DAFTAR PUSTAKA
BUKU

Holtsi, K. (1978). International Politics, A Framework for Analysis. New Delhi:
Prentce Hail of India.

Istad, F. (2016). A Strategic Approach to Public Diplomacy in South Korea. In I.
K. Ayhan, Korea's Public Diplomacy (pp. 14-15). Seoul: Hangang
Network.

Lee, H. (2000). Korean Annual 2000, 37th Annual Edition. Seoul: Yonhap News
Agency.

Nastiti, A. D. (2010). Korean Wave di Indonesia : Antara Budaya Pop, Internet,
dan Fanatisme pada Remaja. Jakarta.

SJ, J. (1984). Filsafat Kebudayaan, Sebuah Pengantar. Jakarta: BPK Gunung
Mulia.

Tulus Warsito, W. K. (2007). Diplomasi Kebudayaan dalam Konsep dan
Relevansi Bagi Negara Berkembang : Studi Kasus Indonesia. Yogyakarta:
Ombak.

Warsito, T. (2007). Nosajeong : Rahasia Kebangkitan dan Percepatan Demokrasi
Korea. Yogyakarta: Pilar Media.

Yoon, Y. S., & Maso'ed, M. (2003). Politik Ekonomi Masyarakat Korea.
Yogyakarta: Gadjah Mada University Pers.

JURNAL

Anwar, R. P., & Anwar, W. W. (2018). The Effect of Korean Wave on Young
Generation and Creative Industry in Indonesia. 27/LfAfS/2F CFHZ2F 2014

X4 7 2 2(65-89), 82-85.

Cheong, S.-k., & Michalsky, T. (2016). Asia Personal Care and Cosmetics Market
Guide. International Trade Administration, 44-50.

Darini, R. (2009). Park Chung Hee dan Keajaiban Ekonomi Korea Selatan .
Jurnal Mozaik Pendidikan Sejarah FISE UNY, 2 - 5.

Doobo, S. (2006). Hybridity and The Rise of Korean Popular Culture in Asia.
Media, Culture, and Society 28(1), 34-35.

88



Granovetter, M. (1978). Threshold Models of Collective Behavior. American
Journal of Sociology Volume 83 No 6, 1422 - 1430.

Granovetter, M., & Soong, R. (1986). Threshold Models of Interpersonal Effects
in Consumer Demand. Journal of Economic Behavior & Organization, 83
- 99.

Han, D. (2018). Leader, Government, and Market: The Economic Development of
South Korea and Taiwan in the 70s and 80s. Studies in Asian Social
Science Vol. 5, No. 2; 2018, 7.

Huang, S. (2011). Nation-Branding and Transnational Consumption : Japan-
mania and the Korean Wave in Taiwan. Media, Culture and Society 33(1),
3-10.

Jeong, J.-S., Lee, S.-H., & Lee, S.-G. (2017). When Indonesians Routinely
Consume Korean Pop Culture:Revisiting Jakartan Fans of the Korean
Drama Dae Jang Geum. International Journal of Communication 11,
2292.

Jeong, J.-S., Lee, S.-H., & Lee, S.-G. (2017). When Indonesians Routinely
Consume Korean Pop Culture:Revisiting Jakartan Fans of the Korean
Drama Dae Jang Geum. International Journal of Communication 11,
2294,

Jung, S., & Li, H. (2014). Global Production, Circulation, and Consumption of
Gangnam Style. International Journal of Communication 8, 2792-2805.

Kim, K. S. (1991). The Korean Miracle (1962-1980) Revisited : Myths and
Realisties in Strategy and Development. The Helen Kellogg Institute for
International Studies, 6-7.

Koo, J., & Kisser, S. L. (2001). Recovery from a Financial Crisis : The Case of
South Korea. Economic and Financial Review Fourth Quarter , 24.

Kwon, S.-H., & Kim, J. (2013). From Cencorship to Active Support : The Korean
State and Korea's Cultural Industries. The Economic and Labour Relations
Review 24(4), 518-520.

