
171 

 

Daftar Pustaka 

Adji, J., dan Semuel, H. 2014. Pengaruh satisfaction dan trust  

terhadap minat beli  konsumen (purchase intention) di 

Starbuck The Square Surabaya. Jurnal Manajemen 

Pemasaran Petra, 2 (1): 1-10. 

 

Akbar, M.M., and Noorjahan, P. N. 2009. Impact of service  

quality, trust, and customer satisfaction on customers  

loyalty. ABAC Journal, 29 (1): 24-38. 

 

Ajzen, I. dan Fishbein. M., 2001, Understanding Attitudes and  

Predicting Social Behavior, Englewood Cliffs, NJ: 

Prentice Hall,. 

 

___, Icek, 2005, Attitudes, Personality and Behavior, (2nd  

edition), Berkshire, UK: Open University Press-McGraw 

Hill Education. 

 

Amoah, et al. 2016. Perceived experience value, satisfaction and  

 behavioural  intentions: A guesthouse experience. 

African Journal of Economic  and  Management 

Studies, Vol. 7 Issue: 3, pp.419-433  

  

Anwar, et al. 2011. Impact of Perceived Value on Word of Mouth  

 Endorsement and  Customer Customer satisfaction : 

Mediating Role of Repurchase  Intentions. 

International Journal of Economics and Management 

Sciences  Vol 1  No.5 (2011)  

Chiou, Jyh Shen, 2008. The Effects of Attitude, Subjective Norm,  

and Perceived Behavioral Control on Consumers’ 

Purchase Intentions: The Moderating Effects of Product 

Knowledge and Attention to Social Comparison 

Information. Proc. Natl. Sci. Counc. ROC (C), Vol. 9, No. 

2, pp. 298-308 

 

 



172 
 

172 
 

Chinomona, R., and Dubihlela, D. 2014. Does customer   

satisfaction lead to customer trust, loyalty and repurchase 

intention of local store brands? The case of Gauteng 

Province of South Africa. Mediterranean Journal of 

Social Sciences, 5 (9): 23-32. 

 

Chiu, C.M., Hsu, M.H., Lai, H., and Chang, C.M. 2012. Re- 

examining the influence of trust on online repeat purchase 

intention: the moderating role of habit and its antecedents. 

Decision Support Systems, 53: 835-845.  

 

Dubihlela, Job dan Tandiswa Ngxukumeshe. 2016. Eco-friendly  

 Retail Product Attributes, Customer Attributes and the 

Repurchase Intentions of  South  African Consumers. 

International Business & Economics Research Journal, 

Vol. 15, No. 4  

 

Ebrahim, et al. 2016. A brand preference and repurchase intention  

 model: the role of  consumer experience. Journal of  

Marketing Management, 32:13-14, 1230- 1259  

Ferdinand, 2006. Pengembangan Minat Beli Merek Ekstensi.  

Badan Penerbit Universitas Diponegoro. Semarang 

 

Fornell, C. 1992. A national customer satisfaction barometer: The  

Swedish experience. Journal of Marketing, 56 (1): 6-21. 

 

Giantari, I G.A.K., Zain, D., Rahayu, M., dan Solimun. 2013. The  

Role of Perceived Behavioral Control and Trust as 

Mediator of Experience on Online Purchasing Intentions 

Relationship a Study on Youth in Denpasar city 

(Indonesia). International Journal of Business and 

Management Invention, 2 (1): 30-38. 

 

Ghozali, I. 2014. Structural Equation Modeling : Metode  

Alternatif Dengan Partial Least Square. Semarang :   

Badan Penerbit Universitas Diponegoro. 

 



173 

 

Goh, et al. 2016. Determinants of Smartphone Repeat Purchase  

 Intention among  Malaysians: A Moderation Role of 

Social Influence and a  Mediating Effect  of 

Consumer Satisfaction. International Review of 

Management and  Marketing, 6(4),993-1004.  

 

Gounaris, S.P. 2005. Trust and commitment influenceson 

customer retention: Insights  

from business to business services. Journal of Business 

research 58 (2), 126-140. 

