
 

164 

DAFTAR PUSTAKA 

   

Adam, Muhammad. (2015), Manajemen Pemasaran Jasa Teori dan Aplikasi, 

Cetakan Kesatu Maret 2015, Bandung: Penerbit Alfabeta. 

Andreani, Fransisca. (2007), Experiential Marketing (Sebuah Pendekatan 

Pemasaran). Jurnal Manajemen Pemasaran, Vol. 2, No. 1. April 2007: (1-

8). 

Anggie, Cherries dan Haryanto , Jony Oktavian. (2011), Analysis of the Effect of 

Olfactory, Approach Behavior, and Experiential Marketing toward 

Purchase Intention, (Online), Gadjah Mada International Journal of 

Business Vol. 13, No. 1, January-April 2011. 

Arikunto, S. (2002), Metodologi Penelitian Suatu Pendekatan Proposal, Jakarta: 

PT.Rineka Cipta. 

Candra, Handi. (2008), Marketing Untuk Orang Awam, Jakarta: Maxikom. 

Chao, Fang-Ren. August (2015), The Impact of Experiential Marketing on 

Customer Loyalty for Fitness Clubs Using Brand Image and Satisfaction as 

the Mediating Variables, (Online). The Journal of International 

Management Studies, 52 Vol. 10, No.2, Department of Leisure 

Management, I-Shou University, Kaohsiung, Taiwan.  

Christian, Albertus & Dharmayanti, Diah. (2013), Pengaruh Experiential 

Marketing Terhadap Customer Satisfaction dan Customer Loyalty The 

Light Cup di Surabaya Town Square, (Online), Jurnal Manajemen 

Pemasaran Petra Vol. 1, No. 2, (2013) 1-3, Universitas Kristen Petra 

Surabaya. 

Dharmayanti, Diah & Lokito, Sheila Amanda. (2013), Analisis Pengaruh 

Experiential Marketing, Customer Satisfaction, Terhadap Customer Loyalty 

Comedy Kopi di Surabaya. (Online), Jurnal Strategi Pemasaran, Jurusan 

Manajemen Pemasaran, Universitas Kristen Petra Surabaya. 

Edhi. November (2014), Pemasaran Tradisional vs Modern, 

http://mix.co.id/marcomm/news-trend/pemasaran-tradisional-vs-modern 

(Online), Aruman, Marcomm (Marketing Communication).  

Ghozali, Imam. (2014), Model Persamaan Struktural Konsep dan Aplikasi 

dengan Program Amos 22.0 Update Bayesian SEM, Semarang: Badan 

Penerbit Universitas Diponegoro. 

Hair, Joseph F. et al. (2010), Multivariate Data Analysis A Global Pespective, 

Seventh Edition, Person. 

Hasan, Ali.  (2013), Marketing dan Kasus-Kasus Pilihan, Yogyakarta: Caps. 

http://mix.co.id/marcomm/news-trend/pemasaran-tradisional-vs-modern


165 

 

Hestanto. (2018), Konsep Experiential Marketing,  

https://www.google.com/amp/s/www.hestanto.web.id/konsep-experiential-

marketing/amp/.  , (Online). 

Hyunjin, Jeon. July (2013), The Effect of Experiential Markerting on Customer 

Satisfaction and Revisit Intention of Beauty Salon Franchise Stores, 

(Online), Journal of Fashion Business Vol. 17. No. 3 pp. 109-121, 

Koreascience Reference Linking Platform of Korea S&T Journals, The 

Korean Society of Fashion Business, Associate Professor, Dept. of Beauty 

Art. Honam University. 

Kanoipate, Vaida. (May 2015), The Impact of Experiential Marketing Use on 

Customer Perceived Value and Satisfaction in Lithuanian Restaurants, 

(Online), ISM University of Management and Economics. 

Kartajaya, Hermawan. (2004), Marketing In Venus, Jakarta: PT. Gramedia. 

Khasanah, Imroatul. (Juni 2015), Analisis Pengaruh Nilai Pelanggan, 

Experiential Marketing dan Rasa Kepercayaan Terhadap Kepuasan 

Pelanggan (Studi Kasus Hotel Pondok Tinggal Magelang) (Online), Jurnal 

Studi Manajemen Organisasi 12, 10-20. E-Journal Undip Universitas 

Diponegoro.  

Kotler, Philip. (2003), Manajemen Pemasaran,  Edisi kesebelas,  Jakarta:  Indeks 

kelompok Gramedia. 

