
69 
 

 
 

DAFTAR PUSTAKA 

 

Alfina, Dkk., 2014. the impact of cognitive trust and e-wom on purchase intention 

  in c2c e-commerce site. Journal of Computer Science. Vol 10, No 12 

Anggitasari, Annisa Mayga. Dan Wijaya, Tony. 2016. Pengaruh eWOM terhadap 

  Brand Image dan Brand Trust serta dampaknya pada Minat Beli produk 

  smartphone Iphone. Jurnal Manajemen Bisnis Indonesia. Vol 5, No 3 

Cahyono, Aziz. 2016. Pengaruh eWOM pada Citra Merek dan Niat Pembelian 

  (Studi pada Mitsubishi Pajero Sport). Jurnal Manajemen dan  

  Kewirausahaan. Vol. 1, No. 2 

Delgado-Ballester, E. (2003), “Development and Validation of a Brand Trust 

  Scale,” International Journal of Market Research, Vol. 45, No. 1, pp.  

  35-54. 

Ferrinadewi, Erna. (2008). Merek dan Psikologi Konsumen. Yogyakarta: Graha 

  Ilmu. 

Ghozali, I. 2011. Model Persamaan Struktural: Teori, dan Aplikasi dengan 

Program AMOS 24 (7th ed). Semarang: Badan Penerbut Univeritas 

Diponegoro. 

Hair et al. 2010. Multivariate Data Analysis. Seventh edition. Pearson. England 

Hawkins, Del I. and Mothersbaugh, David L. 2010. Consumer Behaviour :

 Building Marketing Strategy. Eleventh Edition. Mcgraw-Hill. United

 States 

Hennig-Thurau., et al (2004), ElectronicnWord-of-Mouth Via Consumer-Opinion 

  Platforms: What Motive Consumers to Articulate Themselves On the 

  Intenet. Journal of Interactive Marketing. Vol. 18. No 1. pp. 38-52 

Ismasari, Farida. 2016. Pengaruh word of mouth dan brand image terhadap 

  Repurchase Intention melalui brand trust smarthphone Samsung galaxy 

  series. Jurnal Ilmu Administrasi Bisnis. Vol 5, No 4 

Jalilvand, M.R. dan Samiei, N. (2012), “The Effect of Electronic word of mouth 

  On Brand Image and Purchase Intention: An Empirical Study in the 

  Automobile Industry in Iran”, Marketing Intelligence & Planning, Vol.30 

  Iss; 4 pp. 460 – 476 

Jotopurnomo, Sofiani, Dkk., 2015. Pengaruh harga, Brand Image, dan Electronic 

  word of mouth terhadap Minat Beli reservasi hotel secara online. Jurnal 

  hospitality dan manajemen jasa. Vol 3, No 1 

Karmela, Lili F., dan Junaedi, Jujun. (2009). Pengaruh Store Atmosphere  

  Terhadap Minat Beli Konsumen Pada Toserba Griya Kuningan,  



70 
 

 
 

  Lembaga Ilmu Pendidikan Indonesia. Jurnal Fakultas Komunikasi  

  dan Bisnis Universitas Telkom Bandung. 

Kotler, P., dan Keller, K.L. 2016. Marketing Management. Fifith Edition.

 Pearson. England 

Kotler, Philip (2006). Manajemen Pemasaran, Edisi Pertama. Indonesia: PT. 

  Indeks Kelompok Gramedia. 

Kustini., 2011. Experiental Marketing, Emotional Branding, and Brand Trust and 

  their Effect on Loyalty on Honda Motorcycle Product. Journal of  

  Economics, Business, and Accountancy Ventura, Vol. 14, No. 1. 

Lau, G. T. and Lee, S. H. 1999. “Consumers’ Trust in a Brand and the Link to 

  Brand Loyalty,” Journal of Market Focused Management, 4:341-370. 

Majid, Nurkholish. Dan Rofiq, Ainur. 2014. Analisis pengaruh Electronic Word 

  of Mouth terhadap Brand Image dan dampaknya pada Minat Beli  

  smartphone Samsung di kota Malang. Jurnal ilmiah mahasiswa FEB. Vol 

  2, No 2 

Nugroho, 2016. Analisis Pengaruh eWOM, Citra merek, kepercayaan merek 

  terhadap Minat Beli produk smartphone Xiaomi pada mahasiswa  

  Universitas Muhammadiyah Yogyakarta.  

Ouwersloot, Hans and Tudorica Anamaria, 2001. Brand Personality Creation 

  through. Erlangga, Jakarta 

Schiffman dan kanuk. 2007. Perilaku konsumen. Edisi Kedua. Jakarta: PT. Indeks 

  Gramedia 

Sekaran, Uma. 2006. Research Methods For Busines. Edisi 4. Salemba Empat.

 Jakarta 

Semuel, Hatane. Dan Lianto, Adi Suryanata. 2014. Analisis eWOM, Brand 

  Image, Brand Trust dan Minat Beli produk smartphone di Surabaya. 

  Jurnal Manajemen Pemasaran. Vol 8, No 2 

Setiadi, Nugroho J. 2003, Perilaku Konsumen. Kencana. Jakarta. 

Shimp, A Terence (2003), Promosi dan Periklanan Jilid I, Erlangga, Jakarta. 

Simamora B. 2006. Aura Merek : Tujuh Jurus Membangun Merek Yang Kuat. PT 

  Gramedia Pustaka Utama. Jakarta. 

Umami, Choirul, Dkk., 2016. Pengaruh Electronic word of mouth terhadap Brand 

  Image serta dampaknya pada Minat Beli. Jurnal Administrasi Bisnis. Vol 

  33, No 1 

Vigripat, Chan. 2007. An Empirical Investigation of the Relationship Between 

  Service Quality, Brand Image, Trust, Customer Satisfaction, Repurchase 

  Intention and Recommendation to Others.  



71 
 

 
 

 

https://www.techinasia.com/indonesia-worlds-fourth-largest-smartphone-2018 

 surpass-100-million-users. Diakses tanggal 25 April 2018 

https://jalantikus.com/gadgets/keunggulan-iphone-dibanding-android/. Diakses 

 tanggal 25 April 2018 

http://technologynews.site/2018/02/16/iphone-market-share-growing-in-

 201samsung-is-shrinking/. Diakses tanggal 02 Juni 2018 

 

 

 

 

  

https://www.techinasia.com/indonesia-worlds-fourth-largest-smartphone-2018%09%09surpass-100-million-users
https://www.techinasia.com/indonesia-worlds-fourth-largest-smartphone-2018%09%09surpass-100-million-users
https://jalantikus.com/gadgets/keunggulan-iphone-dibanding-android/
http://technologynews.site/2018/02/16/iphone-market-share-growing-in-201samsung-is-shrinking/
http://technologynews.site/2018/02/16/iphone-market-share-growing-in-201samsung-is-shrinking/

