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Appendix  1 

Quistionaires 

1. Knowlege (X1) 

No. Indicator STS TS N S SS 

1. Saya mengetahui bahwa zakat adalah 
sejumlah harta tertentu yang diwajibkan 
oleh ALLAH SWT untuk diberikan kepada 
orang-orang berhak menerimanya. 

     

2. Saya mengetahui bahwa  2,5% dari 
pendapatan saya dizakatkan untuk orang 
yang membutuhkan. 

     

3. Saya mengetahui bahwa membayar zakat 
sama pentingnya dengan shalat. 

     

4. Saya mengetahui besaran jumlah zakat 
yang harus saya keluarkan. 

     

5. Saya mengetahu bahwa zakat bertujuan 
untuk membersihkan harta 

     

 

2. Level of Income (X2) 

No. Indicator STS TS N S SS 

1. Saya membayar zakat karena saya memiliki 
pendapatan atau harta kekayaan lebih 

     

2. Saya membayar zakat karena saya memiliki 
pendapatan atau harta kekayaan yang 
sifatnya berkembang 

     

3. Saya membayar zakat karena hasil 
pendapatan saya sudah cukup untuk 
dikeluarkannya zakat (sudah mencapai 
nisab) 

     

4. Saya membayar zakat setelah harta saya 
telah mencapai haul. 

     

       



5. Saya semakin berminat membayar zakat 
setelah adanya kenaikan atas pendapatan 
saya 

     

 

 

3. Transparency 

No. Indicator STS TS N S SS 

1. Badan Amil Zakat Nasional (BAZNAS) 
memberikan informasi keuangan yang 
dapat dipahami oleh muzaki dan pihak yang 
membutuhkan. 

     

2. Badan Amil Zakat Nasional (BAZNAS) 
memberikan informasi keuangan secara 
transparan dan adil kepada muzaki dan 
pihak yang membutuhkan. 

     

3. Badan Amil Zakat Nasional (BAZNAS) 
menyajikan informasi keuangan secara 
tepat waktu, memadai, jelas, dan akurat. 

     

4. Badan Amil Zakat Nasional (BAZNAS) 
memiliki informasi keuangan yang 
transparan, jelas, tepat waktu, dan akurat 
membuat saya berminat membayar 
zakat/infaq/shadaqah di Lembaga Amil 
Zakat tersebut. 

     

5. Badan Amil Zakat Nasional memiliki 
pengelolaan yang terbuka/transparan 
kepada masyarakat terutama kepada 
muzakki 

     

 

 

 

 

 

 

 



4. Trust 

No. Indicator STS TS N S SS 

1. Salah satu alasan saya menyalurkan zakat 
dilembaga pengelolaan zakat karena saya 
percaya dengan BAZNAS Kepahiang 

     

2. Saya lebih memilih menyalurkan zakat 
kepada Badan Amil Zakat Nasional 
(BAZNAS) daripada menyalurkannya 
sendiri. 

     

3. Saya merasa aman menyalurkan zakat di 
Badan Amil Zakat Nasional (BAZNAS)  

     

4. Saya selalu mendapatkan laporan akhir dari 
tempat saya menyalurkan zakat 

     

5. Saya merasa BAZNAS merupakan badan 
yang keberadaannya memudahkan dalam 
membayar zakat 

     

 

5. Interest to Pay Zakat 

No. Indicator STS TS N S SS 

1. Saya membayar zakat, infaq, dan sadaqah 
di Badan Amil Zakat Nasional (BAZNAS). 

     

2. Saya membayar zakat, infaq, dan sadaqah 
di BAZNAS karena pengelolaan yang baik. 

     

3. Saya berminat membayar zakat di 
BAZNAS karena BAZNAS adalah badan 
yang amanah. 

     

4. Saya berminat membayar zakat di 
BAZNAS karena BAZNAS memberi 
bantuan kepada fakir miskin yang 
membutuhkan. 

     

