
1 
 

 
 

PENGARUH KUALITAS PRODUK, KUALITAS PELAYANAN DAN 

PERSEPSI HARGA TERHADAP LOYALITAS PELANGGAN MELALUI 

KEPUASAN PELANGGAN SEBAGAI VARIABEL INTERVENING 

JUDUL 

THE INFLUENCE OF PRODUCT QUALITY,  SERVICE QUALITY AND 

PRICE PERCEPTION ON CUSTOMER LOYALTY THROUGH CUSTOMER 

SATISFACTION AS INTERVENING VARIABLE 
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