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HALAMAN MOTTO 

Boleh jadi kamu membenci sesuatu, padahal ia amat baik bagimu, dan boleh jadi 

(pula) kamu menyukai sesuatu, padahal ia amat buruk bagimu, Allah mengetahui, 

sedang kamu tidak mengetahui (Q.S Al-Baqarah: 216) 

 

Sesungguhnya sesudah kesulitan itu ada kemudahan. Maka apabila kamu telah 

selesai (dari suatu urusan), kerjakanlah dengan sungguh-sungguh (urusan) yang 

lain (Q.S. Al-Insyirah: 6-7). 
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kasih yang sebanyak-banyaknya kepada: 

1. Bapak Rizal Yaya, SE., M.Sc., Ph.D., Ak., CA. selaku Dekan Fakultas 

Ekonomi Universitas Muhammadiyah Yogyakarta. 

2. Ibu Retno Widowati, PA., M.Si., Ph.D. Selaku Ketua Program Studi 

Manajemen dan Pembimbing Skripsi yang telah memberikan petunjuk, 

bimbingan, kemudahan dan kesabaran yang luar biasa selama penulis 

menyelesaikan studi. 

 

Yogyakarta, 15 Mei 2019 

 

Penulis 

  



 

 

x 

 

DAFTAR ISI 

HALAMAN JUDUL ........................................................................................... ii 

HALAMAN PERSETUJUAN DOSEN PEMBIMBING ..................................... iii 

HALAMAN PENGESAHAN ............................................................................. iv 

HALAMAN PERNYATAAN.............................................................................. v 

HALAMAN MOTTO ......................................................................................... vi 

HALAMAN PERSEMBAHAN ......................................................................... vii 

INTISARI ......................................................................................................... viii 

ABSTRAK ......................................................................................................... ix 

KATA PENGANTAR ......................................................................................... x 

DAFTAR ISI ...................................................................................................... xi 

DAFTAR TABEL ............................................................................................ xiii 

DAFTAR GAMBAR ........................................................................................ xiv 

DAFTAR LAMPIRAN ...................................................................................... xv 

BAB I PENDAHULUAN .................................................................................... 1 

A. Latar belakang Penelitian ..................................................................... 1 

B. Rumusan Masalah Penelitian ............................................................... 7 

C. Tujuan Penelitian ................................................................................. 8 

D. Manfaat Penelitian ............................................................................... 8 

BAB II TINJAUAN PUSTAKA ........................................................................ 10 

A. Landasan Teori ................................................................................ 10 

B. Hasil Penelitian Terdahulu ............................................................... 14 

C. Pengembangan Hipotesis ................................................................. 17 

D. Model Penelitian .............................................................................. 22 

BAB III METODE PENELITIAN ..................................................................... 24 



 

 

xi 

 

A. Objek dan Subjek Penelitian ............................................................ 24 

B. Jenis Data ........................................................................................ 24 

C. Teknik Pengambilan Sampel ............................................................ 25 

D. Teknik Pengumpulan Data ............................................................... 26 

E. Definisi Operasional Variabel .......................................................... 27 

F. Uji Kualitas Instrumen ..................................................................... 30 

1. Uji Validitas ............................................................................. 30 

2. Uji Reliabilitas .......................................................................... 31 

G. Analisis Data dan Uji Hipotesis ....................................................... 31 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ..................................... 35 

A. Gambaran Umum Objek Penelitian .................................................. 35 

B. Karakteristik Demografi Responden ................................................ 36 

C. Uji Kualitas Instrumen dan Data ...................................................... 41 

1. Uji Validitas ............................................................................. 41 

2. Uji Reliabilitas .......................................................................... 42 

D. Hasil Penelitian (Uji Hipotesis) ........................................................ 43 

E. Pembahasan ..................................................................................... 52 

BAB V SIMPULAN, SARAN DAN KETERBATASAN PENELITIAN ........... 56 

A. Simpulan ......................................................................................... 56 

B. Saran ............................................................................................... 56 

C. Keterbatasan Penelitian .................................................................... 56 

DAFTAR PUSTAKA ........................................................................................ 59 

LAMPIRAN ...................................................................................................... 62 

 

  



 

 

xii 

 

DAFTAR TABEL 

 

Tabel 3.1 Simbol dan Skor Kuesioner ................................................................... 7 

Tabel 4.1 Rincian Penyebaran Kuesioner ........................................................... 36 

Tabel 4.2 Karakteristik Responden Berdasarkan Usia ........................................ 37 

Tabel 4.3 Karakteristik Responden Berdasarkan Jenis Kelamin .......................... 38 

Tabel 4.4 Karakteristik Responden Berdasarkan Pendidikan Terakhir ................ 38 

Tabel 4.5 Karakteristik Responden Berdasarkan Pekerjaan ................................ 39 

Tabel 4.6 Karakteristik Responden Berdasarkan Pengeluaran per Bulan ............ 40 

Tabel 4.7 Hasil Uji Validitas .............................................................................. 41 

Tabel 4.8 Hasil Uji Reliabilitas .......................................................................... 42 

Tabel 4.9 Hasil Regresi Pengaruh Green Marketing terhadap Citra Merek ......... 44 

Tabel 4.10 Hasil Regresi Pengaruh Green Marketing dan Citra Merek terhadap 

Keputusan Pembelian ......................................................................................... 45 

Tabel 4.11 Hasil Koefisien Determinasi ............................................................. 46 

Tabel 4.12 Hasil Uji F (Simultan) ...................................................................... 47 

Tabel 4.13 Hasil Uji t (Parsial) ........................................................................... 48 

 

  



 

 

xiii 

 

DAFTAR GAMBAR 

 

Gambar 2.1 Proses Keputusan Pembelian ..............................................................2 

Gambar 2.2 Model Penelitian .............................................................................. 2 

Gambar 4.1 Model Analisis Jalur ....................................................................... 50 

 

  



 

 

xiv 

 

DAFTAR LAMPIRAN 

Lampiran 1: Kuesioner Penelitian ...................................................................... 61 

Lampiran 2: Uji Kualitas Instrumen ................................................................... 66 

Lampiran 3: Frekuensi Karakteristik Demografi Responden .............................. 69 

Lampiran 4: Analisis Regresi ............................................................................. 71 

 


	3. HALAMAN PENGESAHAN.pdf
	img001
	img002
	img003




