
INTISARI 

Penelitian ini bertujuan untuk menganalisis pngaruh kualitas produk, kualitas pelayanan, 

persepsi harga, lokasi dan word of mouth terhadap keputusan pembelian dengan studi kasus pada 

pembelian produk Legend Coffee Yogyakarta 

 

 Penelitian in menggunakan 141 sampel dengan metode pengambilan sampel 

nonprobability sampling dan menggunakan teknik  purposive sampling. Alat analisis yang 

digunakan dalam penelitian ini yaitu regresi linier berganda dengan menggunakan program IBM 

SPSS statistik 21.  

  

 Berdasarkan analisis yang telah dilakukan, diperoleh hasil bahwa kualitas produk, 

kualitas pelayanan, persepsi harga, lokasi dan word of mouth berpengaruh positif dan signifikan 

baik secara parsial maupun secara simultan terhadap keputusan pembelian sebagai variabel 

dependennya.  

 

Kata kunci : Kualitas produk, kualitas pelayanan, persepsi harga, lokasi, word of mouth, dan  

keputusan pembelian. 

 

 

 

 

 

 

 

 

 

 

 

 

 



ABSTRACT 

This research is purposed to analyse the influence of product quality, service quality, 

price perception, location and word of mouth toward purchase decision by the study case of the 

purchasing in Legend Coffee Yogyakarta product. 

 

To select sample, the researcher uses 141 samples by nonprobability sampling method 

and the purposive sampling technique. The researcher uses doubled regression linear by IBM 

SPSS statistic 21 program. 

 

Based on the analysis that has been done, it shows that the product quality, service 

quality, price perception, location and word of mouth have postive and significant influence 

partially or simultaneously toward the purchase decision as the dependent variable. 

 

Keywords : product quality, service quality, price perception, location, word of mouth and 

purchase decision. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