Kotler, Philip. and Keller, Kevin Lane. (2012), Marketing Management, 14 th 

Edition, ISBN:978-0-13-210292-6, Global Edition, England: Published by  

Pearson Education Limited. Publishing as Prentice Hall 

Kusumawati, Andriani. (2011), Analisis Pengaruh Experiential Marketing 

Terhadap Kepuasan dan Loyalitas Pelanggan: Kasus Hypermart Malang 

Town Square (Matos), (Online), Jurnal Manajemen Pemasaran Modern, 

Vol.3, Januari-Juni 2011. Universitas Brawijaya Malang. 

Lee, Ming-Shing.; Hsiao, Huey-Der.; & Yang, Ming-Feng. (2010), The Study of 

the Relationships Among Experiential Marketing, Service Quality, 

Customer Satisfaction and Customer Loyalty. (Online). International 

Journal of Organizational Innovation (Online); Hobe Sound Vol. 3, Iss. 

2, Fall 2010, 352-378, Far East University, Taiwan.  

Lokito, Sheila Amanda & Dharmayanti, Diah. (2013), Analisis Pengaruh 

Experiential Marketing dan Customer Satisfaction Terhadap Customer 

Loyalty Comedy Kopi Surabaya, Jurnal Strategi Pemasaran Publication 

Petra.ac.id, Manajemen Pemasaran, Universitas Kristen Petra, Surabaya. 

Lunnette, Caroline., Andreani, Fransisca. (2017), Kepuasan Experiential 

Marketing Terhadap Minat Beli Ulang di Gyu Kaku Galaxy Mall, (Online),    

https://search.proquest.com/pqrl/pubidlinkhandler/sng/pubtitle/International+Journal+of+Organizational+Innovation+$28Online$29/$N/55118/DocView/763161475/fulltext/2E4C0C9A5D9A4664PQ/1?accountid=187856
https://search.proquest.com/pqrl/pubidlinkhandler/sng/pubtitle/International+Journal+of+Organizational+Innovation+$28Online$29/$N/55118/DocView/763161475/fulltext/2E4C0C9A5D9A4664PQ/1?accountid=187856


166 

 

Jurnal Hospitality dan Manajemen Jasa Vol. 5, No. 2, Manajemen 

Perhotelan, Universitas Kristen Petra, Surabaya.  

Lupiyoadi, Rambat & Hamdani, A.  (2009), Manajemen Pemasaran Jasa, Edisi 

2, Jakarta: Penerbit  Salemba Empat. 

Ming, Chou You. (2010), Study on the Impact of Experiential Marketing and 

Customers’ Satisfaction Based on Relationship Quality, (Online), 

Department of Travel Management Hsing Wu College, Taiwan, R.O.C, The 

International Journal of Organizational Innovation Vol 3 Num 1 Summer. 

Oeyono, Januar. T., & Dharmayanti, Diah. (2013), Analisa Pengaruh Experiential 

Marketing Terhadap Loyalitas Konsumen Melalui Kepuasan Sebagai 

Intervening Variabel di Tator Cafe Surabaya Town Square, (Online), Jurnal 

Manajemen Pemasaran Vol. 1. No. 2, 1-9, Universitas Kristen Petra, 

Surabaya.  

Ozturk, R. (2015), Exploring the Relationships between Experiential Marketing, 

Customer Satisfaction and Customer Loyalty: An Empirical Examination in 

Konya, (Online), World Academy of Science, Engineering and Technology 

International, Journal of Economics and Management Engineering, Vol. 9, 

No. 8, Digital Open Science Index, Economics and Management 

Engineering, International Scholarly and Scientific Research & Innovation. 

Pine, Joseph II, and Gilmore, James H. From the (July-August 1998), Welcome to 

the Experience Economy. Harvard Business Review.  

Razanah, Zahrina.; Kumadji, Srikandi.; & Kusumawati, Andriani. (Januari-Juni 

2011), Penerapan Experiential Marketing Strategi dan Pengaruhnya 

Terhadap Kepuasan dan Loyalitas (Studi pada pelanggan bakso Cak Kar 

Singosari-Malang, (Online), Jurnal Manajemen Pemasaran Modern Vol.3, 

No. 1, ISSN 2085-0972, Universitas Brawijaya Malang.  

Razi, Farshad Faezy.; and Lajevardi, Masoud. (2016), Sense Marketing, 

Experiential Marketing, Customer Satisfaction, and Repurchase Intention, 

(Online).  ISSN 2422-8451 An International Peer-reviewed Journal. 

