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Lampiran 1 

PENGARUH TAMPILAN WEBSITE E-COMMERCE, 

KEPERCAYAAN, DAN KEMUDAHAN TRANSAKSI BELANJA 

PADA PEMBELIAN PRODUK ONLINE. 

Kuesioner ini dibuat dengan tujuan untuk mengetahui bagaimana 

pengaruh tampilan website e-commerce, kepercayaan, dan kemudahan 

transaksi belanja pada pembelian produk online. 

Berkembangnya teknologi saat ini membuat masyarakat semakin mudah 

dalam melakukan transaksi jual beli secara online. Dari tahun ke tahun 

jumlah konsumen online terus bertambah, begitu pula dengan toko online. 

Banyak faktor yang dapat mempengaruhi konsumen untuk melakukan 

pembelian produk secara online. 

Oleh sebab itu peneliti memerlukan data dan informasi yang ingin diperoleh 

dari konsumen untuk kepentingan 

penelitian ini agar dapat menjadi masukkan untuk pihak terkait. 

Terimakasih peneliti ucapkan kepada saudara - saudari untuk 

ketersediaannya mengisi kuesioner ini. 

 

Peneliti 

 

Anastasia Angelina Salim S.Kom 

(Mahasiswa Pascasarjana Universitas Muhammadiyah Yogyakarta) 

 

KUESIONER 

I. PETUNJUK PENGISIAN 

1. Daftar pernyataan ini merupakan sumber data bagi penulis dalam 

penyusunan thesis dan tidak akan berpengaruh secara langsung 

terhadap anda selaku konsumen. 

2. Bacalah dengan teliti dan pahami terlebih dahulu pertanyaan yang 

diajukan serta pilihan jawabannya. 

3. Berilah tanda (X) pada salah satu jawaban yang menurut anda 

sesuai.  

4. Daftar pernyataan ini berguna dalam upaya meneliti : 

(“PENGARUH TAMPILAN WEBSITE E-COMMERCE, 

KEPERCAYAAN, DAN KEMUDAHAN TRANSAKSI 

BELANJA PADA PEMBELIAN PRODUK ONLINE”) 
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II. IDENTITAS RESPONDEN 

1. Nama   : 

2.  X szxUmur  : 

3. Jenis Kelamin : 

4. Pekerjaan  : 

5. Jenis produk yang dibeli 

(   ) Tas   (    ) Baju 

(   ) Sepatu   (    ) Kosmetik 

(   ) Elektronic  (   ) Lain – lain ...... 

6. Berapa kali anda membeli produk online 

(    ) 1 kali   (    ) 4 kali 

(    ) 2 kali   (    ) Lebih dari4 kali 

(    ) 3 kali 

 

III. ALTERNATIF JAWABAN 

1. SS  = Sangat Setuju (5) 

2. S  = Setuju (4) 

3. R  = Ragu – ragu (3) 

4. TS  = Tidak Setuju (2) 

5. STS = Sangat Tidak Setuju (1) 

 

IV. DAFTAR PERNYATAAN 

 

1. Variabel Tampilan Website (X1) 

NO DAFTAR PERNYATAAN 

JAWABAN 

SS TS R TS STS 

5 4 3 2 1 

1 Saya merasa pada saat melakukan 

pembelian produk online tampilan 

situs 

website produk online menarik 

     

2 Tampilan website yang menjual 

produk online memuat informasi 

penting 

terkait produk yang ditawarkan 

     



94 

 

 

 

3 Adanya informasi kemudahan 

belanja di website penyedia produk 

online memudahkan saya dalam 

bertransaksi 

     

4 Tampilan website memudahkan 

anda untuk mencari informasi yang 

anda butuhkan 

     

5 Informasi yang ditampilkan pada 

website sesuai dengan harapan 

     

 

2. Variabel Kepercayaan (X2) 

NO DAFTAR PERNYATAAN 

JAWABAN 

SS TS R TS STS 

5 4 3 2 1 

1 Saya percaya terhadap kualitas 

produk yang dijual secara online 

     