5. Saya berminat membayar zakat melalui 
BAZNAS karena sudah sesuai dengan 
peraturan dan prinsip islam 
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Appendix  3 

Descriptive Respondent 

 
K1 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 1 1 1,0 1,0 1,0 

2 5 5,0 5,0 6,0 

3 53 53,0 53,0 59,0 

4 37 37,0 37,0 96,0 

5 4 4,0 4,0 100,0 

Total 100 100,0 100,0  

 
 

K2 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 2 14 14,0 14,0 14,0 

3 52 52,0 52,0 66,0 

4 33 33,0 33,0 99,0 

5 1 1,0 1,0 100,0 

Total 100 100,0 100,0  

 
 

K3 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 2 12 12,0 12,0 12,0 

3 58 58,0 58,0 70,0 

4 26 26,0 26,0 96,0 

5 4 4,0 4,0 100,0 

Total 100 100,0 100,0  

 
 
 
 



K4 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 2 21 21,0 21,0 21,0 

3 30 30,0 30,0 51,0 

4 40 40,0 40,0 91,0 

5 9 9,0 9,0 100,0 

Total 100 100,0 100,0  

 
 

K5 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 2 21 21,0 21,0 21,0 

3 35 35,0 35,0 56,0 

4 40 40,0 40,0 96,0 

5 4 4,0 4,0 100,0 

Total 100 100,0 100,0  

 
 

IL1 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 2 22 22,0 22,0 22,0 

3 47 47,0 47,0 69,0 

4 27 27,0 27,0 96,0 

5 4 4,0 4,0 100,0 

Total 100 100,0 100,0  

 
 
 
 
 
 
 
 
 
 



 
IL1 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 2 22 22,0 22,0 22,0 

3 47 47,0 47,0 69,0 

4 27 27,0 27,0 96,0 

5 4 4,0 4,0 100,0 

Total 100 100,0 100,0  

 
 

IL3 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 2 19 19,0 19,0 19,0 

3 45 45,0 45,0 64,0 

4 32 32,0 32,0 96,0 

5 4 4,0 4,0 100,0 

Total 100 100,0 100,0  

 
 

IL4 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 2 21 21,0 21,0 21,0 

3 45 45,0 45,0 66,0 

4 28 28,0 28,0 94,0 

5 6 6,0 6,0 100,0 

Total 100 100,0 100,0  

 

 

 

 

 

 



 
 

IL5 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 2 18 18,0 18,0 18,0 

3 49 49,0 49,0 67,0 

4 28 28,0 28,0 95,0 

5 5 5,0 5,0 100,0 

Total 100 100,0 100,0  

 
 

TR1 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 3 6 6,0 6,0 6,0 

4 69 69,0 69,0 75,0 

5 25 25,0 25,0 100,0 

Total 100 100,0 100,0  

 
 

TR2 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 2 2 2,0 2,0 2,0 

3 27 27,0 27,0 29,0 

4 48 48,0 48,0 77,0 

5 23 23,0 23,0 100,0 

Total 100 100,0 100,0  

 

 

 

 

 
 
 



TR3 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 2 2 2,0 2,0 2,0 

3 5 5,0 5,0 7,0 

4 70 70,0 70,0 77,0 

5 23 23,0 23,0 100,0 

Total 100 100,0 100,0  

 
 

TR4 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 3 4 4,0 4,0 4,0 

4 65 65,0 65,0 69,0 

5 31 31,0 31,0 100,0 

Total 100 100,0 100,0  

 
 

TR5 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 3 4 4,0 4,0 4,0 

4 60 60,0 60,0 64,0 

5 36 36,0 36,0 100,0 

Total 100 100,0 100,0  

 
 

T1 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 3 5 5,0 5,0 5,0 

4 47 47,0 47,0 52,0 

5 48 48,0 48,0 100,0 

Total 100 100,0 100,0  

 