Lee, C. H. (1994). Korea's Direct Foreign Investment in Southeast Asia. Asean
Economic Buletin Vol 10 No 3, 283.

Leibenstein, H. (1950). Bandwagon, Snob, and Veblen Effects in The Theory of
Consumer's Demand. The Quarterly Journal of Economics, 180 - 208.

89



Magnus, G. (2013, Januari 11). Centre for European. Asia's Feeding Economic
Miracle.

Maryarini, P. (2016, September 20). Indonesia : Personal Care & Cosmetics
Products. The U.S. Commercial Service : Cosmetics, Toiletries and
Skincare Market Overviews, pp. 5 - 6.

Maxwell, A. (2014). Bandwagon Effect and Network Externalities in Market
Demand. ASIAN JOURNAL OF MANAGEMENT RESEARCH VOL 4
ISSUE 3, 527 - 530.

Messerlin, P. A., & Shin, W. (2017). The K-pop Success: How Big and Why So
Fast? Asian Journal of Social Science, 3-7.

Otmazgin, N. K. (2008). Contesting Soft Power : Japanese Popular Culture in East
and Southeast Asia. International Relations of the Asia Pasific Vol 8, 73-
76.

Yoon, C. ., & Kim, K. (2007). Comparative Advantage of the Service and
Manufacturing Industries of a Korea, China, Japan and Implication of its
FTA Policy. Korea Institute for International Economic Policy, 7 - 14.

Yoon, P. Y. (2018, April 18 - 27). Kemungkinan Perdamaian di Semenanjung
Korea . Short Course on Korean Politics UGM, pp. 2 - 5.

WEBSITE

Arthur, G. (2016, Januari 28). Rahasia dibalik Kesuksesan Produk Kecantikan
Korea. Retrieved Januari 25, 2019, from BBC News:
http://www.bbc.com/indonesia/majalah/2016/01/160128 majalah_bisnis_s
kincare_korea

Aruman, E. (2012, Maret 27). Menelisik Keajaiban Ekonomi Korea. Retrieved
November 08, 2018, from SWAonline - Review - Book Review:
https://swa.co.id/swa/review/book-review/menelisik-keajaiban-ekonomi-
korea

Bella, A. (2018, Juli 30). Di Balik Kesuksesan Merek Kecantikan Korea.
Retrieved Februari 18, 2019, from Indonesia Marketing Media & Mice:
http://marketeers.com/di-balik-kesuksesan-merek-kecantikan-korea/

Berindra, S. (2015, November 02). Cinta Korea untuk Dunia. Retrieved Januari
07, 2019, from Kompas:
https://travel.kompas.com/read/2015/10/02/132400227/Cinta.Korea.untuk.
Dunia

90



Bhagaskara, I. L. (2017, Februari 17). Samsung, Berawal dari Sayuran Menjadi
Raja Smartphone Dunia. Retrieved Desember 11, 2018, from Tirto.id -
Bisnis: https://tirto.id/samsung-berawal-dari-sayuran-menjadi-raja-
smartphone-dunia-ciML

Dammen, N. T. (2009, Mei 15). Indonesia-Korea Relation For The Better Future
. Retrieved Januari 18, 2019, from Embassy of The Republic of Indonesia
in Seoul, Republic of Korea:
https://www.kemlu.go.id/seoul/en/arsip/pidato/Pages/Indonesia-Korea-
Relation-For-The-Better-Future-By-H.E.-MR.-Nicholas-T.-Dammen.aspx

Dayuwati, I. (2019, Februari 04). Shopee Face Mask. Retrieved Februari 18,
2019, from Clay Mask Beauty Nature:
https://shopee.co.id/search?keyword=clay%2Bmask

Elaza. (2017). Korean Cosmetics Shopping for Beautiful Indonesia. Retrieved
Februari 14, 2019, from Put on Korea:
http://id.putonkorea.com/pc/main/main.html#

