
Lampiran 1: Kuesioner 

Assalamu’alaikumWr. Wb. 

Dengan Hormat, 

Saya Nur Aini Ummy mahasiswa S1 Prodi Manajemen Fakultas Ekonomi dan Bisnis 

Universitas Muhammadiyah Yogyakarta, memohon kesediaan saudara/i untuk menjadi 

responden dalam penelitian saya dan mengisi kuesioner ini. Penelitian ini dilakukan dalam 

rangka skripsi sebagai salah satu syarat untuk menyelesaikan studi S1 saya. 

Dengan adanya latar belakang demikian, saya memohon bantuan dan kesediannya saudara/i 

untuk terlibat dalam penelitian ini dengan mengisi kuesioner yang telah terlampir. Saya 

sangat berharap saudara/i dapat memberikan jawaban yang akurat sesuai dengan apa yang 

saudara/i pernah alami atau melakukan. Atas waktu dan perhatian yang saudara/i berikan 

saya ucapkan terimakasih. 

Berikan tanda centang (√) pada kolom yang telah disedikan sesuai dengan jawaban Anda: 

1. Nama lengkap : 

2. Jenis kelamin : Laki-laki/Perempuan 

3. Tahun angkatan : 

4. Asal prodi  : 

5. Telah berapa lama menggunakan telepon seluler Xiaomi: 

 a. < 3 bulan   c. > 6 -12 bulan 

 b. ≤ 3-6 bulan   d. ≥ 12 bulan 

6. Pernah melakukan keputusan pembelian telepon seluler Xiaomi 

Petunjuk pengisian: 



Berilah tanda centang (√) pada kolom jawaban menurut anda paling sesuai. 

Keterangan: 

a. Skor “1” untuk jawaban “Sangat Tidak Setuju” (STS) 

b. Skor “2” untuk jawaban “Tidak Setuju” (TS) 

c. Skor “3” untuk jawaban “Tidak Berpendapat” (TB) 

d. Skor “4” untuk jawaban “Setuju” (S) 

e. Skor “5” untuk jawaban “Sangat Setuju” (SS) 

Citra merek 

No Pernyataan 1 2 3 4 5 

1 

Menurut saya logo merek telepon 

seluler Xiaomi mudah diingat      

2 

Menurut saya telepon seluler Xiaomi 

mudah dikenali (terkenal)      

3 

Menurut saya telepon seluler Xiaomi 

merupakan merek yang terpercaya      

4 

Menurut saya telepon seluler Xiaomi 

sangat popular      

5 

Menurut saya telepon seluler Xiaomi 

merupakan telepon seluler yang 

modern      

 

 

 

 

 

 

Persepsi harga 

No Pernyataan 1 2 3 4 5 

6 

Menurut saya harga telepon seluler Xiaomi 

sangat terjangkau      

7 

Menurut saya harga telepon seluler Xiaomi 

sesuai dengan kualitas yang diberikan oleh 

produknya      

8 

Menurut saya harga telepon seluler Xiaomi 

memiliki harga yang bersaing dengan produk 

sejenis      

 

Kualitas persepsian 



No Pernyataan 1 2 3 4 5 

9 

Menurut saya telepon seluler Xiaomi memiliki daya 

tahan yang lama      

10 

Menurut saya telepon seluler Xiaomi memiliki 

kualitas sesuai dengan yang ditawarkan      

11 

Menurut saya telepon seluler Xiaomi memiliki 

kemudahan dalam penggunaan      

12 

Menurut saya telepon seluler Xiaomi memiliki 

kelengkapan sesuai dengan yang ditawarkan      

13 

Menurut saya telepon seluler Xiaomi memiliki kinerja 

yang sangat baik      

 

Gaya hidup 

No Pernyataan 1 2 3 4 5 

14 

Saya sering menggunakan telepon seluler 

Xiaomi di keseharian      

15 

Saya sering menggunakan telepon seluler 

Xiaomi di waktu luang      

16 

Telepon seluler Xiaomi memiliki peran penting 

dalam hidup saya      

17 

Telepon seluler Xiaomi membuat saya lebih 

percaya diri ketika di tempat umum      

18 

Telepon seluler Xiaomi membantu saya dalam 

kehidupan sosial      

 

Keputusan pembelian 

No Pernyataan 1 2 3 4 5 

19 

Saya yakin (tidak ada keraguan) dalam membeli 

telepon seluler Xiaomi      

20 

Saya membeli telepon seluler Xiaomi karena keinginan 

saya sendiri.      