 
T2 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 3 4 4,0 4,0 4,0 

4 50 50,0 50,0 54,0 

5 46 46,0 46,0 100,0 

Total 100 100,0 100,0  

 

 

 

 
 

T3 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 3 17 17,0 17,0 17,0 

4 55 55,0 55,0 72,0 

5 28 28,0 28,0 100,0 

Total 100 100,0 100,0  

 
 

T4 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 3 2 2,0 2,0 2,0 

4 66 66,0 66,0 68,0 

5 32 32,0 32,0 100,0 

Total 100 100,0 100,0  

 
 
 
 
 
 
 
 



T5 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 3 2 2,0 2,0 2,0 

4 60 60,0 60,0 62,0 

5 38 38,0 38,0 100,0 

Total 100 100,0 100,0  

 
 

IT1 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 3 5 5,0 5,0 5,0 

4 46 46,0 46,0 51,0 

5 49 49,0 49,0 100,0 

Total 100 100,0 100,0  

 
 

IT2 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 3 4 4,0 4,0 4,0 

4 50 50,0 50,0 54,0 

5 46 46,0 46,0 100,0 

Total 100 100,0 100,0  

 
 

IT3 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 3 16 16,0 16,0 16,0 

4 56 56,0 56,0 72,0 

5 28 28,0 28,0 100,0 

Total 100 100,0 100,0  

 
 



IT4 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 3 2 2,0 2,0 2,0 

4 66 66,0 66,0 68,0 

5 32 32,0 32,0 100,0 

Total 100 100,0 100,0  

 
 

IT5 

 Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid 3 2 2,0 2,0 2,0 

4 59 59,0 59,0 61,0 

5 39 39,0 39,0 100,0 

Total 100 100,0 100,0  

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Appendix  4 

Data Quality Test 

 

5. Descriptive Analysis 

Descriptive Statistics 

 N 
Minimu

m 
Maximu

m Mean 
Std. 

Deviation 

K_TOTAL 100 10 25 16,45 3,227 
IL_TOTAL 100 10 25 16,29 3,273 
TR_TOTAL 100 14 25 20,84 2,489 
T_TOTAL 100 16 25 21,62 2,078 
IT_TOTAL 100 16 25 21,65 2,076 
Valid N 
(listwise) 

100     

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

6. Validity test 

Correlations 

 K1 K2 K3 K4 K5 
K_TOTA

L 

K1 Pearson 
Correlation 

1 ,765** ,613** ,603** ,638** ,849** 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 

N 100 100 100 100 100 100 

K2 Pearson 
Correlation 

,765** 1 ,614** ,533** ,515** ,797** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 

N 100 100 100 100 100 100 

K3 Pearson 
Correlation 

,613** ,614** 1 ,654** ,599** ,822** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 

N 100 100 100 100 100 100 

K4 Pearson 
Correlation 

,603** ,533** ,654** 1 ,761** ,868** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 

N 100 100 100 100 100 100 

K5 Pearson 
Correlation 

,638** ,515** ,599** ,761** 1 ,854** 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 

N 100 100 100 100 100 100 

K_TOTA
L 

Pearson 
Correlation 

,849** ,797** ,822** ,868** ,854** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  

N 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
 
 
 
 
 
 
 
 



 
Correlations 

 IL1 IL2 IL3 IL4 IL5 
IL_TOT

AL 

IL1 Pearson 
Correlation 

1 ,451** ,656** ,627** ,741** ,858** 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 

N 100 100 100 100 100 100 

IL2 Pearson 
Correlation 

,451** 1 ,522** ,411** ,258** ,659** 

Sig. (2-tailed) ,000  ,000 ,000 ,010 ,000 

N 100 100 100 100 100 100 

IL3 Pearson 
Correlation 

,656** ,522** 1 ,744** ,655** ,885** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 

N 100 100 100 100 100 100 

IL4 Pearson 
Correlation 

,627** ,411** ,744** 1 ,598** ,839** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 