Elvira. (2018, Juni). YoonA SNSD Perkenalkan 3 Produk Rangkaian Innisfree
‘Super Volcanic Pore Mask 2X. Retrieved Februari 18, 2019, from
KHolic: https://www.kholic.id/post/2018/07/16392/yoona-snsd-
perkenalkan-3-produk-rangkaian-innisfree-super-volcanic-pore-mask-2x/

Fadhilah, P. S. (2018, Agustus 20). Perempuan Indonesia Pilih Produk
Kecantikan dari Korea, Bagaimana dengan Label Halal? Retrieved
Februari 14, 2019, from Kompas Ekonomi:
https://ekonomi.kompas.com/read/2018/08/20/161758326/perempuan-
indonesia-pilih-produk-kecantikan-dari-korea-bagaimana-dengan

Fischer, C. (2017, November 27). K-Beauty the Inside Story on the Korean Beauty
Trend. Retrieved Januari 18, 2019, from Mibelle Group:
https://www.mibellegroup.com/blog/market/1606/

Gould, W. (2017, Mei 29). The Klog. Retrieved Februari 03, 2019, from The
Difference Between American and Korean Facials:
https://theklog.co/korean-facials/

Greenburg, Z. O. (2016, Juli 14). The Top-Earning Boy Bands Of The Century.
Retrieved Januari 05, 2019, from Forbes:
https://www.forbes.com/sites/zackomalleygreenburg/2016/07/14/the-top-
earning-boy-bands-of-the-century/#33c9f6138925

91



Hadi, M. S. (2013, Januari 28). Begini Cara Korea Mandiri Teknologi. Retrieved
November 09, 2018, from Tekno Tempo:
https://tekno.tempo.co/read/457502/begini-cara-korea-mandiri-teknologi

Hidayati, L. (2017, September 23). Drama Korea, Pintu Masuk K-Pop ke
Indonesia. Retrieved Februari 15, 2019, from Okezone Weekend:
https://celebrity.okezone.com/read/2017/09/22/205/1781162/okezone-
week-end-drama-korea-pintu-masuk-k-pop-ke-indonesia?page=2

Ika. (2013, Mei 20). Strategi Ekspor Bawa Kemajuan Perekonomian Korea
Selatan. Retrieved November 09, 2018, from UGM Berita:
https://ugm.ac.id/id/berita/7760-
strategi.ekspor.bawa.kemajuan.perekonomian.korea.selatan

Iwan. (2016, November 02). Kemenperin Indonesia. Retrieved Februari 02, 2019,
from Industri Kosmetik Diprediksi Tumbuh 15%:
http://kemenperin.go.id/artikel/7297/Industri-Kosmetik-Diprediksi-
Tumbuh-15

K-Beauty Academy Admin. (2017). K-Beauty Academy Hadir di Indonesia.
Retrieved Februari 14, 2019, from K-Beauty Academy Indonesia :
https://www.kbeautyacademyindonesia.com/

KBRI Seoul. (2015). Hubungan Bilateral. Retrieved Januari 15, 2019, from
Kedutaan Besar Republik Indonesia:
https://www.kemlu.go.id/seoul/id/PagessfHUBUNGAN-BILATERAL.aspx

KBRI Seoul. (2017, Februari 13). Rajai Impor Produk Indonesia, 5 Perusahaan
Korsel Raih Primaduta Award. Retrieved Februari 18, 2019, from
Kedutaan Besar Republik Indonesia Seoul:
https://www.kemlu.go.id/seoul/id/berita-agenda/berita-
perwakilan/Pages/Rajai-Impor-Produk-Indonesia,-5-Perusahaan-Korsel-
Raih-Primaduta-Award.aspx

KCC Indonesia. (2011). Pusat Kebudayaan Korea di Indonesia. Retrieved Maret
15, 2019, from Korean Cultural Center Indonesia: http://id.korean-
culture.org/id/10/contents/343

KCII. (2012). Foundation of Korea Cosmetic Industry Institute. Retrieved
Februari 05, 2019, from About KCII :
https://www.kcii.re.kr/ENG/about/organization.asp

