STRATEGI PROMOSI PT. TAMAN WISATA CANDI (TWC) DALAM RANGKA
MENINGKATKAN JUMLAH WISATAWAN LOKAL CANDI BOROBUDUR
TAHUN 2014-2015.

THE PROMOTION STRATEGY OF PT. TAMAN AWISATA CANDI (TWC) IN
ORDER TO INCREASE THE NUMBER OF LOCAL TOURISTS IN
BOROBUDUR TEMPLE IN 2014-2015
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