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•  Since	  the	  inven*on	  of	  the	  prin*ng	  press,	  non-‐
professional	  writers	  have	  shared	  informa*on	  
and	  highlighted	  perceived	  injus*ces	  through	  
pamphlets	  and	  brochures.	  	  

•  However,	  these	  early	  forms	  of	  ci*zen	  
journalism	  had	  their	  restric*ons:	  informa*on	  
could	  only	  be	  shared	  with	  a	  limited	  number	  of	  
people,	  and	  only	  a@er	  a	  lengthy,	  and	  o@en	  
costly,	  produc*on	  process.	  	  



Defini*on	  

•  [t]he	  act	  of	  a	  ci*zen,	  or	  group	  of	  ci*zens,	  
playing	  an	  ac*ve	  role	  in	  the	  process	  of	  
collec*ng,	  repor*ng,	  analyzing	  and	  
dissemina*ng	  news	  and	  informa*on	  (Jurrat,	  
2007).	  	  



•  In	  prac*ce,	  …..and	  then	  there	  are	  websites	  
that	  operate	  like	  a	  tradi*onal	  newsroom,	  also	  
called	  pro-‐am	  ventures,	  such	  as	  The	  
Huffington	  Post,	  where	  professionals	  edit	  all	  
user-‐generated	  content	  (UGC)	  before	  
publica*on	  (Jurrat,	  2007)	  	  





The	  Rise	  of	  Ohmy	  News	  



Ohmy	  News	  	  

•  The	  slogan	  of	  Ohmy	  News	  “every	  ci#zen	  is	  a	  
reporter”,	  and	  accesses	  only	  20	  per	  cent	  of	  the	  
content	  for	  its	  online	  site	  from	  its	  employed	  
staff,	  with	  the	  balance	  coming	  from	  the	  
es*mated	  50,000	  South	  Koreans	  who	  post	  
news	  stories	  onto	  the	  site	  (Terry	  Flew,	  2007)	  	  



malaysiakini.com	  

•  The	  malaysiakini.com	  site	  
(www.malaysiakini.com)	  was	  established	  in	  1999	  
by	  two	  young	  journalists,	  Steven	  Gan	  and	  
Premesh	  Chandran,	  who	  had	  become	  disaffected	  
with	  the	  degree	  of	  state	  control	  over	  and	  self	  -‐	  
censorship	  within	  Malaysia’s	  print	  and	  broadcast	  
media,	  and	  saw	  an	  opportunity	  to	  ‘use	  the	  
Internet	  to	  provide	  free	  and	  fair	  news	  to	  the	  
Malaysian	  public	  and	  to	  set	  new	  standards	  in	  
journalism	  as	  well	  as	  to	  support	  the	  development	  
of	  freedom	  of	  speech,	  social	  jus*ce	  and	  
democracy	  in	  Malaysia’	  	  



•  Interna*onally,	  the	  Indymedia	  network	  
(www.indymedia.org),	  founded	  in	  the	  U.S.	  in	  
the	  context	  of	  the	  1999	  ‘Badle	  of	  Seadle’	  
protests	  against	  the	  inaugural	  mee*ng	  of	  the	  
World	  Trade	  Organisa*on,	  is	  a	  global,	  ac*vist-‐
based	  network	  of	  print,	  satellite	  TV,	  video	  and	  
radio	  that	  is	  all	  user-‐generated,	  and	  has	  over	  
150	  independent	  media	  centres	  worldwide,	  
across	  over	  30	  countries.	  	  



Par$cipatory	  Journalism	  

•  Bowman	  and	  Willis	  (2003)	  refer	  to	  the	  rise	  of	  
par$cipatory	  journalism,	  which	  arises	  from	  
‘the	  result	  of	  many	  simultaneous,	  distributed	  
conversa*ons	  that	  either	  blossom	  or	  quickly	  
atrophy	  in	  the	  Web’s	  social	  network’	  (Bowman	  
and	  Willis	  2003:	  9)	  	  







The	  Rise	  of	  of	  User-‐Generated	  Media/
Content	  	  

•  New	  ways	  of	  consuming	  media,	  which	  explicitly	  
contest	  the	  social	  legi*macy	  of	  media	  power;	  	  

•  New	  infrastructures	  of	  produc$on,	  which	  have	  
an	  impact	  upon	  who	  can	  produce	  media	  and	  in	  
what	  circumstances;	  	  

•  New	  infrastructures	  of	  distribu$on,	  which	  
change	  the	  scale	  and	  terms	  on	  which	  media	  and	  
other	  forms	  of	  symbolic	  produc*on	  in	  one	  place	  
can	  reach	  other	  places	  (Couldry	  2003:	  44).	  	  



Eight	  Contextual	  Factors	  behind	  the	  
Rise	  of	  Ci#zen	  Journalism	  

•  From	  CAR	  and	  Public	  Journalism	  to	  Web	  2.0	  
and	  the	  Public’s	  Journalism	  

•  Ques#oning	  Journalism	  as	  a	  Professional	  
Ideology	  	  

•  The	  Decline	  of	  ‘High	  Modernism’	  in	  
Journalism	  and	  the	  end	  of	  ‘Journalist	  as	  Hero’	  	  

•  The	  Hand	  That	  Feeds:	  Journalism	  and	  its	  
Sources	  –	  From	  Contact	  to	  Capture	  	  	  



•  Implica#ons	  of	  Eroding	  Revenue	  Bases	  for	  
Tradi#onal	  Media	  	  

•  Expanding	  the	  Defini#on	  of	  Journalism:	  
Lifestyle,	  Entertainment	  and	  Celebrity	  
Journalism	  

•  The	  Crisis	  of	  Democracy	  and	  the	  Decline	  of	  
Deference	  	  	  

•  New	  Opportuni#es	  to	  Express	  Alterna#ve	  Views	  
in	  Countries	  with	  State-‐	  Controlled	  Media	  	  



Research	  on	  digital	  media	  
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