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MOTTO 

 

 

 

So believe in Allah and His Messenger and The Qur’an 

which We have sent down. And Allah is Acquainted 

with what you do. (Quran, 64:8) 

 

 

 

To think easy. To act is hard. But the hardest thing in the 

worldis to act in accordance with your thingking. 

(Johan von Goethe) 
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