preez, R. D., & Vyver, J. D. (2010). Managerial and Consumer Perception of 

Apparel Store Image: A Congruity Analysis. Management Dinamics, Vol 

19 No 1. pp. 11-24. 

 

Rangkuti, F. (2006). Measuring Customer Satisfaction. Jakarta: Gramedia. 

 

Sandra Martisiute, G. V. (2010). Product or Brand? How Interrelationship 

between Customer Satisfaction and Customer Loyalty Work. European 

Journal of Interdisciplinary Studies, Issue 2. pp.5-15. 

 

Sekaran, U. (2011). Metodologi Penelitian Untuk Bisnis. Jakarta: Salemba Empat. 

 

Selnes, F. (1993). An Examination the Effect of Product Performance on Brand 

Reputation Satisfaction and Loyalty. European Journal of Marketing, vol. 

27, no. 9, p.19-35. 

 

Simamora, B. (2004). Panduan Riset Perilaku Konsumen. Jakarta: PT. Gramedia 

Pustaka Utama. 

 

Solvang, B. K. (2007). Satisfaction, Loyalty and Repurchase: A Study o 

Norwegian Consumers of Furniture and Grocery Stores. Consumer 

Satisfaction, Dissatisfaction and Complaining Behavior, Vol 20. pp.11-122. 

 

Sugiyono. (2013). Metode Penelitian Kuanitatif, Kualitatif dan R&D. Bandung: 

Alfabeta. 

 

Syihabudhin, S. d. (2008). Manajemen Bisnis Ritel. Yogyakarta: ANDI. 

 

Tax, R., Brown, S., & Chandrasekaran. (1998). Customer Evaluations of Service 

Complaint Experience: Implications for Relationship Marketing. Journal of 

Markting, Vol 61. 

 

Woodside, A. G., Frey, L. L., & Daly, R. T. (1989). Linking Service Quality, 

Consumer Satisfaction and Behavioral Intention. Journal Of Health Care 

Marketing, Vol 9 No 4. 

 

Yulianti, N. M., Suprapti, N. W., & Yasa, N. N. (2014). Pengaruh Citra Toko 

Terhadap Kepuasan Pelanggan dan Niat Beli Ulang Pada Circle K di Kota 

Denpasar. Jurnal Manajemen Strategi Bisnis dan Kewirausahaan, Vol. 8 

No.1. 

   

 

 


