DAFTAR PUSTAKA

Albarq, Abbas N. 2014. Measuring the Impacts of Online Word-of-Mouth on
Tourists’ Attitude and Intentions to Visit Jordan: An Empirical Study.
International Business Research. Vol. 7, No. 1

Amblee, Naveen and Tung Bui. 2008. Can Brand Reputation Improve the Odds of
Being Reviewed On-Line?. International Journal of Electronic
Commerce. Vol. 12, No. 3

Arikunto. (2010). Prosedur Penelitian: Suatu Pendekatan Praktek. Jakarta: Rineka
Cipta.

Bao Tong Tony, Tung-lung Steven Chang. 2016. The Product and Timing Effects
of eWOM in Viral Marketing. International Journal Of Business. Vol. 21,
No. 2

Chang, Lung-Yu, Yu-Je Lee, Ching-Lin Huang. 2010. The Influence of E-Word-
of-Mouth on the Consumers’s Purchase Decision: a Case of Body Care
Products. The Journal of Global Business Management. VVol. 6 Num. 2

Cheung Man Yee, Chuan Luo, Choon Ling Sia and Huaping Chen. 20009.
Credibility of Electronic Word-of-Mouth: Informational and Normative
Determinants ofOn-Line Consumer Recommendations. International
Journal of Electronic Commerce, Vol. 13, No. 4

Goldsmith, R.E. and Horowitz, D. 2006. Measuring motivations for online
opinion seeking. Journal of Interactive Advertising, VVol. 6 No. 2

Hair et al. (2010). Multivariate Data Analysis, Seventh Edition. Pearson Prentice
Hall

Hennig-Thurau, Thorsten. Kevin Gwinner. Gianfranco Walsh. Dwayne Gremler.
2004. Electronic Word of Mouth Via Consumer-Opinion Platforms: What
Motivates consumers to Articulate Themselves on The Internet?. Journal
of Interactive Marketing. Vol 18. Num 1.

Jalilvand, Mohamad Reza and Neda Samiei. 2012. The Effect Of Electronic Word
Of Mouth On Brand Image And Purchase Intention (An empirical study in
the automobile industry in Iran). Journal of Marketing Intelligence &
Planning, Vol. 30 No. 4.

Kotler, Philip and Kevin Lane Keller, (2016), Marketing Management,
(16thEdition), New Jersey: Prentice Hall Published.

Larson, Charles U. 2010. Persuasion: Reception and Responsibility, 12" Edition.
USA: Wadsworth.

57



58

Mahendrayasa, Andhanu Catur, Srikandi Kumadji, Yusri Abdillah. 2014.
Pengaruh Word of Mouth Terhadap Minat Pembelian Serta Dampaknya
Pada Keputusan Pembelian. Jurnal Administrasi Bisnis, Vol. 12, No. 1.

Park, Do-Hyung, Jumin Lee and Ingoo Han. 2007. The Effect of On-Line
Consumer Reviews on Consumer Purchasing Intention: TheModerating
Role of Involvement. International Journal of Electronic Commerce. Vol.
11, No. 4

Peter, J. Paul dan Jerry C. Olson. 2013. Consumer Behavior Perilaku Konsumen
dan Strategi Pemasaran. E. Dialih bahasakan oleh Damos Sihombing.
Jakarta: Erlangga

Rio del, A. Belen, Rodolfo Vazquez, and Victor Iglesias. 2001. The Effects of
Brand Associations on Consumer Response. The Journal of Consumer
Marketing. Vol. 18, No. 5

Schiffman, Leon dan Leslie L. Kanuk. 2007. Perilaku Konsumen. Edisi Ke Tujuh.
Jakarta: PT. Indeks

Semuel, Hatane dan Adi Suryanata Lianto. 2014. Analisis eWOM, Brand Image,
BrandTrust dan Minat Beli Produk Smartphone di Surabaya. Jurnal
Manajemen Pemasaran, Vol 8, No.2 Oktober 2014. Page 47-54

Sekaran, Uma dan Roger Bougie. (2012). Research Methods for Business:
Metodologi Penelitian Untuk Penelitian Bisnis. Penerbit Salemba Empat:
Jakarta.

Shimp, Terence. 2000. Periklanan Promosi Aspek tambahan komunikasi
Pemasaran Terpadu. Dialihbahasakan oleh Revyana Ajahrial. Jakarta:
Erlangga

Shin Dongwoo, Ji Hee Song, Abhijit Biswas. 2014. Electronic word-of-mouth
(eWOM) generation in new media platforms: The role ofregulatory focus
and collective dissonance. Marketing Letters, Vol. 25, No. 2

Silverman, George. 2001. The Secrets Of Word Of Mouth Marketing. How
Trigger Exponential Sales Through Runaway Word Of Mouth. USA.
American Library Association.

Sugiyono. 2015. Metode Penelitian Pendidikan (Pendekatan Kuantitatif, Kualitatif
dan R&D). Penerbit CV. Alfabeta: Bandung.

Themba, Godfrey and Mulala Monica. 2013. Brand Related eWOM and Its
Effects on Purchase Decisions: An empirical Study of Botswana Students.
International Journal of Business Management, Vol. 8, No 8, 31-40

Torlak, Omer, Behcet Yalin Ozkara, Muhamm. 2014. The Effect of Electronic
Word of Mouth on Brand Image and Purchase Intention: An Application



59

Concerning Cell Phone Brands for Youth Consumers in Turkey. Journal
of Marketing Development and Competitiveness, Vol. 8, No.2