N 100 100 100 100 100 100 

IL5 Pearson 
Correlation 

,741** ,258** ,655** ,598** 1 ,800** 

Sig. (2-tailed) ,000 ,010 ,000 ,000  ,000 

N 100 100 100 100 100 100 

IL_TOT
AL 

Pearson 
Correlation 

,858** ,659** ,885** ,839** ,800** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  

N 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
 
 
 
 
 

 
 
 
 
 



 
Correlations 

 TR1 TR2 TR3 TR4 TR5 
TR_TOTA

L 

TR1 

Pearson Correlation 1 ,619** ,830** ,576** ,593** ,849** 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 

N 100 100 100 100 100 100 

TR2 

Pearson Correlation ,619** 1 ,682** ,581** ,546** ,841** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 

N 100 100 100 100 100 100 

TR3 

Pearson Correlation ,830** ,682** 1 ,658** ,613** ,894** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 

N 100 100 100 100 100 100 

TR4 

Pearson Correlation ,576** ,581** ,658** 1 ,709** ,823** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 

N 100 100 100 100 100 100 

TR5 

Pearson Correlation ,593** ,546** ,613** ,709** 1 ,808** 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 

N 100 100 100 100 100 100 

TR_TOTA
L 

Pearson Correlation ,849** ,841** ,894** ,823** ,808** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  

N 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

 

 



 

 

 
 

Correlations 

 T1 T2 T3 T4 T5 
T_TOTA

L 

T1 Pearson 
Correlation 

1 ,537** ,444** ,378** ,344** ,752** 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 

N 100 100 100 100 100 100 

T2 Pearson 
Correlation 

,537** 1 ,329** ,401** ,300** ,705** 

Sig. (2-tailed) ,000  ,001 ,000 ,002 ,000 

N 100 100 100 100 100 100 

T3 Pearson 
Correlation 

,444** ,329** 1 ,535** ,408** ,769** 

Sig. (2-tailed) ,000 ,001  ,000 ,000 ,000 

N 100 100 100 100 100 100 

T4 Pearson 
Correlation 

,378** ,401** ,535** 1 ,431** ,739** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 

N 100 100 100 100 100 100 

T5 Pearson 
Correlation 

,344** ,300** ,408** ,431** 1 ,667** 

Sig. (2-tailed) ,000 ,002 ,000 ,000  ,000 

N 100 100 100 100 100 100 

T_TOTA
L 

Pearson 
Correlation 

,752** ,705** ,769** ,739** ,667** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  

N 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 
 
 
 
 
 



 
Correlations 

 IT1 IT2 IT3 IT4 IT5 
IT_TOT

AL 

IT1 Pearson 
Correlation 

1 ,553** ,435** ,367** ,349** ,752** 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 

N 100 100 100 100 100 100 

IT2 Pearson 
Correlation 

,553** 1 ,349** ,401** ,318** ,721** 

Sig. (2-tailed) ,000  ,000 ,000 ,001 ,000 

N 100 100 100 100 100 100 

IT3 Pearson 
Correlation 

,435** ,349** 1 ,533** ,398** ,766** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 

N 100 100 100 100 100 100 

IT4 Pearson 
Correlation 

,367** ,401** ,533** 1 ,417** ,731** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 

N 100 100 100 100 100 100 

IT5 Pearson 
Correlation 

,349** ,318** ,398** ,417** 1 ,666** 

Sig. (2-tailed) ,000 ,001 ,000 ,000  ,000 

N 100 100 100 100 100 100 

IT_TOT
AL 

Pearson 
Correlation 

,752** ,721** ,766** ,731** ,666** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  

N 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
 
 
 
 
 
 
 
 

 



 

7. Reliability test 
1) Knowledge 

Reliability Statistics 

Cronbach's 
Alpha N of Items 

,891 5 

 
 