2 Saya percaya terhadap model 

sistem pembayaran dalam 

pembelian produk 

secara online 

     

3 Informasi produk yang ditawarkan 

secara online memudahkan saya 

dalam memilih dan sesuai dengan 

selera pelanggan 

     

4 Harga yang diberikan sebagai 

sarana jual beli online dapat 

dipercaya 
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3. Variabel Kemudahan Transaksi (X3) 

NO DAFTAR PERNYATAAN 

JAWABAN 

SS TS R TS STS 

5 4 3 2 1 

1 Saya lebih mudah melakukan 

pembayaran produk di online shop 

dari pada di toko 

     

2 Proses pemesanan produk secara 

online memudahkan saya dalam 

pembayaran 

     

3 Proses pembelian produk online 

shop mudah dalam hal transaksi 

pembayaran menggunakan internet 

banking 

     

4 Proses pembelian produk online 

shop tidak memakan banyak waktu 

dan biaya 

     

5 Proses pemilihan produk online 

shop mudah dan jelas 

     

 

 

4. Variabel Keputusan Pembelian (Y) 

NO DAFTAR PERNYATAAN 

JAWABAN 

SS TS R TS STS 

5 4 3 2 1 

1 Saya lebih memilih berbelanja 

produk online shop dari pada 

berbelanja di toko 

     

2 Saya membeli produk online shop 

setelah membandingkan dengan 

pembelian secara online 
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3 Saya membeli produk online shop 

karena merasa lebih mudah dalam 

Bertransaksi 

     

4 Saya membeli produk online shop 

dengan mempertimbangkan 

kemudahan bertransaksi 

     

 

Terimakasih atas kerjasama dan ketersediaannya mengisi kuesioner ini. 
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Lampiran 2 

Profil Responden 

 

Umur 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

20-30 tahun 70 87.5 87.5 87.5 

30-40 tahun 8 10.0 10.0 97.5 

> 40 tahun 2 2.5 2.5 100.0 

Total 80 100.0 100.0  

 

Pekerjaan 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 
Pegawai 

Negeri 
2 2.5 2.5 2.5 

 Jenis Kelamin 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Laki-laki 32 40.0 40.0 40.0 

Perempuan 48 60.0 60.0 100.0 

Total 80 100.0 100.0  
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Pegawai 

Swasta 
32 40.0 40.0 42.5 

Wiraswasta 18 22.5 22.5 65.0 

Mahasiswa 8 10.0 10.0 75.0 

Ibu Rumah 

Tangga 
15 18.8 18.8 93.8 

Lainnya 5 6.3 6.3 100.0 

Total 80 100.0 100.0  

 

Pendidikan 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

SMA 23 28.8 28.8 28.8 

S1 50 62.5 62.5 91.3 

S2 7 8.8 8.8 100.0 

Total 80 100.0 100.0  

 

Jenis Produk 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Tas 16 20.0 20.0 20.0 

Baju 15 18.8 18.8 38.8 

Sepatu 18 22.5 22.5 61.3 
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Kosmetik 16 20.0 20.0 81.3 

Elektronik 13 16.3 16.3 97.5 

Lainnya 2 2.5 2.5 100.0 

Total 80 100.0 100.0  

 

Intensitas Pembelian 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

1 kali 1 1.3 1.3 1.3 

2 kali 2 2.5 2.5 3.8 

3 kali 6 7.5 7.5 11.3 

4 kali 2 2.5 2.5 13.8 

> 4 kali 69 86.3 86.3 100.0 

Total 80 100.0 100.0  
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LAMPIRAN 3 

Hasil analisis Deskriptif 

 

 

 

 

 

 

 

 

 

 

 

Descriptive Statistics 

 N Minimum Maximum Mean Std. 