21 

Saya akan merekomendasikan kepada orang lain untuk 

membeli telepon seluler Xiaomi      

22 

Saya akan melakukan pembelian ulang telepon seluler 

Xiaomi      

 

 

 

 



 

 

 

 

 

Lampiran 2: Karakteristik Responden 

 

Karakteristik Responden Berdasarkan Jenis Kelamin 

Jenis_kelamin 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid laki laki 54 51.4 51.4 51.4 

Perempuan 51 48.6 48.6 100.0 

Total 105 100.0 100.0  

 

 

Karakteristik Responden Berdasarkan Tahun Angkatan 

Tahun_angkatan 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2013 13 12.4 12.4 12.4 

2014 62 59.0 59.0 71.4 

2015 19 18.1 18.1 89.5 

2016 7 6.7 6.7 96.2 

2017 4 3.8 3.8 100.0 

Total 105 100.0 100.0  

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

Karakteristik Responden Berdasarkan Asal Prodi 

Asal_prodi 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid komunikasi penyiaran islam 2 1.9 1.9 1.9 

Manajemen 71 67.6 67.6 69.5 

Akuntansi 5 4.8 4.8 74.3 

ilmu ekonomi 2 1.9 1.9 76.2 

ilmu hokum 5 4.8 4.8 81.0 

ilmu hubungan internasional 4 3.8 3.8 84.8 

ilmu pemerintah 1 1.0 1.0 85.7 

ilmu komunikasi 3 2.9 2.9 88.6 

ilmu keperawatan 5 4.8 4.8 93.3 

Agribisnis 1 1.0 1.0 94.3 

teknik sipil 2 1.9 1.9 96.2 

teknik informasi 3 2.9 2.9 99.0 

pendidikan bahasa arab 1 1.0 1.0 100.0 

Total 105 100.0 100.0  

 
 

 

 

 

 

 

 

 

 

 

 



 

Lampiran 3: Uji Validitas Dan Reliabilitas 

 

Hasil Uji Validitas dan Reliabilitas Citra Merek  

(30 sampel  responden) 

Uji validitas 

Correlations 

 cm1 cm2 cm3 cm4 cm5 skor_total 

cm1 Pearson Correlation 1 .575
**
 .540

**
 .326 .324 .702

**
 

Sig. (2-tailed)  .001 .002 .079 .081 .000 

N 30 30 30 30 30 30 

cm2 Pearson Correlation .575
**
 1 .651

**
 .513

**
 .402

*
 .795

**
 

Sig. (2-tailed) .001  .000 .004 .028 .000 

N 30 30 30 30 30 30 

cm3 Pearson Correlation .540
**
 .651

**
 1 .430

*
 .675

**
 .852

**
 

Sig. (2-tailed) .002 .000  .018 .000 .000 

N 30 30 30 30 30 30 

cm4 Pearson Correlation .326 .513
**
 .430

*
 1 .457

*
 .741

**
 

Sig. (2-tailed) .079 .004 .018  .011 .000 

N 30 30 30 30 30 30 

cm5 Pearson Correlation .324 .402
*
 .675

**
 .457

*
 1 .749

**
 

Sig. (2-tailed) .081 .028 .000 .011  .000 

N 30 30 30 30 30 30 

skor_total Pearson Correlation .702
**
 .795

**
 .852

**
 .741

**
 .749

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

Uji realiabilitas 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.890 5 

 

Uji Validitas dan Reliabilitas Citra Merek 



(105 sampel responden) 

