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1
 

ABSTRAK 

SRYIZA, the coalition of the radical left, rose to prominence in Greek 

politics by successfully placing itself as the main opposition party in Greek’s 

Hellenic Parliament by June 2012. Shortly follows though, it came as surprise 

that SYRIZA would finally rule Greece for the first time in history by winning 

36.34% of vote in 2015 Greek election, held on January 25
th

, 2015. Its winning 

marked the first ever winning of left, as well as party outside the dominating 

players, which are the then former ruling party, New Democracy, and Panhellenic 

Socialist Movement (PASOK). It raises a question on how SYRIZA could beat its 

two main opponents and emerged as the winning party for the first time. 

This research aims to answer such question by using Marketing Politics, 

completed with qualitative method. The research concluded that SYRIZA’s 

winning factors are related to its strategic program, leadership, and the ability to 

sway those who gets disappointed with the previous government administration. 

 

Keywords: Greece, Politics, Marketing Politics, SYRIZA 

                                                           
1
 Asep Suryana, Mahasiswa S1 Ilmu Hubungan Internasional Universitas Muhammadiyah 

Yogyakarta  



ix 

 

DAFTAR ISI 

 

HALAMAN JUDUL ...................................................................................................... i 

HALAMAN PENGESAHAN ....................................................................................... ii 

PERNYATAAN KEASLIAN SKRIPSI ...................................................................... iii 

HALAMAN PENGANTAR ........................................................................................ iv 

MOTTO ........................................................................................................................ v 

HALAMAN PERSEMBAHAN .................................................................................. vi 

ABSTRAK .................................................................................................................. vii 

DAFTAR ISI ................................................................................................................ ix 

DAFTAR TABEL ......................................................................................................... x 

DAFTAR GAMBAR .................................................................................................. xii 

BAB I PENDAHULUAN ............................................................................................. 1 

A. LATAR BELAKANG MASALAH ................................................................................. 1 

B. RUMUSAN MASALAH ................................................................................................. 6 

C. LANDASAN TEORI ....................................................................................................... 6 

D. HIPOTESA .................................................................................................................... 13 

E. METODOLOGI PENELITIAN ..................................................................................... 14 

F. JANGKAUAN PENELITIAN ....................................................................................... 14 

G. TUJUAN PENELITIAN ................................................................................................ 15 

BAB II  SISTEM POLITIK DAN PEMILU DI YUNANI......................................... 16 

A. SISTEM POLITIK DI YUNANI ................................................................................... 16 

B. SISTEM PEMILU DI YUNANI .................................................................................... 25 

BAB III PROFIL PARTAI POLITIK DAN KRISIS DI YUNANI ........................... 38 

A. PROFIL PARTAI POLITIK UTAMA DI YUNANI .................................................... 38 

B. KRISIS YUNANI .......................................................................................................... 48 

BAB IV STRATEGI MARKETING POLITIK PARTAI SYRIZA ............................ 56 

A. MARKETING POLITIK IDEOLOGI PARTAI SYRIZA .............................................. 56 

B. MARKETING POLITIK KEPEMIMPINAN ALEXIS TSIPRAS ................................. 65 



x 

 

C. THESSALONIKI PROGRAM SEBAGAI PROGRAM POLITIK SYRIZA .................. 67 

D. JANJI POLITIK SYRIZA.............................................................................................. 75 

E. HUBUNGAN INTERNASIONAL PARTAI SYRIZA ................................................. 83 

F. KEMENANGAN PARTAI SYRIZA PADA PEMILU DI YUNANI JANUARI 2015 85 

BAB V  KESIMPULAN ............................................................................................. 87 

DAFTAR PUSTAKA ................................................................................................. 94 

 



xi 

 

DAFTAR TABEL 

 

Tabel 2 1 Sejarah Hukum yang Mengatur Sistem Pemilihan di Yunani ................................ 31 

Tabel 2 2 Tabel Sejarah Presiden di Yunani ........................................................................... 35 



xii 

 

DAFTAR GAMBAR 

 

Gambar 3 1 Simbol Partai SYRIZA ....................................................................................... 40 

Gambar 4 1 Poster Alexis Tsipras........................................................................................... 64 

Gambar 4 2 Alexis Tsipras Kampanye "Kekinian" ................................................................ 64 

 

file:///C:/Users/Vian/Documents/Skripsi_Asep%20Suryana_20120510364_Faktor-faktor%20Kemenangan%20Partai%20Syriza%20Pada%20Pemilu%20di%20Yunani%20Tahun%202015.docx%23_Toc460155257
file:///C:/Users/Vian/Documents/Skripsi_Asep%20Suryana_20120510364_Faktor-faktor%20Kemenangan%20Partai%20Syriza%20Pada%20Pemilu%20di%20Yunani%20Tahun%202015.docx%23_Toc460155266
file:///C:/Users/Vian/Documents/Skripsi_Asep%20Suryana_20120510364_Faktor-faktor%20Kemenangan%20Partai%20Syriza%20Pada%20Pemilu%20di%20Yunani%20Tahun%202015.docx%23_Toc460155267