Deviation 

Tampilan Website E-

commerse (X1) 
80 10 25 20.76 3.439 

Kepercayaan (X2) 80 9 20 15.49 2.387 

Kemudahan Transaksi 

(X3) 
80 11 25 20.87 2.852 

Keputusan Pembelian 

(Y) 
80 8 20 15.67 2.623 

Valid N (listwise) 80     
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Lampiran 4 

Hasil analisis per variabel 

X1.1 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Tidak Setuju 8 10.0 10.0 10.0 

Ragu-ragu 3 3.8 3.8 13.8 

Setuju 43 53.8 53.8 67.5 

Sangat 

Setuju 
26 32.5 32.5 100.0 

Total 80 100.0 100.0  

 

X1.2 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Tidak Setuju 5 6.3 6.3 6.3 

Ragu-ragu 10 12.5 12.5 18.8 

Setuju 33 41.3 41.3 60.0 

Sangat 

Setuju 
32 40.0 40.0 100.0 

Total 80 100.0 100.0  
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X1.3 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Tidak 

Setuju 
4 5.0 5.0 5.0 

Ragu-ragu 8 10.0 10.0 15.0 

Setuju 30 37.5 37.5 52.5 

Sangat 

Setuju 
38 47.5 47.5 100.0 

Total 80 100.0 100.0  

 

X1.4 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Tidak 

Setuju 
4 5.0 5.0 5.0 

Ragu-ragu 5 6.3 6.3 11.3 

Setuju 31 38.8 38.8 50.0 

Sangat 

Setuju 
40 50.0 50.0 100.0 

Total 80 100.0 100.0  
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X1.5 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Tidak 

Setuju 
4 5.0 5.0 5.0 

Ragu-ragu 16 20.0 20.0 25.0 

Setuju 43 53.8 53.8 78.8 

Sangat 

Setuju 
17 21.3 21.3 100.0 

Total 80 100.0 100.0  

 

X2.1 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Tidak 

Setuju 
5 6.3 6.3 6.3 

Ragu-ragu 38 47.5 47.5 53.8 

Setuju 28 35.0 35.0 88.8 

Sangat 

Setuju 
9 11.3 11.3 100.0 

Total 80 100.0 100.0  
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X2.2 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Tidak 

Setuju 
5 6.3 6.3 6.3 

Ragu-ragu 6 7.5 7.5 13.8 

Setuju 53 66.3 66.3 80.0 

Sangat 

Setuju 
16 20.0 20.0 100.0 

Total 80 100.0 100.0  

 

X2.3 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Tidak 

Setuju 
2 2.5 2.5 2.5 

Ragu-ragu 11 13.8 13.8 16.3 

Setuju 43 53.8 53.8 70.0 

Sangat 

Setuju 
24 30.0 30.0 100.0 

Total 80 100.0 100.0  
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X2.4 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Tidak 

Setuju 
3 3.8 3.8 3.8 

Ragu-ragu 18 22.5 22.5 26.3 

Setuju 46 57.5 57.5 83.8 

Sangat 

Setuju 
13 16.3 16.3 100.0 

Total 80 100.0 100.0  

 

X3.1 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Tidak 

Setuju 
10 12.5 12.5 12.5 

Ragu-ragu 13 16.3 16.3 28.8 

Setuju 36 45.0 45.0 73.8 

Sangat 

Setuju 
21 26.3 26.3 100.0 

Total 80 100.0 100.0  
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X3.2 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Tidak 

Setuju 
3 3.8 3.8 3.8 

Ragu-ragu 6 7.5 7.5 11.3 

Setuju 48 60.0 60.0 71.3 

Sangat 

Setuju 
23 28.8 28.8 100.0 

Total 80 100.0 100.0  

 

X3.3 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Tidak 

Setuju 
1 1.3 1.3 1.3 

Ragu-ragu 5 6.3 6.3 7.5 

Setuju 35 43.8 43.8 51.3 

Sangat 

Setuju 
39 48.8 48.8 100.0 

Total 80 100.0 100.0  
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X3.4 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Tidak 

