
96 
 

DAFTAR PUSTAKA 

 

 

Abdullah, Jamil A. (2016), “The Impact of Promotional Mix Elements on 

Consumers Purchasing Decisions”. Journal for Studies in Management 

and Planning. Volume 2, No 1. 

Amin, Hindu. J.  dan Ala, Ahmed L.  (2014), “The Role of Advertisement and 

Sales Promotion in Student’s Choice of Service Providers”. 

International Journal of Sciences: Basic and Applied Research 

(IJSBAR). Volume 15, No 1. 

Amin, Hindu. J. dan Bashir, Abdullahi. M. (2014), “The Impact of Advertising 

and Sales Promotion on Initial Purchase, Addition and Change of 

Existing GSM Networks by Students in Nigeria”. International Journal 

of Business and Management. Vol. 9, No. 10. 

Balakrishnan, Lalitha  and Kumar, C.Shalini. (2011), “Effect of Celebrity Based 

Advertisements on the Purchase Attitude of Consumers towards 

Durable Products”. World Review of Business Research. Vol. 1. No. 2.  

Bramantya, Yan dan Jatra, Made  (2016), “Pengaruh Celebrity Endorser dan 

Brand Image Terhadap Keputusan Pembelian Yamaha Jupiter Mx Di 

Kota Denpasar”. E-Jurnal Manajemen Unud. Vol. 5, No. 3. 

Ferdinand, Augusty. (2011), Metode Penelitian Manajemen, Pedoman Penelitian 

untuk Penulisan Skripsi, Tesis dan Disertasi Ilmu Manajemen, Edisi 3, 

Semarang : Badan Penerbit-Undip. 

Ghozali, Imam. (2014), Model Persamaan Struktural Konseb dan Aplikasi dengan 

Program AMOS 22, Semarang : Badan Penerbit-Undip. 

Hakim, Rahma. T. (2013), “Pengaruh Persepsi Iklan, Kesadaran Merek, Citra 

Merek terhadap Sikap pada Merek dan Keputusan Pembelian”. Jurnal 

Aplikasi Manajemen. Vol. 11, No. 4. 

Hestyani, Andriana. D (2017), “Analisis Pengaruh Celebrity Endorser, Daya Tarik 

Iklan, Kualitas Produk Terhadap Keputusan Pembelian Dengan Brand 

Image Sebagai Variabel Intervening”. Diponegoro Journal Of 

Management. Vol. 6, No. 2. 

Ikaningsih (2017), “Pengaruh Kualitas Produk, Celebrity Endorser dan Iklan 

Terhadap Intensitas Pembelian dengan Brand Image Sebagai Variabel 

Intervening”. Journal of Management. Vol. 3, No. 3. 

  



97 
 

Khanfar, Iyad. A (2016), “The effect of promotion mix element on consumers 

buying dicision of mobile service”. European Journal of Business and 

Management. Vol. 8, No. 5. 

Kotler, Philip dan Keller, Levin. L. (2012), Marketing Management, Fourteenth 

edition, New Jersey : Prentice Hall. 

Lee, Monle dan Johnson, Carla. (2011), Prinsip-prinsip Pokok Periklanan Dalam 

Perspektif Global, Jakarta: Kencana. 

Leung, Yu., et al. (2013), “Impact of celebrity endorsement in advertising on 

brand image among Chinese adolescents”. International Journal of 

Advertising and Marketing to Children. Vol. 14, No. 2. 

Malik, Muhammad., et al. (2013), “Impact of Brand Image and Advertisement on 

Consumer Buying Behavior”. World Applied Sciences Journal. Volume 

3, Issue 1. 

Maslakhah, Ida (2017), “Pengaruh Kemasan dan Iklan Terhadap Citra Merek 

Serta Preferensi Merek Di Media Sosial Terhadap Keputusan 

Pembelian”. Diponegoro Journal Of Management. Vol. 6,  No. 4. 

Murti, Baskoro N. dan Sugiarto, Yohanes (2014), “Analisis Pengaruh Iklan dan 

Celebrity Endorser Hadap Citra Merek Dalam Meningkatkan Minat 

Beli Pada Produk Sepatu Olah Raga Adidas”. Diponegoro Journal Of 

Management. Vol. 3, No. 3. 

Natalia, Priccila dan Mulyana, Mumuh. (2014), “Pengaruh Periklanan Dan 

Promosi Penjualan Terhadap Keputusan Pembelian”. Jurnal Ilmiah 

Manajemen  Kesatuan. Vol. 2, No. 2. 

Nour., et al.  (2014), “The Impact of Promotional Mix Elements on Consumers 

Purchasing Decisions”. International Business and Management. Vol. 

