
i 
 

GLOBAL HANSIK CAMPAIGN AS SOUTH 

KOREA’S GASTRODIPLOMACY IN 2009-2017 

 

UNDERGRADUATE THESIS 

 

 

 

 

 

 

Written by: 

Gita Madyaning Ratri 

20140510362 

 

 

 

Advisor: 

Takdir Ali Mukti, S.Sos., M.Si 

 

 

 

DEPARTMENT OF INTERNATIONAL RELATIONS 

FACULTY OF SOCIAL AND POLITICAL SCIENCE 

UNIVERSITAS MUHAMMADIYAH YOGYAKARTA 

2018 



ii 
 

GLOBAL HANSIK CAMPAIGN AS SOUTH 

KOREA’S GASTRODIPLOMACY IN 2009-2017 

 

UNDERGRADUATE THESIS 

 

 

Presented to fulfill the requirements for achieving the 

Bachelor Degree in Department of International Relations, 

Faculty of Social and Political Science, Universitas 

Muhammadiyah Yogyakarta 

 

 

Written by: 

Gita Madyaning Ratri 

20140510362 

 

 
Advisor: 

Takdir Ali Mukti, S.Sos., M.Si 

 

 

 

DEPARTMENT OF INTERNATIONAL RELATIONS 

FACULTY OF SOCIAL AND POLITICAL SCIENCE 

UNIVERSITAS MUHAMMADIYAH YOGYAKARTA 

2018 



iii 
 

ENDORSEMENT PAGE 

GLOBAL HANSIK CAMPAIGN AS SOUTH KOREA’S 

GASTRODIPLOMACY IN 2009-2017 

 

 

 

 

GITA MADYANING RATRI 

20140510362 

 
This undergraduate thesis has been examined and endorsed by 

the board of examiners from the Department of International 

Relations, Faculty of Social and Political Science, Universitas 

Muhammadiyah Yogyakarta 

. 

Day/Date : Monday, August 27th, 2018 

Time : 08.00 WIB 

Venue : R. Lab. HI 

 

Board of Examiners: 

 

 

Siti Muslikhati, S.IP., M.Si 

Chief of Examiner 

 

 

 

 

 
Sidiq Ahmadi, S.IP., M.A. 

Examiner  II 

Takdir Ali Mukti, S.Sos., M.Si 

Examiner  I 



iv 
 

STATEMENT OF ORIGINALITY 

 

The statement of originality is to certify that to the best of the 

writer's knowledge, the content of this thesis and research is 

the writer's work. The writer never submits this thesis for any 

degree or other purposes. 

The writer certifies that the intellectual content of this thesis is 

the product of the writer's work and that all the assistance 

received in preparing this thesis and sources have been 

acknowledged. 

 

Yogyakarta, September 5th, 2018  

 

 

Gita Madyaning Ratri 

20140510362 

 



v 
 

EPIGRAPH 

 

 

The unspoken words that the writer repels over and over — 

  

“All is well. You have done your best.” 

 

 

Also, the beautiful poem that always encourages the writer to 
appreciate every process no matter how hard it is — 

 

“I have been thinking about the wondrous process 
by which a caterpillar morphs into a butterfly.  

 

About how one day the larva hangs herself upside 
down, for so to spin a silky cocoon, and digests 

herself by first dissolving into an amorphous mess. 

 
And I believe that is what fascinates me the most; 

how she at one point can completely have lost 

herself whilst hanging upside down in the dark, but 

then spread her colorful wings and fly wherever 
she would please in the next.”      

 

[@isthispoetry] 

 

 



vi 
 

ACKNOWLEDGEMENT 

The writer would like to express her greatest gratitude toward 

Allah subhanahu wa ta’ala for His blessing and kindness in 
the process of writing this undergraduate thesis. So it can be 

completed in a well-allocated time and acknowledged as a 

legitimate metric to confer the Bachelor of Political Science 
degree. 

 

The writer would also like to address her sincere gratitude to 

the advisor, Takdir Ali Mukti, S.Sos., M.Si for the guidance, 
suggestion, and enlightening her during the writing of the 

undergraduate thesis. In this opportunity a highly thank would 

like to deliver to the board of examiners, Siti Muslikhati, S.IP., 
M.Si and Sidiq Ahmadi, S.IP., M.A. for their thoughtful and 

constructive feedback and suggestions during and after the 

series of thesis defense which for better development of this 

undergraduate thesis. Bambang Wahyu Nugroho, S.IP., M.A. 
as well for the language advice given toward this 

undergraduate thesis. 

 
This undergraduate thesis is a product of the learning process 

of undergraduate study in the Department of International 

Relations, Universitas Muhammadiyah Yogyakarta. The writer 
realized that this is not perfect and still lacking in several 

aspects. Thus the constructive suggestions are welcomed for 

the better development of this writing in the future. The writer 

wished this undergraduate thesis will be useful and beneficial 
for the development of International Relations study and as a 

literature reference towards the further research in related 

issues of this topic. 
 

Yogyakarta, September 5th, 2018  

 
 

 

         Gita Madyaning Ratri 



vii 
 

    

FOREWORD 

Alhamdulillahi rabbil’alamin, the highest gratitude is 
dedicated to the Most Gracious one, Allah subhanahu wa 

ta’ala. Only with His will and blessings, this undergraduate 

thesis can be accomplished as one of the requirements to 
obtain the Bachelor Degree of International Relations in 

Universitas Muhammadiyah Yogyakarta. The praise is also 

addressed to Prophet Muhammad (PBUH) for his guidance 
that has led the humankind towards the world of betterment.  