Setuju 
3 3.8 3.8 3.8 

Ragu-ragu 5 6.3 6.3 10.0 

Setuju 37 46.3 46.3 56.3 

Sangat 

Setuju 
35 43.8 43.8 100.0 

Total 80 100.0 100.0  

 

X3.5 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Ragu-ragu 9 11.3 11.3 11.3 

Setuju 47 58.8 58.8 70.0 

Sangat 

Setuju 
24 30.0 30.0 100.0 

Total 80 100.0 100.0  

 

Y1 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 
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Valid 

Tidak 

Setuju 
14 17.5 17.5 17.5 

Ragu-ragu 26 32.5 32.5 50.0 

Setuju 29 36.3 36.3 86.3 

Sangat 

Setuju 
11 13.8 13.8 100.0 

Total 80 100.0 100.0  

 

Y2 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Tidak 

Setuju 
9 11.3 11.3 11.3 

Ragu-ragu 9 11.3 11.3 22.5 

Setuju 41 51.3 51.3 73.8 

Sangat 

Setuju 
21 26.3 26.3 100.0 

Total 80 100.0 100.0  

 

Y3 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 
Tidak 

Setuju 
5 6.3 6.3 6.3 
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Ragu-ragu 4 5.0 5.0 11.3 

Setuju 48 60.0 60.0 71.3 

Sangat 

Setuju 
23 28.8 28.8 100.0 

Total 80 100.0 100.0  

 

Y4 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Tidak 

Setuju 
4 5.0 5.0 5.0 

Ragu-ragu 6 7.5 7.5 12.5 

Setuju 42 52.5 52.5 65.0 

Sangat 

Setuju 
28 35.0 35.0 100.0 

Total 80 100.0 100.0  
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Lampiran 5 

Hasil uji validitas 

Correlation X1 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 Total_

X1 

X1.1 

Pearson 

Correlation 
1 .563

**
 .621

**
 .529

**
 

.474
**

 
.782

**
 

Sig. (2-

tailed) 

 
.000 .000 .000 .000 .000 

N 80 80 80 80 80 80 

X1.2 

Pearson 

Correlation 
.563

**
 1 .719

**
 .643

**
 

.631
**

 
.868

**
 

Sig. (2-

tailed) 
.000 

 
.000 .000 .000 .000 

N 80 80 80 80 80 80 

X1.3 

Pearson 

Correlation 
.621

**
 .719

**
 1 .605

**
 

.517
**

 
.845

**
 

Sig. (2-

tailed) 
.000 .000 

 
.000 .000 .000 

N 80 80 80 80 80 80 

X1.4 

Pearson 

Correlation 
.529

**
 .643

**
 .605

**
 1 

.646
**

 
.828

**
 

Sig. (2-

tailed) 
.000 .000 .000 

 
.000 .000 

N 80 80 80 80 80 80 
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X1.5 

Pearson 

Correlation 
.474

**
 .631

**
 .517

**
 .646

**
 1 .787

**
 

Sig. (2-

tailed) 
.000 .000 .000 .000 

 
.000 

N 80 80 80 80 80 80 

Total

_X1 

Pearson 

Correlation 
.782

**
 .868

**
 .845

**
 .828

**
 

.787
**

 
1 

Sig. (2-

tailed) 
.000 .000 .000 .000 .000 

 

N 80 80 80 80 80 80 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Correlation X2 

Correlations 

 X2.1 X2.2 X2.3 X2.4 Total_X2 

X2.1 

Pearson 

Correlation 
1 .579

**
 .432

**
 .418

**
 .762

**
 

Sig. (2-

tailed) 