 

Hellier, P.K., Geursen,  G.M., Carr, R.A. and  Rickard, J.A.  

 (2003), Customer  Repurchase Intention. A General 

Structural Equation Model. European  Journal of 

Marketing, Vol. 37 No. 11/12, pp. 1762-1800. 

 

Ibzan, Eliasaph, et al. 2016. Consumer Satisfaction and  

 Repurchase Intentions,  Developing Country 

Studies, Vol. 6, No.2 

Jessvita, Anggelina; Edwin Japarianto. 2014. Analisis Pengaruh  

Sikap, Subjective Norm dan Perceived Behavioral Control 

Terhadap Purchase Intention Pelanggan SOGO 

Departement Store di Tunjungan Plaza Surabaya. Jurnal 

Strategi Pemasaran Vol. 2, No. 1 Hal. 1-7. 

 

Kotler P., Armstrong, G., 2003, Dasar-dasar Pemasaran , Jilid 1,  

Edisi Kesembilan, Penerbit PT. Indeks Gramedia, Jakarta 

 

Kotler, P., 2005, Manajemen Pemasaran, Edisi Kesebelas, Jilid  

2, Jakarta: PT. Indeks Kelompok Gramedia 

 

Kotler, P., dan Keller, K.L. 2009. Marketing Management, 12th  

edition. Benyamin Molan 

 

Lin, C., and Lekhawipat, W. 2014. Factors affecting online  

repurchase intertion.  Industrial Management & Data 

Systems, 114 (4): 597-611. 



174 
 

174 
 

 

Ling, K.C., Chai, L.T., and Piew, T.H. 2010. The effects of  

shopping orientations, online trust and prior online 

purchase experience toward customers’ online purchase 

intention. International Business Research, 3 (3): 63-76. 

 

Lupioyadi, R. 2001. Manajemen Pemasaran Jasa: Teori dan  

Praktek (Service Marketing Management: Theory and 

Practice), Salemba empat, Jakarta 

 

Noh, et al. 2016. Effect of Smartphone Brand Satisfaction on the  

 Purchase of  Other Smart Devices of the Same Brand.  

International Journal of Software  Engineering and Its 

Applications Vol. 10, No. 2 (2016), pp. 105-116  

 

Mahendra, Dayinta. 2017. Pengaruh Faktor Atribut Produk,  

persepsi nilai dan pengalaman konsumen terhadap  minat 

beli ulang yang dimediasi oleh kepuasan konsumen. 

Diponegoro Journal of Management, 6 (4):1-9 

 

Mohmed, Abdalslam S. Imhmed, Nurdiana Binti Azizan, and  

Mohd. Zalisham Jali. 2013. The Impact of Trust and Past 

Experience on Intention to Purchase in E-Commerce. 

International Journal of Engineering Research and 

Development, Vol. 7, Issue 10, pp 28-35. 

 

Monsuwe, T. P., Dellaert, B., and Ruyter, K. 2004. What drives  

consumers to shop online a literature review. 

International Journal of Service Industry Management, 15 

(1): 102- 12. 

 

 

Mudiantono, & Nuraini, I. S. (2017). Faktor-Faktor Yang  

Mempengaruhi Kepuasan Pelanggan. Diponegoro Journal 

Og Management, 1-11.  
 



175 

 

Pappas, I.O., Pateli, A.G., Giannakos, M.N., and Chrissikopoulos,  

V. 2014.Moderating effects of online shopping experience 

on customer satisfaction and repurchase intentions. 

International Journal of Retail & Distribution 

Management, 42 (3): 187-204 

 

Parastanti, GP., Srikandi, K., dan Kadarisman, H. 2014. Pengaruh  

Prior Online Purchase experience Terhadap Trust dan  

Online Repurchase Intention. Jurnal Administrasi Bisnis 

(JAB), 16 (1): 1-7. 

 

Razak, N.S.A., Marimuthu, M., Omar, A., and Mamat, M. 2014.  