8, No. 2. 

Nuraini, Alfiyah dan Maftukhah, Ida (2015), “Pengaruh Celebrity Endorser dan 

Kualitas Produk Terhadap Keputusan Pembelian Melalui Citra Merek 

Pada Kosmetik Wardah di Kota Semarang”. Management Analysis 

Journal. Vol. 4, No. 2. 

Oladepo, Onigbinde, I dan Abimbola, Odunlami S. (2015), “The Influence Of 

Brand Image and Promotional Mix on Consumer Buying Decision - A 

Study Of Beverage Consumers In Lagos State, Nigeria”. British 

Journal of Marketing Studies. Vol.3, No.4. 

  



98 
 

Putra, Muhammad Ikhsan (2014), “Pengaruh Brand Ambassador Terhadap Brand 

Image Serta Dampaknya Terhadap Keputusan Pembelian”. Jurnal 

Administrasi Bisnis (JAB). Vol. 12, No. 1. 

Rangkuti, Freddy. (2009), Strategi Promosi yang Kreatif dan Analisis Kasus 

Integrated Marketing Communication, Jakarta : Gramedia Pustaka 

Utama. 

Sekaran, Uma, dan Bougie, Roger. (2010), Research Methods for Business: A 

Skill Building Approach. London : John Wiley and Sons, inc. 

Setiawan, Ujang (2015), “Pengaruh Citra Merek, Harga, Kualitas Produk dan 

Gaya Hidup Terhadap Keputusan Pembelian Handphone Blackberry 

Gemini”. Journal of Management. Vol. 1, No. 1. 

Shabrina, dkk. (2016), “Pengaruh Celebrity Endorser Terhadap Citra Merek Serta 

Dampaknya pada Keputusan Pembelian”. Jurnal Administrasi Bisnis 

(JAB). Vol. 39, No. 1. 

Shimp, Terence. A. (2010), Integrated Marketing Communications In Advertising 

and Promotions. Eight edition. South-Western : Cengage Learning. 

Simamora, Bilson. (2002), Panduan Riset Perilaku Konsumen, Jakarta : Pustaka 

Utama. 

Solomon, Michael R. (2011), Consumer Behavior: Buying, Having and Being. 

New Jersey: Pearson Prentice Hall. 

Tjiptono, Fandy. (2015), Strategi Pemasaran, Edisi 4, Yogyakarta: Andi 

Wallace, Dawn., at al, (2009), “Do Word Of Mouth And Advertising Messages 

On Social Networks Influence The Purchasing Behavior Of College 

Students”. The Journal of Applied Business Research. Vol. 25, No. 1. 

Wijanarko, Puthud (2016), “Pengaruh Celebrity Endorser Terhadap Citra Merek 

Dan Dampaknya Pada Keputusan Pembelian”. Jurnal Administrasi 

Bisnis  (JAB). Vol. 34, No. 1. 

Wijanto, Setyo H. (2008), Structural Equation Modeling, Yogyakarta: Graha 

Ilmu.  

Wijaya, Finna Anastasia (2015), “Pengaruh Celebrity Endorsement Terhadap 

Purchase Intention dengan Brand Image Sebagai Variabel Intervening”. 

Jurnal Manajemen Pemasaran. Vol. 9, No. 1. 



99 
 

Wiratama, Yoga. A. (2014), “Analisis Pengaruh Produk, Persepsi Harga, dan 

Citra Merek Terhadap Keputusan Pembelian Sepatu Olah Raga Nike di 

Kota Semarang”. Diponegoro Journal Of Management. Vol. 5, No. 1. 

Wong, Jony. (2010), Internet Marketing for Beginners, Jakarta : Elex Media 

Komputindo. 

https://statistik.kominfo.go.id/site/data?idtree=430&iddoc=1467. Diakses pada 

tanggal 15 September 2017, pk 09.43 WIB. 

https://id.techinasia.com/daftar-fakta-menarik-tentang-tokopedia-william-

tanuwijaya. Diakses pada tanggal 21 Desember 2017, pk 04.30 WIB. 

http://tekno.kompas.com/read/2013/03/18/14452586/dilarang.umbar.janji.palsu.d

i.iklan. Diakses pada tanggal 28 Desember 2017, pk 15.30 WIB. 

https://statistik.kominfo.go.id/site/data?idtree=430&iddoc=1467
http://tekno.kompas.com/read/2013/03/18/14452586/dilarang.umbar.janji.palsu.di.iklan
http://tekno.kompas.com/read/2013/03/18/14452586/dilarang.umbar.janji.palsu.di.iklan