Vol.21, 67.  

Riadi, Muchlisin. (2017), Karakteristik, Strategi dan Fungsi Experiential 

Marketing,  https://www.kajianpustaka.com/2017/09/karakteristik-strategi-

fungsi-experiential-marketing.html  (Online). 

Schmitt, Bernd, H. (1999), Experiential Marketing: How To Get Customers To 

Sense, Feel, Think, Act, and Relate to Your Company and Brands, The Free 

Press, New York. 

 _________________(1999), Marketing: A New Framework for Design and 

Communications,  http://id.booksc.org/book/18488378/9b839f (Online E-

https://www.kajianpustaka.com/2017/09/karakteristik-strategi-fungsi-experiential-marketing.html
https://www.kajianpustaka.com/2017/09/karakteristik-strategi-fungsi-experiential-marketing.html
http://id.booksc.org/book/18488378/9b839f%20(Online


167 

 

Book), Design Management Experiential Journal , Vol.10, No.2, Spring 

1999.   

 _________________(2010), Experiential Marketing , 

https://www.tandfonline.com/doi/abs/10.1362/026725799784870496 

(Online), Journal of Marketing Management. 

Sebopa, Boitumelo Caroline.  (2016), Experiential marketing as a predictor of 

repurchase intentions of Smartphones amongst youth in South Africa. 

(Online), University of the Witwatersrand Johannesburg. 

Sekaran, Uma & Bougie, Roger. (2013), Research Methods for Business: A Skill 

Building Approach, http://www.habibamnur.men/2017/07/terjemahan-

buku-research-methods-for.html, ISBN : 978-111-9942252, Wiley 6 

Edition. 

Semuel, Hatane & Zulkarnain, Jhoni. (2011), Pengaruh Sistem Manajemen Mutu 

ISO Terhadap Kinerja Karyawan Melalui Budaya Kualitas 

Perusahaan. Jurnal Manajemen dan Kewirausahaan, Vol. 1 (No.2). Hal. 

162-176. ISSN ISSN 1411-1436. Guru Besar UK Petra Surabaya. 

Setyono, Darwin.; Widyanata, Ong Yinyin.; Siaputra, Hanjaya.; &  Jokom, 

Regina. (2017), Analisa Pengaruh Experiential Marketing terhadap Minat 

Beli Ulang Konsumen Konig Coffee & Bar, (Online), Jurnal Hospitality 

dan Manajemen Jasa, Vol. 5, No. 1, Manajemen Perhotelan, Universitas 

Petra Surabaya.  

Smilansky, Shaz. (2009), Experiential Marketing: A Practical Guide to 

Interactive Brand Experiences, London and Philadelphia: Kogan Page. 

Solomon, Michael R. (2004), Consumer Behavior Buying, Having, and Being, 

International Edition, Sixth Edition, ISBN 0-13-123011-5, Pearson 

Education International, Saddle River, New Jersey, Pearson Prentice Hall. 

Suhaily, Lily & Soelasih, Yashinta. (2018), How E-Service Quality, Experiential 

Marketing, and Price Perception to Make Repurchase Intention on Online 

Shopping?, The International Journal of Business Management and 

Technology, Volume 2, Issue 3, May-June 2018, ISSN: 2581-3889, Faculty 

of Economic and Business, Atmajaya Chatolic University, Jakarta. 

Supriadi, Cecep . (22 September 2016), Daftar Lengkap Jawara Marketing 

Award 2016, https://marketing.co.id/daftar-lengkap-jawara-marketing-

award-2016/ (Artikel Online). Majalah Marketing (Portal Lengkap Dunia 

Marketing). Marketing.co.id. 

 ______________(15 September 2017), Daftar Lengkap Pemenang Marketing 

Award 2017. https://marketing.co.id/daftar-lengkap-pemenang-marketing-

award-2017/ (Artikel Online), Majalah Marketing (Portal Lengkap Dunia 

Marketing). Marketing.co.id.  

https://www.tandfonline.com/doi/abs/10.1362/026725799784870496
http://www.habibamnur.men/2017/07/terjemahan-buku-research-methods-for.html
http://www.habibamnur.men/2017/07/terjemahan-buku-research-methods-for.html
https://marketing.co.id/daftar-lengkap-jawara-marketing-award-2016/
https://marketing.co.id/daftar-lengkap-jawara-marketing-award-2016/
https://marketing.co.id/daftar-lengkap-pemenang-marketing-award-2017/
https://marketing.co.id/daftar-lengkap-pemenang-marketing-award-2017/


168 

 

Suryadana, M. Liga & Octavia, Vanny. (2015), Pengantar Pemasaran Wisata, 

(Visit Indonesia Every Time Remembered with Beauty), Cetakan Kesatu 

Mei 2015, Bandung: Penerbit Alfabeta. 