2) Income Level 

Reliability Statistics 

Cronbach's 
Alpha N of Items 

,866 5 

 
 

3) Transparency 

Reliability Statistics 

Cronbach's 
Alpha N of Items 

,891 5 

 
4) Trust 

Reliability Statistics 

Cronbach's 
Alpha N of Items 

,774 5 

 
 

5) Interest 

Reliability Statistics 

Cronbach's 
Alpha N of Items 

,776 5 



 
 

8. Normality test 

One-Sample Kolmogorov-Smirnov Test 

 
Unstandardiz
ed Residual 

N 100 
Normal Parametersa,b Mean ,0000000 

Std. 
Deviation 

1,95730731 

Most Extreme 
Differences 

Absolute ,085 
Positive ,071 
Negative -,085 

Test Statistic ,085 
Asymp. Sig. (2-tailed) ,072c 

a. Test distribution is Normal. 
b. Calculated from data. 
c. Lilliefors Significance Correction. 



 

 

 

 

 

 

 

 

 

 

 

 

 



9. Multicolinearity Test 

Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardize
d 

Coefficient
s 

t Sig. 

Collinearity 
Statistics 

B Std. Error Beta 
Toleranc

e VIF 

1 (Constan
t) 

23,111 2,104  10,984 ,000   

K_TOT
AL 

-,170 ,114 -,264 -1,483 ,141 ,296 3,379 

IL_TOT
AL 

,306 ,111 ,483 2,766 ,007 ,307 3,253 

TR_TOT
AL 

,164 ,132 ,196 1,245 ,216 ,376 2,659 

T_TOTA
L 

-,327 ,155 -,327 -2,112 ,037 ,389 2,568 

a. Dependent Variable: IT_TOTAL 

 
 

10. Heteroscedastisity test 

Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 2,574 1,181  2,180 ,032 

K_TOTA
L 

,000 ,064 -,001 -,008 ,994 

IL_TOTA
L 

,077 ,062 ,222 1,242 ,217 

TR_TOTA
L 

-,126 ,074 -,275 -1,703 ,092 

T_TOTAL ,018 ,087 ,032 ,204 ,839 

a. Dependent Variable: ABS_RES 

 
 



11. Multiple Reggresion Analysis 

 

 

 
12. F Test 

ANOVAa 

Model 
Sum of 
Squares df Mean Square F Sig. 

1 Regression 47,476 4 11,869 2,973 ,023b 

Residual 379,274 95 3,992   

Total 426,750 99    

a. Dependent Variable: IT_TOTAL 
b. Predictors: (Constant), T_TOTAL, IL_TOTAL, TR_TOTAL, K_TOTAL 

 

 

 

 

 

 

 

Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardize
d 

Coefficients 
t Sig. B Std. Error Beta 

1 (Constant
) 

23,111 2,104  10,984 ,000 

K_TOTA
L 

-,170 ,114 -,264 -1,483 ,141 

IL_TOT
AL 

,306 ,111 ,483 2,766 ,007 

TR_TOT
AL 

,164 ,132 ,196 1,245 ,216 

T_TOTA
L 

-,327 ,155 -,327 -2,112 ,037 

a. Dependent Variable: IT_TOTAL 
 



13.  T Test 

Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardize
d 

Coefficient
s 

t Sig. 

Collinearity 
Statistics 

B Std. Error Beta 
Toleranc

e VIF 

1 (Constan
t) 

23,111 2,104  10,984 ,000   

K_TOT
AL 

-,170 ,114 -,264 -1,483 ,141 ,296 3,379 

IL_TOT
AL 

,306 ,111 ,483 2,766 ,007 ,307 3,253 

TR_TOT
AL 

,164 ,132 ,196 1,245 ,216 ,376 2,659 

T_TOTA
L 

-,327 ,155 -,327 -2,112 ,037 ,389 2,568 

a. Dependent Variable: IT_TOTAL 
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