Trust and Repurchase Intention on Online Tourism   

Services among Malaysian Consumers. Procedia – Social 

and Behavioral Sciences, 130: 577-582. 

 

Pavlou, P. A. 2003. Consumer Acceptance of Electronic  

Commerce  Integrating trust and Risk With The 

Technology Acceptance Model. International Journal of 

Electronic Commerce Research, Vol 7, No 3, pp 101-134. 

 

Ranganathan, C and Sanjeev Jha. 2007. Examining Online      

Purchase Intentions in  B2C E-Commerce: Testing on 

Integrated Model. Information Resource Management 

Journal, Vol. 20, Issue 4, pp 48-64. 

 

Salisbury, W.D., Pearson, R.A., Pearson, A.W., and Miller, D.W.  

2001. Perceived Security and Worldwide Web Purchase 

Intention. Industrial Management and Data Systems, Vol 

101 No 4, pp 165-177.  

 

 

S.Dhanalakshmi, et al. 2015. Impact Of Bath Soap Attributes On  

 Customer  Satisfaction-Away To Enhance Of Brand 

Loyalty. International Journal Of  Pharmacy & 

Technology, Vol.6, No.3  



176 
 

176 
 

 

Sahin, A., C. Zehir, dan H. Kitapci, 2012.The Effects of Brand  

 Experience and  Service Quality on Repurchase 

Intention: The Role of Brand  Relationship Quality. 

African Journal of Business Management, Vol. 6, No 

 45: 11190-11201.  

Sekaran, Uma & Bougie, R., (2013). Research Methods For 

Business: A Skill Building Approach, John Wiley and sons 

inc. : London. 

Simamora, B. (2002). Panduan Riset Perilaku Konsumen. 

Jakarta: Gramedia Pustaka Utama. 

Suandana, Ni Putu Widantari, et al,. 2016.Pengaruh Pengalaman  

Membeli Produk Fashion Terhadap Niat Membeli 

Kembali Melalui Kepuasan Dan Kepercayaan Pelanggan. 

Jurnal Manajemen, Strategi Bisnis dan Kewirausahaan 

Vol. 10, No. 1 

Valvi, A. C., & West, D. C. (2013). E-loyalty is not all about  

trust, price also matters: extending expectation 

confirmation theory in bookselling websites. 

 Journal of Electronic Commerce Research, 14 (1). 

 

Wang, Edward S.-T. and Jia-Rong Yu. 2016. Effect of Product  

 Attribute Beliefs of  Ready-to-drink Coffee Beverages 

on Consumer-Perceived Value and  Repurchase 

Intention. British Food Journal, Vol. 118, No. 12 pp. 2963 

– 2980   

Weisberg, Jacob, Dov Te’eni, and Limor Arman. 2010. Past  

Purchase and Intention to Purchase in E-Commerce: The 

Mediation of Social Presence adn Trust. Internet 

Research, Vol 21 no 1, pp 82-96 

. 

Fang, Y., Chiu, C., & Wang, E. T. G. (2011). Understanding   

customers’ satisfaction and repurchase  

intentions. Internet Research, 21(4), 479–503.  



177 

 

 

Yi, Y. & La, S. 2004. What influences the relationship between  

customer satisfaction and repurchase intention.  

Investigating the effects of adjusted expectations and 

loyalty. Psychology Marketing 21 (5) 351-373. 

 

Zhang, Shuxin dan Sirion Chaipoopirutana. 2016. Factors  

 Affecting Repurchase Intention Towards Luxury Goods in 

Thailand. RSU International  Research  Conference 

2016  

  

https://id.techinasia.com/cerita-inspirasi-startup-ferry-unardi-

traveloka (24 oktober 2018) 16:26 

https://id.wikipedia.org/wiki/Traveloka#Sejarah 

https://www.traveloka.com/ 

 

https://id.techinasia.com/cerita-inspirasi-startup-ferry-unardi-traveloka%20(24
https://id.techinasia.com/cerita-inspirasi-startup-ferry-unardi-traveloka%20(24
https://id.wikipedia.org/wiki/Traveloka#Sejarah
https://www.traveloka.com/