Tanzil, Giovani.; Irawan, Imelia.; & Aprilia, Adriana. (2017), Analisa Konsep 

Sizzling Steak Yang Merupakan Experiential Marketing Terhadap Minat 

Pembelian Ulang Konsumen Di Restoran Pepper Lunch Tunjungan Plaza 

Surabaya, (Online), Jurnal Hospitality dan Manajemen Jasa Vol.5 No. 1. 

2017, Manajemen Perhotelan, Universitas Petra Surabaya.  

Tetanoe, Vinsensius Ronald & Dharmayanti, Diah. (2014), Pengaruh 

Experiential Marketing Terhadap Pembelian Ulang Dengan Kepuasan 

Pelanggan Sebagai Variable Intervening di Breadtalk Surabaya Town 

Square, (Online), Jurnal Strategi Pemasaran Petra Vol. 2, No. 1, (2014) 1-

12, Universitas Kristen Petra Surabaya. 

Tjiptono, Fandi. (2014), Pemasaran Jasa, Yogyakarta: CV. Andi Offset. 

Unjaya, Go Darmadi, & Santoso, Lilyana. (2015), Analisis Pengaruh 

Satisfaction, Trust, Commitment Terhadap Repurchase Intention Pelanggan 

Tetap Hotel Raden Wijaya Mojokerto, (Online), Jurnal Hospitality dan 

Manajemen Perhotelan, Manajemen Perhotelan, Universitas Kristen Petra 

Surabaya, Indonesia. 

Wijayanto, Setyo Hari. (2008), Structural Equation Modeling dengan Lisrel 8.8 

Konsep dan Tutorial, Yogyakarta: Graha Ilmu. 

Yang, Chih-Yun. (2009), The Study of Repurchase Intention in Experiential 

Marketing an Empirical Study of the Franchise Restaurant, (Online). 

International Journal of Organizational Innovation, Vol 2, Num 2, Fall 

2009, Department of Hospitality Marketing Management National 

Kaohsiung Hospitality College, Taiwan. 

You-Ming, Chou. (2010), Study on the Impacts of Experiential Marketing and 

Customers’ Satisfaction Based on Relationship Quality, (Online), 

International Journal of Organizational Innovation Vol.3, Num.1, 

Summer, Department of Travel Management Hsing Wu College, Taiwan. 

Zena, Puti Ara & Hadisumarto, Aswin Dewanto. (2012), The Study of 

Relationship Among Experiential Marketing, Service Quality, Customer 

Satisfaction and Customer Loyalty, Asean Marketing Journal Vol. IV, No. 

1, June 2012. 

https://www.republika.co.id/berita/nasional/daerah/17/07/28/otrzuz428-jumlah-

usaha-menengah-kecil-sleman-tertinggi-di-yogya (Artikel Online), 

Suryana, Wahyu. (Juli 2017), Jumlah Usaha Menengah Kecil Sleman 

Tertinggi di Yogya, Republika.co.id. 

https://www.republika.co.id/berita/nasional/daerah/17/07/28/otrzuz428-jumlah-usaha-menengah-kecil-sleman-tertinggi-di-yogya
https://www.republika.co.id/berita/nasional/daerah/17/07/28/otrzuz428-jumlah-usaha-menengah-kecil-sleman-tertinggi-di-yogya


169 

 

https://marketing.co.id/experiential-marketing-pekerjaan-schmitt-belum-selesai/   

(Artikel Online), Majalah Marketing, Zoel . (28 Agustus 2012), 

Experiential Marketing: Pekerjaan Schmitt Belum Selesai. (Portal Lengkap 

Dunia Marketing). Marketing.co.id. 

https://www.bi.go.id/id/publikasi/kajian-ekonomi 

regional/yogya/contents/KEKR%20DIY%20TRIWULAN%204%202017.pdf   

(Februari 2018), (Artikel Online), Publikasi Laporan Perkembangan 

Perekonomian DIY Triwulan IV 2017 oleh Bank Indonesia DIY, Kajian 

Ekonomi dan Keuangan Regional Daerah Istimewa Yogyakarta 2017. 

BI.go.id. 

 

  

https://marketing.co.id/experiential-marketing-pekerjaan-schmitt-belum-selesai/