Uji Validitas  

Correlations 

 cm1 cm2 cm3 cm4 cm5 skor_total 

cm1 Pearson Correlation 1 .544
**
 .556

**
 .665

**
 .609

**
 .820

**
 

Sig. (2-tailed)  .000 .000 .000 .000 .000 

N 105 105 105 105 105 105 

cm2 Pearson Correlation .544
**
 1 .506

**
 .471

**
 .586

**
 .749

**
 

Sig. (2-tailed) .000  .000 .000 .000 .000 

N 105 105 105 105 105 105 

cm3 Pearson Correlation .556
**
 .506

**
 1 .632

**
 .732

**
 .841

**
 

Sig. (2-tailed) .000 .000  .000 .000 .000 

N 105 105 105 105 105 105 

cm4 Pearson Correlation .665
**
 .471

**
 .632

**
 1 .649

**
 .836

**
 

Sig. (2-tailed) .000 .000 .000  .000 .000 

N 105 105 105 105 105 105 

cm5 Pearson Correlation .609
**
 .586

**
 .732

**
 .649

**
 1 .865

**
 

Sig. (2-tailed) .000 .000 .000 .000  .000 

N 105 105 105 105 105 105 

skor_total Pearson Correlation .820
**
 .749

**
 .841

**
 .836

**
 .865

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 105 105 105 105 105 105 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Uji Reliabelitas 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.879 5 

 

 

 

 

 

Uji Validitas dan Reliabilitas Persepsi Harga 

(30 sampel responden) 

Uji validitas 



Correlations 

 ph1 ph2 ph3 skor_total 

ph1 Pearson Correlation 1 .547
**
 .697

**
 .877

**
 

Sig. (2-tailed)  .002 .000 .000 

N 30 30 30 30 

ph2 Pearson Correlation .547
**
 1 .371

*
 .800

**
 

Sig. (2-tailed) .002  .043 .000 

N 30 30 30 30 

ph3 Pearson Correlation .697
**
 .371

*
 1 .815

**
 

Sig. (2-tailed) .000 .043  .000 

N 30 30 30 30 

skor_total Pearson Correlation .877
**
 .800

**
 .815

**
 1 

Sig. (2-tailed) .000 .000 .000  

N 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

Uji Realibilitas 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.835 4 

 

 

 

 

 

 

 

 

Uji Validitas dan Reliabilitas Persepsi Harga 

(105 sampel responden) 

 

Uji Validitas 

Correlations 



 ph1 ph2 ph3 skor_total 

ph1 Pearson Correlation 1 .581
**
 .481

**
 .834

**
 

Sig. (2-tailed)  .000 .000 .000 

N 105 105 105 105 

ph2 Pearson Correlation .581
**
 1 .544

**
 .849

**
 

Sig. (2-tailed) .000  .000 .000 

N 105 105 105 105 

ph3 Pearson Correlation .481
**
 .544

**
 1 .809

**
 

Sig. (2-tailed) .000 .000  .000 

N 105 105 105 105 

skor_total Pearson Correlation .834
**
 .849

**
 .809

**
 1 

Sig. (2-tailed) .000 .000 .000  

N 105 105 105 105 

**. Correlation is significant at the 0.01 level (2-tailed). 

  

Uji Reliabilitas 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.775 3 

 
 

 

 

 

 

 

Uji Validitas dan Reliabilitas Kualitas Persepsian 

(30 sampel responden) 

Uji validitas 

Correlations 

 kp1 kp2 kp3 kp4 kp5 skor_total 

kp1 Pearson Correlation 1 .581
**
 .550

**
 .551

**
 .460

*
 .707

**
 

Sig. (2-tailed)  .001 .002 .002 .011 .000 

N 30 30 30 30 30 30 



kp2 Pearson Correlation .581
**
 1 .766

**
 .889

**
 .795

**
 .928

**
 

Sig. (2-tailed) .001  .000 .000 .000 .000 

N 30 30 30 30 30 30 

kp3 Pearson Correlation .550
**
 .766

**
 1 .721

**
 .682

**
 .870

**
 

Sig. (2-tailed) .002 .000  .000 .000 .000 

N 30 30 30 30 30 30 

kp4 Pearson Correlation .551
**
 .889

**
 .721

**
 1 .851

**
 .930

**
 

Sig. (2-tailed) .002 .000 .000  .000 .000 

N 30 30 30 30 30 30 

kp5 Pearson Correlation .460
*
 .795

**
 .682

**
 .851

**
 1 .886

**
 

Sig. (2-tailed) .011 .000 .000 .000  .000 

N 30 30 30 30 30 30 

skor_total Pearson Correlation .707
**
 .928

**
 .870

**
 .930

**
 .886

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

Uji realibilitas 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.891 5 

 

