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ABSTRAK

Universitas Muhammadiyah Yogyakarta

Fakultas Ilmu Sosial dan Politik

Jurusan Ilmu Komunikasi 

Konsentrasi Advertising

Rizki Primasakti (20130530307) 

Strategi Promosi PD. Owabong Dalam Meningkatkan Jumlah Pengunjung

Tahun 2017

Tahun Skripsi: 2019 + 109 Halaman + Lampiran 

Daftar Pustaka: 22 Buku + 10 Jurnal 

Obyek Wisata Air Bojongsari (Owabong)  adalah obyek wisata wahana air yang

terletak  di  desa  Bojongsari  Kabupaten  Purbalingga.  Obyek  Wisata  Air  Bojongsari

merupakan salah satu destinasi  tujuan wisata yang terbesar dan menjadi pionir obyek

wisata air di Jawa tengah. Dari tahun 2013 sampai dengan tahun 2017 Obyek Wisata Air

Bojongsari  mengalami  peningkatan  jumlah  pengunjung,  peningkatan  yang  paling

signifikan yaitu di tahun 2017. Hal tersebut tidak terlepas dari upaya strategi promosi

yang dilakukan oleh pihak pengelola, yaitu PD. Owabong. 

Jenis penelitian yang digunakan yaitu deskriptif kualitatif dengan pengumpulan

data  berupa  wawancara  dan  studi  dokumentasi.  Sumber  data  dengan  melakukan

wawancara dengan tiga informan dan mengumpulkan arsip,  foto,  brosur, dan literatur

yang berhubungan dengan kegiatan promosi Obyek Wisata Air Bojongsari. 

Hasil  penelitian  menunjukan  strategi  promosi  Obyek  Wisata  Air  Bojongsari

menggunakan  tiga  tahapan  strategi  promosi  yaitu  yang  pertama  adalah  perencanaan

promosi,  yang kedua pelaksanaan promosi,  dan yang terakhir  adalah evaluasi  strategi

promosi.  Selanjutnya  pihak  Owabong  menggunakan  beberapa  bauran  promosi  yaitu,

periklanan  (advertising)  dengan  brosur,  baliho,  billboard,  lalu  menggunakan  public

relations berupa kegiatan event dan publikasi,  dan media internet seperti  website,  dan

media sosial berupa facebook dan instagram. 

Kata Kunci: Strategi Promosi, Obyek Wisata, Owabong

ABSTRACT
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Muhammadiyah University of Yogyakarta
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Department of Communication Studies 
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Rizki Primasakti (20130530307) 

PD. Owabong promotion strategy to increase visitor number in 2017

Conducted in 2019 + 109 pages + Attachment

Bibliography 22 Book + 10 Journals 

Bojongsari Waterpark (Owabong) is a waterpark located in the village Bojongsari

Purbalingga regency. Bojongsari Waterpark is one of the biggest tourist destination and a

pioneer  of  waterpark  in  Central  java.  From  2013  until  the  year  2017,  Bojongsari

Waterpark experienced an increasing number of visitors,  the most significant increase

was  in  the  year  2017.  It  is  not  separated from the  efforts  of  the  promotion strategy

conducted by the manager, namely PD. Owabong. 

The type of research used is a qualitative descriptive with data collection in the

form of interviews and documentation studies. Data sources by conducting interviews

with  three  informant  and  collecting  archives,  photographs,  brochures,  and  literature

related to the promotion activities of Bojongsari Water park.

The results of the study showed the promotion strategy of Bojongsari waterpark

using three stages of promotion strategy, namely the first is the promotion planning, the

second implementation of  the  promotion,  and the last  is  evaluation of the  promotion

strategy. Furthermore,  the  Owabong  use  several  promotional  mix  that  is,  advertising

(advertising) with brochures and billboards, then use public relations in the form of event

and  publication  activities,  and  Internet  media  such  as  websites,  and  social  media

Facebook and Instagram.

Keyword: Promotion Strategy, Tour Destinations, Owabong 

DAFTAR ISI

10



HALAMAN JUDUL....................................................................................... i 

HALAMAN PENGESAHAN........................................................................ ii

HALAMAN PERNYATAAN KEASLIAN SKRIPSI ................................. iii

KATA PENGANTAR ..................................................................................... iv

HALAMAN PERSEMBAHAN .................................................................... vi

MOTTO ..........................................................................................................viii

ABSTRAK ...................................................................................................... ix

ABSTRACT .................................................................................................... x

DAFTAR TABEL ...........................................................................................xiii

DAFTAR GAMBAR ......................................................................................xiv

BAB I PENDAHULUAN .............................................................................. 1

A. Latar Belakang Masalah ...................................................................... 1

B. Rumusan Masalah ................................................................................ 7

C. Tujuan Penelitian ................................................................................. 7

D. Manfaat Penelitian ............................................................................... 7

1. Manfaat Teoritis ............................................................................. 7

2. Manfaat Praktis .............................................................................. 7

E. Kajian Teori ......................................................................................... 7

1. Strategi Promosi.............................................................................. 7 

2. Bauran Promosi ............................................................................. 24 

3. Promosi Pariwisata ........................................................................ 27

F. Penelitian Terdahulu ............................................................................ 36

G. Metode Penelitian ................................................................................ 41

1. Jenis Penelitian .............................................................................. 41

2. Lokasi Penelitian ........................................................................... 42

3. Teknik Pengumpulan Data ............................................................. 42

4. Teknik Analisis Data ...................................................................... 44

BAB II GAMBARAN UMUM OBYEK PENELITIAN ............................ 47

A. Sejarah Obyek Wisata Air Bojongsari ................................................. 47

B. Visi dan Misi Obyek Wisata Air Bojongsari ........................................ 48

C. Struktur Organisasi Obyek Wisata Air Bojongsari............................... 49

D. Lokasi Obyek Wisata Air Bojongsari .................................................. 50

11



E. Tiket Masuk Obyek Wisata Air Bojongsari ......................................... 50

F. Wahana dan Fasilitas Obyek Wisata Air Bojongsari ........................... 51

BAB III SAJIAN DATA DAN PEMBAHASAN ......................................... 64

A. SAJIAN DATA .................................................................................... 64

1. Strategi Promosi Obyek Wisata Air Bojongsari ............................ 64

a. Perencanaan Strategi Promosi ................................................. 65

