
Daftar Pustaka 

 

Aaker, D. A. (2012). Managing Brand Equity Capitalizing on the Value of the Brand 
Name. New York 

Agung, Moh. Pengaruh Penerapan Experiential Marketing Strategic terhadap 
Kepuasan Konsumen. Journal Logos. Vol.  2009 

Andreani, Fransisca.(2007). Experiential marketing (Sebuah Pendekatan 
Pemasaran)”. Jurnal Manajemen Pemasaran, Vol 2 No 1, pp 1-8 Badan 
Penerbit Universitas Diponegoro. 

 
Bagozi, R.P.,Yi,Y., & Singh, S (1988). On The use of Struktural equation  models in 

experimental design : Two extensions. Internasional Jurnal  of research 
marketing  

 
Benter, P.M (1990). Comparative fit indexes in struktur models. Psychological 

bulletin,107,238-246 

Cooper, Donald, R (2011) Business Research method. 11th internasional edition. New 
York. 

Cronin, J. J. and Taylor, S. A. (1992). Measuring service quality: A re-examination   
and extension. Journal of Marketing. (Akses On line 15 Desember 2015) 

 
Dian, Yossipie .(2012).Analisis pengaru Experiential Marketing, kualitas pelanggan, 

pada kepuasan konsumen dan loyalitas konsumen. Yogyakarta: Jurnal 
Manejemen dan Bisnis UGM 

 
Endah, Albertus. 2012. Pengaruh Experiential Marketing terhadap Customer 

Satisfaction dan Customer loyalty the light cup di surabaya town square. 
Surabaya :jurnal manajemen pemasaran petra  

 
Ghozali, Imam. 2006. Analisis Multivariate dengan Program SPSS. Semarang 
 
Hafeez, S and Bakhtiar M. 2012. The Impact of Service Quality, Customer 

Satisfaction and loyalty Programs on Customers Loyalty, Evidence form 
Banking Sector of Pakistan. International Journal of Business and Social 
Science. Vol. 3 No.16 (Special Issue-August 2012)  

 
Hair, et al. 2006.Multivariate Data Analysis 6thEd. New Jersey: Pearson Education. 
 
Hasan, Ali.2009.Marketing .edisibaru.Yogyakarta :MedPress 



 
Hendra, Widjaya. (2009). Pengaruh Kualitas Layanan dan Kepuasan Konsumen 

Terhadap Pembelian Ulang di Starbucks Coffee Tunjungan Plaza IV. (TA 
No.36020090/MAN/2010). Unpublished undergraduated thesis, Universitas 
Kristen Petra, Surabaya.  

 
Joseph F. Hair,William C. Black, Barry J. Babin, Multivariate Data Analysis 6thEd. 

Pearson Education., New Jersey,2014 
 
Kartajaya, Hermawan.,(2006),Hermawan Kartajaya on Marketing. PT Gramedia 

Pustaka Utama. Jakarta 
 
Kotler, Phillip, dan Keller. (2007). ManajemenPemasaran, Edisi kedua belas.Jilid 1 

PT Indeks. Jakarta.  
 
Kotler, Phillip, dan Keller. (2009). ManajemenPemasaran, Edisi kedua belas.Jilid 1 

PT Indeks. Jakarta. 
 
Kuo Ming Lin, Chia Ming Chang, and Zen Pin Lin, Min Lang Tseng, Lawrence 

WLan (2006). Application of Experiential Marketing Strategy to Identify 
Factors Affecting Guest Leisure Behaviour in Taiwan Hot- Spring Hotel. 
WSESAS Transactions On Business And Economics. Issue 5, Volume 6, May 
2009. 

 
Lee,M.S.,Hsiao, H. D., & Yang, M. F.,2011, The study of therelation ships among 

experiential marketing, service quality, customer satisfaction and customer 
loyalty. The International Journal of Organizational Innovation, 3(2),353-379 

Nehemia, H, S. (2013). Analisis Pengaruh Experiential Marketing Terhadap 
Loyalitas Pelanggan, Studi kasus di Waroeng Spesial Sambal cab. Sompok 
Semarang. Semarang: Jurnal Manajemen Undip 

 
Parasuraman, A. Zeithaml, V.A., Berry L.L. 1988. “AConceptual Model of Service 

Quality and Its Implications for Future Research”. Journal of Marketing 
(Akses On line 10 Januari 2016) 

 
Patrick, L. K. A. and R. A. Ganiyu. Experiential Marketing: An Insight into the Mind 

of the  Consumer. Asian Journal of Business and Management Sciences.Vol. 2 
No. 7; 2011.Pages 21-26. 

Putri Asmara. (2012). Pengaruh Experiential Marketing Terhadap Kepuasan 
Pengunjung Wisata Edukasi Kampung Coklat di Kabupaten Blitar. Jurnal 
Manajemen Universitas Brawijaya. Malang. 



 
Schmitt, Bernd H. (1999). Experiential Marketing : How to get Customers to Sense, 

Feel, Think, Act,and relate to Your Company Brands. New York: The Free 
Press 

Sekaran, Uma. (2011). Metodologi penelitian untuk bisnis. Selemba empat. Jakarta 
 
Setiabudi, Raymon.(2012). Analisis hubungan Experiential marketing, kepuasan 

pelanggan dan loyalitas pelanggan pada starbucks caffee di Surabaya town 
square. Surabaya: jurnal manajemen pemasaran petra vol. 1, no. 2 

 
Tjiptono, Fandy., (2012), Manajemen Jasa, bayu media publishing, Yogjakarta. 
 
Umar, H. (2008). Metode Penelitian Untuk Skripsi dan Thesis Bisnis- Ed.1,-10, 

Jakarta: Rajawali Pers.  
 
Yi-Hua "Erin" Yuan and Chih kang "Kenny" Wu.(2008). Relationships Among 

Experiential Marketing, Experiential Value, and Customer Satisfaction. 
Journal of Hospitality & Tourism Research.Vol. 32, No. 3, August 2008, 387-
410 

 
Zahrina, Razanah. (2012). Penerapan  Experiential Marketing Strategy Dan 

Pengaruhnya Terhadap Kepuasan Dan Loyalitas (Studi Pada Pelanggan Bakso 
Cak Kar Singosari –Malang) : Jurnal  Manajemen Dan Bisnis Universitas 
Brawijaya. 