 

 

 

Uji Validitas dan Reliabilitas Kualitas Persepsian 

(105 sampel responden) 

Uji Validitas 

Correlations 

 kua_per1 kua_per2 kua_per3 kua_per4 kua_per5 skor_total 

kua_per1 Pearson Correlation 1 .574
**
 .651

**
 .655

**
 .668

**
 .846

**
 

Sig. (2-tailed)  .000 .000 .000 .000 .000 

N 105 105 105 105 105 105 

kua_per2 Pearson Correlation .574
**
 1 .675

**
 .572

**
 .704

**
 .827

**
 

Sig. (2-tailed) .000  .000 .000 .000 .000 



N 105 105 105 105 105 105 

kua_per3 Pearson Correlation .651
**
 .675

**
 1 .654

**
 .640

**
 .854

**
 

Sig. (2-tailed) .000 .000  .000 .000 .000 

N 105 105 105 105 105 105 

kua_per4 Pearson Correlation .655
**
 .572

**
 .654

**
 1 .716

**
 .841

**
 

Sig. (2-tailed) .000 .000 .000  .000 .000 

N 105 105 105 105 105 105 

kua_per5 Pearson Correlation .668
**
 .704

**
 .640

**
 .716

**
 1 .876

**
 

Sig. (2-tailed) .000 .000 .000 .000  .000 

N 105 105 105 105 105 105 

skor_total Pearson Correlation .846
**
 .827

**
 .854

**
 .841

**
 .876

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 105 105 105 105 105 105 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Uji Reliabilitas 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.902 5 

 
 

 

 

 

Uji Validitas dan Reliabilitas Gaya Hidup 

(30 sampel responden) 

Uji validitas 

Correlations 

 gh1 gh2 gh3 gh4 gh5 skor_total 

gh1 Pearson Correlation 1 .903
**
 .720

**
 .882

**
 .814

**
 .937

**
 

Sig. (2-tailed)  .000 .000 .000 .000 .000 

N 30 30 30 30 30 30 

gh2 Pearson Correlation .903
**
 1 .754

**
 .883

**
 .821

**
 .945

**
 

Sig. (2-tailed) .000  .000 .000 .000 .000 

N 30 30 30 30 30 30 

gh3 Pearson Correlation .720
**
 .754

**
 1 .812

**
 .743

**
 .869

**
 

Sig. (2-tailed) .000 .000  .000 .000 .000 



N 30 30 30 30 30 30 

gh4 Pearson Correlation .882
**
 .883

**
 .812

**
 1 .833

**
 .955

**
 

Sig. (2-tailed) .000 .000 .000  .000 .000 

N 30 30 30 30 30 30 

gh5 Pearson Correlation .814
**
 .821

**
 .743

**
 .833

**
 1 .911

**
 

Sig. (2-tailed) .000 .000 .000 .000  .000 

N 30 30 30 30 30 30 

skor_total Pearson Correlation .937
**
 .945

**
 .869

**
 .955

**
 .911

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

Uji reliabilitas 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.813 5 

 

 

 

 

Uji Validitas dan Reliabilitas Gaya Hidup 

(105 sampel responden) 