Kelly, G. (2018, Februari 18). Brand Kosmetik Korea, Laneige Resmi Buka Gerai
Pertama di Indonesia! Retrieved Februari 18, 2019, from PopBela:
https://www.popbela.com/beauty/skin/gracekelly/toko-laneige-di-jakarta

92



Kemenhub RI. (2018, Maret 02). Empat Puluh Persen Jalur Perdagangan Dunia
Melewati Indonesia. Retrieved Januari 19, 2019, from Kementrian
Perhubungan Republik Indonesia: http://dephub.go.id/post/read/empat-
puluh-persen-jalur-perdagangan-dunia-melewati-indonesia

Kemenperin. (2016). Produk Impor Kuasai Pasar Kosmetik Indonesia. Retrieved
Februari 14, 2019, from Kementrian Perindustrian Indonesia :
http://kemenperin.go.id/artikel/11943/Produk-Impor-Kuasai-Pasar-
Kosmetik

Kodrati, F. (2009, Desember 04). Konser Rain Bikin Histeris Para ABG.
Retrieved Februari 15, 2019, from Viva Entertaiment :
https://www.viva.co.id/arsip/111097-konser-rain-bikin-histeris-para-abg

Lee, E. (2018, Februari 08). Milu Soko Beauty. Retrieved Januari 30, 2019, from
What is the Difference between Korea and Western Skin Care:
https://www.meetmilu.com/whats-the-difference-between-korean-and-
western-skin-care/

Lee, M. W. (2010). Korean Beauty : The Documentary. Retrieved Januari 06,
2019, from Asia Society: https://asiasociety.org/korea/korean-beauty

Ministry of Foreign Affairs Republic of Korea. (2015). Sejarah Hubungan
Diplomatik. Retrieved 12 06, 2018, from Kedutaan Besar Republik Korea
untuk Republik Indonesia: http://overseas.mofa.go.kr/id-
id/wpge/m_2717/contents.do

Muniroh, L. F. (2018, Juli 04). Ini Dia Daftar 10 Film Korea Terlaris Hingga Juli
2018. Retrieved Februari 09, 2019, from Indonesia Times:
https://www.idntimes.com/hype/entertainment/lia-faiqotul-muniroh/daftar-
10-film-korea-terlaris-hingga-juli-2018-c1c2/full

Nabila, M. (2018, Februari 21). K-Vibes Lifestyle and Fashion. Retrieved Februari
05, 2019, from Sudah Tahu Kalau Brand Kosmetik Korea Ini Sudah
Membuka Tokonya di Indonesia: https://k-vibes.com/sudah-tahu-kalau-
brand-kosmetik-korea-ini-sudah-membuka-tokonya-di-indonesia/

Noviana, R. (2018, Juli 14). Peran Pemerintah Korea terhadap K-Pop. Retrieved
Januari 02, 2019, from Era.id: https://www.era.id/read/y6UpQV-peran-
pemerintah-korea-terhadap-k-pop

Nurmala, N. (2018, Maret 10). Menyingkap Sejarah dan Rahasia Sukses Korean-
Wave. Retrieved Februari 08, 2019, from Kumparan News:
https://kumparan.com/noviyanti-nurmalal519197736585/menyingkap-
sejarah-dan-rahasia-sukses-korean-wave

93



Panda, L. (2018, Juli 02). IDN Times. Retrieved Februari 02, 2019, from 10 Brand
Kosmetik Lokal yang Digilai Warganet, Kamu Sudah Coba ?:
https://www.idntimes.com/life/women/little-panda/10-brand-kosmetik-
lokal-yang-digilai-warganet-kamu-sudah-coba-c1c2/full

Purnamasari, D. (2017, Mei 17). Anak Muda Lebih Suka Serial Korea Ketimbang
Sinetron. Retrieved Februari 15, 2019, from Tirto Sosial Budaya:
https://tirto.id/anak-muda-lebih-suka-serial-korea-ketimbang-sinetron-
coSM

