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MOTTO 

“What doesn’t kill you, makes you stronger” 

 

“Always remember why you doing it” 

 

“Just keep going” 

 

“Work hard” 

 

“One day, all your hard work will pay off” 

 

“Push yourself because no one is going to do it for you” 

 

“Difficult doesn’t mean impossible” 

 

“Find a way or create a way”
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