Uji Validitas 

Correlations 

 gh1 gh2 gh3 gh4 gh5 skor_total 

gh1 Pearson Correlation 1 .760
**
 .645

**
 .629

**
 .411

**
 .853

**
 

Sig. (2-tailed)  .000 .000 .000 .000 .000 

N 105 105 105 105 105 105 

gh2 Pearson Correlation .760
**
 1 .607

**
 .572

**
 .345

**
 .811

**
 

Sig. (2-tailed) .000  .000 .000 .000 .000 

N 105 105 105 105 105 105 

gh3 Pearson Correlation .645
**
 .607

**
 1 .623

**
 .484

**
 .833

**
 

Sig. (2-tailed) .000 .000  .000 .000 .000 

N 105 105 105 105 105 105 

gh4 Pearson Correlation .629
**
 .572

**
 .623

**
 1 .526

**
 .829

**
 

Sig. (2-tailed) .000 .000 .000  .000 .000 



N 105 105 105 105 105 105 

gh5 Pearson Correlation .411
**
 .345

**
 .484

**
 .526

**
 1 .698

**
 

Sig. (2-tailed) .000 .000 .000 .000  .000 

N 105 105 105 105 105 105 

skor_total Pearson Correlation .853
**
 .811

**
 .833

**
 .829

**
 .698

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 105 105 105 105 105 105 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Uji Reliabilitas 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.862 5 

 
 

 

 

Uji Validitas dan Reliabilitas Keputusan Pembelian 

(30 sampel responden) 

Uji validitas 

Correlations 

 kp1 kp2 kp3 kp4 skor_total 

kp1 Pearson Correlation 1 .743
**
 .682

**
 .705

**
 .885

**
 

Sig. (2-tailed)  .000 .000 .000 .000 

N 30 30 30 30 30 

kp2 Pearson Correlation .743
**
 1 .658

**
 .760

**
 .880

**
 

Sig. (2-tailed) .000  .000 .000 .000 

N 30 30 30 30 30 

kp3 Pearson Correlation .682
**
 .658

**
 1 .715

**
 .872

**
 

Sig. (2-tailed) .000 .000  .000 .000 

N 30 30 30 30 30 

kp4 Pearson Correlation .705
**
 .760

**
 .715

**
 1 .902

**
 

Sig. (2-tailed) .000 .000 .000  .000 

N 30 30 30 30 30 

skor_total Pearson Correlation .885
**
 .880

**
 .872

**
 .902

**
 1 

Sig. (2-tailed) .000 .000 .000 .000  



N 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

Uji realibilitas 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.907 4 

 

 

 

 

 

 

Uji Validitas dan Reliabilitas Keputusan Pembelian 

(105 sampel responden) 

 

Uji Validitas 

Correlations 

 kep_pem1 kep_pem2 kep_pem3 kep_pem4 skor_total 

kep_pem1 Pearson Correlation 1 .748
**
 .744

**
 .512

**
 .864

**
 

Sig. (2-tailed)  .000 .000 .000 .000 

N 105 105 105 105 105 

kep_pem2 Pearson Correlation .748
**
 1 .771

**
 .583

**
 .903

**
 

Sig. (2-tailed) .000  .000 .000 .000 

N 105 105 105 105 105 

kep_pem3 Pearson Correlation .744
**
 .771

**
 1 .649

**
 .915

**
 

Sig. (2-tailed) .000 .000  .000 .000 

N 105 105 105 105 105 

kep_pem4 Pearson Correlation .512
**
 .583

**
 .649

**
 1 .783

**
 

Sig. (2-tailed) .000 .000 .000  .000 

N 105 105 105 105 105 

skor_total Pearson Correlation .864
**
 .903

**
 .915

**
 .783

**
 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 105 105 105 105 105 

**. Correlation is significant at the 0.01 level (2-tailed). 



 

Uji Reliabilitas 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.890 4 

 

 

 

 

 

 

Lampiran 4: Hasil Analisis Uji Regresi Linear Berganda 

 

Coefficients
a
 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) -1.992 1.367  -1.457 .148 

citra_merek .155 .090 .162 1.732 .086 

persepsi_harga .162 .136 .090 1.191 .237 

kualitas_persepsian .349 .083 .391 4.208 .000 

gaya_hidup .253 .073 .294 3.445 .001 

a. Dependent Variable: keputusan_pembelian 

 

Uji Koefisien Determinasi (R
2
) 

Model Summary
b
 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate Durbin-Watson 

1 .823
a
 .677 .664 1.87762 2.113 

a. Predictors: (Constant), gaya_hidup, persepsi_harga, kualitas_persepsian, citra_merek 

b. Dependent Variable: keputusan_pembelian 

 

 

 