 
.000 .000 .000 .000 

N 80 80 80 80 80 

X2.2 

Pearson 

Correlation 
.579

**
 1 .619

**
 .551

**
 .851

**
 

Sig. (2-

tailed) 
.000 

 
.000 .000 .000 

N 80 80 80 80 80 
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X2.3 

Pearson 

Correlation 
.432

**
 .619

**
 1 .605

**
 .819

**
 

Sig. (2-

tailed) 
.000 .000 

 
.000 .000 

N 80 80 80 80 80 

X2.4 

Pearson 

Correlation 
.418

**
 .551

**
 .605

**
 1 .793

**
 

Sig. (2-

tailed) 
.000 .000 .000 

 
.000 

N 80 80 80 80 80 

Total_

X2 

Pearson 

Correlation 
.762

**
 .851

**
 .819

**
 .793

**
 1 

Sig. (2-

tailed) 
.000 .000 .000 .000 

 

N 80 80 80 80 80 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Correlation X3 

Correlations 

 X3.1 X3.2 X3.3 X3.4 X3.5 Total_X3 

X3.1 

Pearson 

Correlation 
1 .537

**
 .373

**
 .397

**
 .412

**
 .750

**
 

Sig. (2-

tailed) 

 
.000 .001 .000 .000 .000 

N 80 80 80 80 80 80 
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X3.2 

Pearson 

Correlation 
.537

**
 1 .445

**
 .659

**
 .577

**
 .831

**
 

Sig. (2-

tailed) 
.000 

 
.000 .000 .000 .000 

N 80 80 80 80 80 80 

X3.3 

Pearson 

Correlation 
.373

**
 .445

**
 1 .489

**
 .460

**
 .698

**
 

Sig. (2-

tailed) 
.001 .000 

 
.000 .000 .000 

N 80 80 80 80 80 80 

X3.4 

Pearson 

Correlation 
.397

**
 .659

**
 .489

**
 1 .612

**
 .807

**
 

Sig. (2-

tailed) 
.000 .000 .000 

 
.000 .000 

N 80 80 80 80 80 80 

X3.5 

Pearson 

Correlation 
.412

**
 .577

**
 .460

**
 .612

**
 1 .767

**
 

Sig. (2-

tailed) 
.000 .000 .000 .000 

 
.000 

N 80 80 80 80 80 80 

Total_

X3 

Pearson 

Correlation 
.750

**
 .831

**
 .698

**
 .807

**
 .767

**
 1 

Sig. (2-

tailed) 
.000 .000 .000 .000 .000 

 

N 80 80 80 80 80 80 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Correlation Y 

Correlations 

 Y1 Y2 Y3 Y4 Total_Y 

Y1 

Pearson 

Correlation 
1 .410

**
 .509

**
 .547

**
 .811

**
 

Sig. (2-

tailed) 

 
.000 .000 .000 .000 

N 80 80 80 80 80 

Y2 

Pearson 

Correlation 
.410

**
 1 .285

*
 .305

**
 .668

**
 

Sig. (2-

tailed) 
.000 

 
.010 .006 .000 

N 80 80 80 80 80 

Y3 

Pearson 

Correlation 
.509

**
 .285

*
 1 .779

**
 .803

**
 

Sig. (2-

tailed) 
.000 .010 

 
.000 .000 

N 80 80 80 80 80 

Y4 

Pearson 

Correlation 
.547

**
 .305

**
 .779

**
 1 .824

**
 

Sig. (2-

tailed) 
.000 .006 .000 

 
.000 

N 80 80 80 80 80 

Total

_Y 

Pearson 

Correlation 
.811

**
 .668

**
 .803

**
 .824

**
 1 

Sig. (2-

tailed) 
.000 .000 .000 .000 
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N 80 80 80 80 80 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 6 

Hasil Uji Reliabilitas 

Reliiality X1 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.880 5 

 

Item-Total Statistics 

 Scale Mean 

if Item 

Deleted 

Scale 

Variance if 

Item Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X1.1 16.68 7.893 .646 .871 

X1.2 16.61 7.380 .777 .838 

X1.3 16.49 7.645 .747 .846 

X1.4 16.43 7.868 .727 .851 

X1.5 16.85 8.205 .672 .863 

 

Relibiality X2 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.819 4 
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Item-Total Statistics 