1) Mengidentifikasi Audiens Sasaran .................................... 66

2) Menentukan Tujuan promosi ............................................. 66

3) Merancang Pesan ............................................................... 67

4) Memilih Saluran Komunikasi ............................................ 67

5) Menetapkan Anggaran Promosi ......................................... 68

6) Menetapkan Bauran Promosi ............................................. 69

b. Pelaksanaan Strategi Promosi Obyek Wisata Air Bojongsari... 70 
..................................................................................................

1) Brosur ................................................................................ 70

2) Baliho ................................................................................. 72

3) Billboard ............................................................................ 73

4) Media Internet .................................................................... 74

a) Website ......................................................................... 75

b) Media Sosial ................................................................ 76

(1) Facebook................................................................. 76

(2) Instagram ............................................................... 78

5) Public Relations ................................................................. 80

c. Evaluasi Strategi Promosi ........................................................ 84

B. Pembahasan ......................................................................................... 85

1. Perencanaan Strategi Promosi Obyek Wisata Air Bojongsari ....... 85

a. Mengidentifikasi Audiens Sasaran .......................................... 86

b. Menentukan Tujuan Promosi ................................................... 87

c. Merancang Pesan ..................................................................... 89

d. Memilih Saluran Komunikasi .................................................. 91

e. Menetapkan Anggaran Promosi ............................................... 92

f. Menetapkan Bauran Promosi ................................................... 93

2. Pelaksanaan Strategi Promosi Obyek Wisata Air Bojongsari ........ 93

a. Advertising (periklanan) .......................................................... 94

12



b. Sales Support ........................................................................... 95

c. Public Relations ....................................................................... 98

d. Media Internet .......................................................................... 101

1) Website ............................................................................... 101

2) Media Sosial ...................................................................... 102

3. Evaluasi Strategi Promosi Obyek Wisata Air Bojongsari............... 102

BAB IV PENUTUP......................................................................................... 104

A. Kesimpulan .......................................................................................... 104

B. Saran .................................................................................................... 106

DAFTAR PUSTAKA 

LAMPIRAN 

DAFTAR TABEL

13



Tabel 1.1 Grafik Jumlah Pengunjung dari Tahun 2013-2017........................... 6

Diagram 1.2 Struktur Organisasi Obyek Wisata Air Bojongsari ..................... 49

DAFTAR GAMBAR

14



Gambar 1. Kolam Olympic............................................................................... 51

Gambar 2. Kolam WaterBoom ........................................................................ 52

Gambar 3. Kolam Arus/Lazy River ................................................................. 53

Gambar 4. Kolam Ombak Sagara..................................................................... 54

Gambar 5. Coralia 3.......................................................................................... 55

Gambar 6.  Kolam Ember Tumpah .................................................................. 56

Gambar 7. Kolam Bebas Tsunami ................................................................... 57

Gambar 8. Kolam Permainan .......................................................................... 58

Gambar 9.  Kolam Sesat .................................................................................. 59

Gambar 10. Kolam Pesta Air ........................................................................... 59

Gambar 11.  Pallant Rest Area ......................................................................... 60

Gambar 12. Tribun Owabong .......................................................................... 61

Gambar 13. Kamar Ganti/Kamar Bilas ........................................................... 62

Gambar 14. Loket Masuk Owabong ................................................................ 63

Gambar 15. Brosur Tampak Depan Obyek Wisata Air Bojongsari ................. 71

Gambar 16. Brosur Tampak Belakang Obyek Wisata Air Bojongsari ............. 72

Gambar 17. Baliho Obyek Wisata Air Bojongsari............................................ 73

Gambar 18. Billboard Obyek Wisata Air Bojongsari....................................... 74

Gambar 19. Website Obyek Wisata Air Bojongsari.......................................... 76

Gambar 20.  Facebook Obyek Wisata Air Bojongsari...................................... 78

Gambar 21.  Instagram Obyek Wisata Air Bojongsari..................................... 79

Gambar 22. Instagram Obyek Wisata Air Bojongsari ..................................... 80

Gambar 23. Event Jalan Sehat Merdeka Obyek Wisata Air Bojongsari........... 82

Gambar 24. Event Jalan Sehat Merdeka Obyek Wisata Air Bojongsari........... 82

Gambar 25. Event Fun Aerobic Obyek Wisata Air Bojongsari........................ 83

Gambar 26. Booklet Destinasi Wisata Purbalingga Dinas Pemuda, Olahraga, dan

Pariwisata Kabupaten Purbalingga .................................................................. 84

Gambar 27. Booklet Destinasi Wisata Purbalingga Dinas Pemuda, Olahraga, dan 

Pariwisata Kabupaten Purbalingga .................................................................. 84

15



16