A bunch of thankfulness would like to convey to me, myself, 

for never stop writing and struggling despite all of the 
obstacles I faced. You did well, Git. Congratulations for 

conquering your fear and anxiety. Keep going on. It is your 

story. Never let other people tell you how to write it. Never let 
society define who you are. 

By this page too, I would like to express my sincere gratitude 

to my dearest people and colleagues who have become the 
greatest ‘supporting system' during the making process of this 

undergraduate thesis, and those who have also played an 

essential role in giving many life lessons and memories during 
my college years. 

I present the gratitude to: 

1. The energy charger of mine, Bapak Sujarwo, and Ibuk 

Tatik Sundari, who always stay beside me and support 

every decision that I took. Who never dictate me for 
what I want to do and to be. Thank you so much for 

teaching me what sacrifice is. Thank you for always 

giving your best to your youngest daughter. 
2. My beloved sister, Pradita Artha Incentia, who always 

knows me so well although I did not talk much. Thank 

you so much for all of those inspiring talks and 
constructive advice. 



viii 
 

3. All Lecturers and Staffs of International Relations 

Department for helping me to grow up and develop 
directly or indirectly. 

4. My relatives in Yogyakarta, who had helped me a lot 

during four years of studies and while I was away 
from my home. 

5. My cutie pie cebong, Meilydia Nur Hidayati, 

Sujatmoko Herlambang, Arief Allam Mardani, and 

Alika Latifa Hanum who have stayed through my ups 
and downs for more than half of my age.  

6. Arsa Maulidya and Muhammad Yusuf Hakim, thank 

you for being so considerate despite how far we are 
apart.  

7. LPPM Nuansa UMY, especially batch 2014, Kamal, 

Dilla, Imam, Annisa, Asni, Nurul, Yusuf, Gumido, 

Asep, Zaki, April, Rizqi, Nina, Ghany, Nida, Tyas, 
Fahmi, Cheisara. You guys are so precious to me. 

Thank to you I learned what responsibility, 

commitment, and trust are. 
8. My empowered bicis, Damara Yayang Adeline, 

Kinanty Nadia Putri, Sarah Aghniya, and Winy 

Arlitasari who successfully made me feel alive again 
after all of those frustrating days. 

9. KKN 032, Ngloro-Gebang. Vina, Nisa, Suryo, Davi, 

Fery, Adi, Galang, Ian, Max. Thank you for your 

helpfulness during living together under the same 
roof. All the laugh and anger that we shared will not 

be the same without you guys. 

10. My Korean girl-squad, Tazkiyyah Nafs, Mia Rosmia, 
and Yuanita Bintoro. I could not ask more for meeting 

and knowing you all. Living and surviving together in 

the new and entirely different world. It might be 
tougher if it is not because of you guys. 

11. Annisaa’ Nurawalin, Asri Wijayanti, and Fathimah 

Addini, SOCL-Jogja-Malang club. Thank you for the 

laugh, concern, gossip you shared. It always made my 
day. 



ix 
 

12. Desmareta Damay, Eka Dewi, Ratri Fathikasari, and 

Ria Setiawati for always supporting each other in 
finishing our undergraduate thesis. Now I know how 

to come to UGM library as a visitor from other 

universities. 
13. All friends of HI 2014, IPIREL 2014 and especially 

IC-C. Thank you for the mixture of feeling for four 

years. 
 

Lastly, to all people whose names cannot be mentioned one by 

one who has also contributed in giving the support and prayer 

for the success of this undergraduate thesis. 
 

 

Yogyakarta, September 5th, 2018 

         Gita Madyaning Ratri 

 

 

 

 

 

 

 

 

 

 



x 
 

ABSTRACT  

This article is aimed to explain and analyze the reason why 

South Korea established gastrodiplomacy through Global 

Hansik campaign. South Korea is one of the countries that are 
intensely spreading the soft power in the field of culture. This 

move certainly is not without any reason. In this era, culture is 

considerately more powerful than the military. As expected, a 
lot of benefits they get as well as the profit that they gain. 

However, alongside the success in conducting cultural 

diplomacy, South Korea also decided to start their 
gastrodiplomacy in 2009. Despite how famous the Korean 

drama, Korean movie, and Korean music are and how 

significant the impact is, South Korea prefer the Korean food 

itself in specifying gastrodiplomacy. Besides, there will be 
more obstacles that South Korea faces such as the authenticity 

of food and regulation in Muslim dietary food. To analyze the 

reason behind the decision of South Korea in conducting 
gastrodiplomacy through Global Hansik campaign, the writer 

uses cultural diplomacy and gastrodiplomacy concept. After 

that, elaborate it with the fundamental features of national 

identity based on A.D Smith and effective nation branding 
based on Jaffe and Nebenzahl. The data comes from the 

secondary data using library research method. This research 

found out that the reason why South Korea established 
gastrodiplomacy through Global Hansik campaign are: 1) 

Korean food or hansik more represent their symbol of national 

identity; 2) The Global Hansik campaign is a tool to enhance 
South Korea's poor nation brand. 

 

Keyword(s): Cultural Diplomacy, Gastrodiplomacy, National 

Identity, Nation Branding, Acknowledgment 
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