 Scale 

Mean if 

Item 

Deleted 

Scale 

Variance if 

Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if 

Item 

Deleted 

X2.1 11.98 3.468 .558 .813 

X2.2 11.49 3.266 .721 .736 

X2.3 11.38 3.377 .667 .761 

X2.4 11.63 3.478 .626 .779 

 

Relibiality X3 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.819 5 

 

Item-Total Statistics 

 Scale Mean 

if Item 

Deleted 

Scale 

Variance if 

Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if 

Item 

Deleted 

X3.1 17.03 4.961 .531 .824 

X3.2 16.74 5.285 .723 .751 

X3.3 16.48 5.923 .544 .801 
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X3.4 16.58 5.235 .677 .762 

X3.5 16.69 5.812 .651 .777 

 

Relibiality  Y 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.772 4 

 

Item-Total Statistics 

 Scale 

Mean if 

Item 

Deleted 

Scale 

Variance if 

Item Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if 

Item Deleted 

Y1 12.21 3.764 .611 .698 

Y2 11.75 4.519 .395 .813 

Y3 11.56 4.249 .651 .682 

Y4 11.50 4.127 .683 .665 

  

 

 

 

 

 



119 

 

 

 

Lampiran 7 

Hasil Uji Normalitas 

 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized 

Residual 

N 80 

Normal Parameters
a,b

 
Mean 0E-7 

Std. Deviation 1.56361533 

Most Extreme Differences 

Absolute .060 

Positive .060 

Negative -.054 

Kolmogorov-Smirnov Z .538 

Asymp. Sig. (2-tailed) .934 

a. Test distribution is Normal. 

b. Calculated from data. 
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Lampiran 8 

Hasil Uji Multikolinearitas 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Coefficients
a
 

Model Unstandardiz

ed 

Coefficients 

Standardi

zed 

Coefficie

nts 

t Sig. Collinearity 

Statistics 

B Std. 

Error 

Beta Tolerance VIF 

 

1 

(Constant) -.374 1.408  -.266 .791   

Tampilan Website E-

commerse (X1) 
.203 .075 .267 2.723 .008 .488 2.049 

Kepercayaan (X2) .374 .116 .340 3.220 .001 .418 2.390 

Kemudahan Transaksi 

(X3) 
.289 .084 .314 3.446 .002 .562 1.780 

a. Dependent Variable: Keputusan Pembelian (Y) 
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Lampiran 9 

Hhasil Uji Heteroskedastisitas 
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Uji Heteroskedastisitas Metode Uji Glejser 

Coefficients
a
 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

B Std. 

Error 

Beta 

1 

(Constant) 1.140 .873  1.306 .196 

Tampilan 

Website E-

commerse 

(X1) 

-.051 .046 -.178 -1.110 .270 

Kepercayaan 

(X2) 
.137 .072 .329 1.901 .061 

Kemudahan 

Transaksi 

(X3) 

-.048 .052 -.137 -.916 .363 

a. Dependent Variable: ABS_RES 
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Lampiran 10 

Hasil Uji Autokorelasi 

Model Summary
b
 

Model R R Square Adjusted R 

Square 

Std. Error of 

the Estimate 

Durbin-

Watson 

1 .803
a
 .645 .631 1.594 2.028 

a. Predictors: (Constant), Kemudahan Transaksi (X3), Tampilan Website 

E-commerse (X1), Kepercayaan (X2) 

b. Dependent Variable: Keputusan Pembelian (Y) 
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Lampiran 11 

Hasil Analisis Regresi Linear Berganda 

Correlations 

 Keputusan 

Pembelian 

(Y) 

Tampilan 

Website E-

commerse 

(X1) 

Kepercayaan 

(X2) 

Kemudahan 

Transaksi 

(X3) 

Pearson 

Correlation 

Keputusan 

Pembelian (Y) 
1.000 .682 .729 .683 

Tampilan 

Website E-

commerse 

(X1) 

.682 1.000 .701 .562 

Kepercayaan 

(X2) 
.729 .701 1.000 .643 

Kemudahan 

Transaksi (X3) 
.683 .562 .643 1.000 

Sig. (1-

tailed) 

Keputusan 

Pembelian (Y) 
. .000 .000 .000 

Tampilan 

Website E-

commerse 

(X1) 

.000 . .000 .000 

Kepercayaan 

(X2) 
.000 .000 . .000 

Kemudahan 

Transaksi (X3) 
.000 .000 .000 . 