Purnamasari, D. (2017, Oktober 23). Drama Korea Memikat Penggemar Membeli
Produk K-Beauty. Retrieved Februari 18, 2019, from Tirto.id:
https://tirto.id/drama-korea-memikat-penggemar-membeli-produk-k-
beauty-cyRk

Putri, R. D. (2017, Oktober 23). Tirto Indonesia. Retrieved Februari 04, 2019,
from Indonesia, Target Pasar Seksi K-Beauty di Asia:
https://tirto.id/indonesia-target-pasar-seksi-k-beauty-di-asia-cyRj

Ramiasri, M. (2018, Desember 5). K-Popedia: Aplikasi dan Web yang Jadi
Andalan Fans K-Pop. Retrieved Februari 15, 2019, from KumparanK-
Pop: https://kumparan.com/@kumparank-pop/k-popedia-aplikasi-dan-
web-yang-jadi-andalan-fans-k-pop-1544016008703173767

Sarah, S. (2018, Maret 10). Semakin Laku Karena EXO, Nature Republic Akan
Hadirkan Produk EXO di Indonesia. Retrieved Februari 18, 2019, from
Teens.id: https://www.teen.co.id/read/9307/semakin-laku-karena-exo-
nature-republic-akan-hadirkan-produk-exo-di-indonesia

Saxena, E. (2018, July 26). The Best Makeup Brands in The World. Retrieved
September 12, 2018, from Style Craze:
https://www.stylecraze.com/articles/top-7-international-makeup-
brands/#gref

Setiawan, D. (2017, Agustus 02). Data Terkini, Jumlah Penduduk Indonesia
Lebih dari 262 Juta Jiwa. Retrieved Januari 18, 2019, from Tribun Jateng:
http://jateng.tribunnews.com/2017/08/02/data-terkini-jumlah-penduduk-
indonesia-lebih-dari-262-juta-jiwa

Setyanti, C. A. (2016, Maret 21). Kore Selatan, Pencetus Munculnya Era
Skincare dan Make-Up. Retrieved September 20, 2018, from CNN
Indonesia: https://www.cnnindonesia.com/gaya-hidup/20160321092529-
277-118688/korea-selatan-pencetus-munculnya-era-skin-care-make-up

94



Suhariyanto. (2017, Februari 06). BPS: Pendapatan Rata-rata Orang Indonesia
Rp 4 Juta per Bulan. Retrieved Januari 25, 2019, from Kumparan Bisnis:
https://kumparan.com/@kumparanbisnis/bps-pendapatan-rata-rata-orang-
indonesia-rp-4-juta-per-bulan

Tanjung, J. A. (2018, Maret 20). Berkolaborasi dengan Para Artis, Skincare
Korea Ini Wajib Kamu Coba. Retrieved Februari 18, 2019, from PopBela
Beauty: https://www.popbela.com/beauty/skin/jennifer-a-
tanjung/kolaborasi-artis-dan-kosmetik-korea/full

Wardhani, P. K. (2018, Juni 06). Kemenperin Indonesia. Retrieved Februari 02,
2019, from Susahnya Kosmetik Lokal Berjaya di Nusantara:
http://www.kemenperin.go.id/artikel/6018/Susahnya-Kosmetik-Lokal-
Berjaya-di-Nusantara:-Bahan-Baku-Impor-70-Persen

Wulandary, D. (2016, Agustus 05). Ramai Brand Korea Bertarung di Pasar
Kosmetik, Siapa Menang? Retrieved Februari 14, 2019, from Marketing
Communication: https://mix.co.id/marcomm/news-trend/ramai-brand-
korea-bertarung-di-pasar-kosmetik-siapa-menang/

Yonhap. (2016, Januari 26). Exports of Korea's Content Industry Exceed US$5
Billion in 2014. Retrieved Februari 16, 2019, from Yonhap New Agency:
https://en.yna.co.kr/view/AEN20160126006200315

95



