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PENGARUH KUALITAS PRODUK, KUALITAS PELAYANAN,
PERSEPSI HARGA, LOKASI DAN WORD OF MOUTH TERHADAP
KEPUTUSAN PEMBELIAN
(Studi kasus pada pembelian produk legend coffee Yogyakarta)

IT'HE EFFECT OF PRODUCTS QUALITY, SERVICE QUALITY, PRICE
PERCEPTION, LOCATION AND WORD OF MOUTH ON BUYING
(Case study on the purchase of legend coffee products Yogyakarta)
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