N 
Keputusan 

Pembelian (Y) 
80 80 80 80 
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Tampilan 

Website E-

commerse 

(X1) 

80 80 80 80 

Kepercayaan 

(X2) 
80 80 80 80 

Kemudahan 

Transaksi (X3) 
80 80 80 80 

 

Variables Entered/Removed
a
 

Mo

del 

Variables Entered Variables 

Removed 

Meth

od 

1 

Kemudahan 

Transaksi (X3), 

Tampilan 

Website E-

commerse (X1), 

Kepercayaan 

(X2)
b
 

. Enter 

a. Dependent Variable: Keputusan 

Pembelian (Y) 

 

 

Model Summary
b
 

Mo

del 

R R Square Adjusted R 

Square 

Std. Error 

of the 

Estimate 

1 .803
a
 .645 .631 1.594 
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a. Predictors: (Constant), Kemudahan Transaksi (X3), 

Tampilan Website E-commerse (X1), Kepercayaan (X2) 

b. Dependent Variable: Keputusan Pembelian (Y) 

b. All requested variables entered. 

 

ANOVA
a
 

Model Sum of Squares df Mean 

Square 

F Sig. 

1 

Regression 350.403 3 116.801 45.959 .000
b
 

Residual 193.147 76 2.541   

Total 543.550 79    

a. Dependent Variable: Keputusan Pembelian (Y) 

b. Predictors: (Constant), Kemudahan Transaksi (X3), Tampilan 

Website E-commerse (X1), Kepercayaan (X2) 

 

Coefficients
a
 

Model Unstandardize

d Coefficients 

Standardiz

ed 

Coefficient

s 

t Sig. Collinearity 

Statistics 

B Std. 

Error 

Beta Toleran

ce 

VIF 

 1 (Constant) -.374 1.408  -.266 .791   
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Tampilan 

Website E-

commerse 

(X1) 

.203 .075 .267 2.723 .008 .488 2.049 

Kepercaya

an (X2) 
.374 .116 .340 3.220 .001 .418 2.390 

Kemudaha

n Transaksi 

(X3) 

.289 .084 .314 3.446 .002 .562 1.780 

a. Dependent Variable: Keputusan Pembelian (Y) 

 

Collinearity Diagnostics
a
 

Model Dimens

ion 

Eigenval

ue 

Conditio

n Index 

Variance Proportions 

(Consta

nt) 

Tampilan 

Website 

E-

commerse 

(X1) 

Kepercay

aan (X2) 

Kemudah

an 

Transaksi 

(X3) 

1 

1 3.971 1.000 .00 .00 .00 .00 

2 .014 16.614 .62 .28 .07 .01 

3 .009 21.551 .32 .46 .10 .52 

4 .006 24.882 .06 .26 .83 .47 

a. Dependent Variable: Keputusan Pembelian (Y) 

 

Casewise Diagnostics
a
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Case 

Number 

Std. Residual Keputusan 

Pembelian 

(Y) 

Predicted 

Value 

Residual 

1 .339 16 15.46 .541 

2 .574 16 15.08 .915 

3 .176 11 10.72 .280 

4 -.171 16 16.27 -.273 

5 3.000 19 14.22 4.783 

6 .366 20 19.42 .583 

7 .825 19 17.68 1.316 

8 .454 18 17.28 .724 

9 -.298 16 16.48 -.475 

10 -.489 15 15.78 -.780 

11 .071 18 17.89 .113 

12 -1.036 8 9.65 -1.651 

13 -.673 16 17.07 -1.074 

14 -.087 15 15.14 -.138 

15 -.513 16 16.82 -.818 

16 1.255 17 15.00 2.001 

17 .433 18 17.31 .690 

18 -.633 10 11.01 -1.010 

19 -1.308 13 15.09 -2.085 

20 -.255 15 15.41 -.406 
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21 -1.234 13 14.97 -1.967 

22 1.171 16 14.13 1.867 

23 -.141 17 17.22 -.225 

24 -.177 12 12.28 -.283 

25 .319 16 15.49 .509 

26 .547 20 19.13 .872 

27 -.563 13 13.90 -.898 

28 .366 20 19.42 .583 

29 -.171 16 16.27 -.272 

30 .574 16 15.08 .915 

31 .570 19 18.09 .909 

32 .554 16 15.12 .883 

33 -1.235 15 16.97 -1.968 

34 2.083 18 14.68 3.321 

35 1.137 18 16.19 1.813 

36 -.430 17 17.68 -.685 

37 .869 18 16.62 1.385 

38 -.685 17 18.09 -1.091 

39 -.157 14 14.25 -.250 

40 -1.062 14 15.69 -1.694 

41 -.881 12 13.41 -1.405 

42 1.402 19 16.76 2.235 

43 .879 19 17.60 1.401 
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44 .743 10 8.82 1.185 

45 -1.586 14 16.53 -2.529 

46 -.691 15 16.10 -1.102 

47 -.097 16 16.16 -.155 

48 .698 19 17.89 1.113 

49 -.966 11 12.54 -1.539 

50 .862 16 14.63 1.375 

51 .339 16 15.46 .541 

52 -3.746 12 17.97 -5.972 

53 -.503 17 17.80 -.802 

54 -1.077 16 17.72 -1.717 

55 -.181 15 15.29 -.288 

56 1.942 20 16.90 3.096 

57 -1.258 16 18.01 -2.006 

58 -1.102 12 13.76 -1.758 

59 -1.493 14 16.38 -2.380 

60 1.420 20 17.74 2.263 

61 -.419 18 18.67 -.669 

62 .055 15 14.91 .087 

63 1.003 20 18.40 1.599 

64 -.549 11 11.88 -.876 

65 -1.180 13 14.88 -1.881 

66 -.211 14 14.34 -.336 
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67 .272 18 17.57 .433 

68 -.127 15 15.20 -.203 

69 .957 16 14.47 1.526 

70 .383 15 14.39 .611 

71 1.437 17 14.71 2.290 

72 -.211 14 14.34 -.336 

73 .447 16 15.29 .712 

74 .521 16 15.17 .830 

75 -.768 16 17.22 -1.224 

76 .651 15 13.96 1.039 

77 -1.063 12 13.69 -1.694 

78 -.503 17 17.80 -.802 

79 -.181 15 15.29 -.288 

80 .417 15 14.34 .664 

a. Dependent Variable: Keputusan Pembelian (Y) 

 

Residuals Statistics
a
 

 Minimum Maximum Mean Std. 

Deviation 

N 

Predicted Value 8.82 19.42 15.68 2.106 80 

Std. Predicted 

Value 
-3.257 1.777 .000 1.000 80 

Standard Error of 

Predicted Value 
.187 .656 .342 .101 80 
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Adjusted Predicted 

Value 
8.57 19.38 15.68 2.106 80 

Residual -5.972 4.783 .000 1.564 80 

Std. Residual -3.746 3.000 .000 .981 80 

Stud. Residual -3.968 3.072 -.003 1.014 80 

Deleted Residual -6.701 5.014 -.009 1.674 80 

Stud. Deleted 

Residual 
-4.427 3.261 -.005 1.049 80 

Mahal. Distance .098 12.399 2.963 2.481 80 

Cook's Distance .000 .481 .018 .056 80 

Centered Leverage 

Value 
.001 .157 .038 .031 80 

a. Dependent Variable: Keputusan Pembelian (Y) 

 

 

 


