DAFTAR PUSTAKA

5 Trik Penampilan Sukseskan Wawancara Kerja. (2011) Dikutip dari http://swa-
online.com/index.php?main=1DIram10SVZzWEJTQ%3D%3D=&part=
Ng%3D%3D=

Anderson, M., Palmblad, S., dan Prevedan, T. 2012. Atmos heric effects on
Hedonic and Utilitarian Customers. Bachelor Thesis. Linnaeus
University.

Anoraga, P. (2000). Manajemen Bisnis. Jakarta: PT Rineka Cipta

Assael, H. (1998). Consumer Behavior and Marketing Action 6thedition. New
York : International Thomson Publishing.

Bagyarta, S.D., Dharmayanti, B. (2014). Analisa Pengaruh Hedonic dan
Utilitarian Value Terhadap Repurchase Intention pada Industri Pusat
Kebugaran Kelas Menengah Atas di Sidoarjo. Jurnal Manajemen
Pemasaran Petra Vol 2, No. 1.

Batra, R., dan Athol, O.L.1991. Measuring the Hedonic and Utilitarian Sources of
Consumer Attitudes. Marketing Latters,2 (2), 159-170

Bhatnagar, A., & Ghosh, S. (2004). A Latent Class Segmentation Analysis of E-
Shoppers. Journal of Business Research, halaman 758- 767.

Bungin, M.B. (2009). Metodologi Penelitian Kuantitatif: Komunikasi, Ekonomi,
dan Kebijakan Publik serta ilmu-ilmu Sosial Lainnya. Edisi pertama,
cetakan ke-4

Chaudhuri, A. & Holbrook, M.B. (2001). The chain of effects from brand trust
and brand affect to brand performance: the role of brand loyalty. Journal
of Marketing. (65) 2:81-93.

Chui, C.M., Wang, E. T. G., Fang, Y. H., Huang, H. Y. (2012) Understanding
Costumers’ epeat Purchase Intention in B2C E-Commerce: The Roles of
Utilitarian VValue, Hedonic Value and Perceived Risk.

Davis, F. D. (1989) Perceived usefulness, perceived ease of use, and user
acceptance of information technology. MIS Quarterly, 13, 319-340.

Edwin, J. (2006). Jurnal Manajemen Pemasaran: Budaya & Behavior Intention
Mahasiswa Dalam Menilai Service Quality:

Fandy Tjiptono, 2006. Manajemen Jasa. Edisi Pertama. Yogyakarta : Andi


http://swa-online.com/index.php?main=IDIram10SVZzWEJTQ%3D%3D=&part=Ng%3D%3D
http://swa-online.com/index.php?main=IDIram10SVZzWEJTQ%3D%3D=&part=Ng%3D%3D
http://swa-online.com/index.php?main=IDIram10SVZzWEJTQ%3D%3D=&part=Ng%3D%3D

Ghozali, Imam. 2011. Aplikasi analisis multivariate dengan IBM SPSS 109.
Semarang : Badan Penerbit Universitas Diponegoro.

Hair, J.F., Anderson, R.E., Tathan, R.1., dan Black , W.C. 1998. Multivariate Data
Analysis New Jersey: Prentice-Hall,Inc.

Halim, B.C., Dharmayanti, D., Brahmana, R.K.M.R. (2014).Pengaruh Brand
Identity Terhadap Timbulnya Brand Preference dan Repurchase Intention
Pada Merek Toyota. Jurnal Manajemen Pemasaran Petra Vol. 2, No. 1.

Hanzaee, K. H. & Rezaeyeh, S. P. (2002). Investigation of the effects of Hedonic
Value and Utilitarian VValue on Customer Satisfaction and Behavioural
Intentions.

Hellier, P. K., Geursen, G. M., Carr, R. A. and Rickard, J. A. (2003). Customer
Repurchase Intention: A General Structural Equation Model. European
Journal of Marketing, Vol. 37, No. 11, pp. 1762-1800.

Hirchman, E. C. & Holbrock M. B. (1982). The Experiential Aspects of
Consumption: Consumer Fantasies, Feelings, and Fun. The Journal of
Consumer Research, Vol. 9, No. 2, 132-140.

Holbrook, M. B. & Moor, W. L. (1981). Feature Interactions in Customer
Judgements in Verbal Versus Pictorial Presentations. Journal of
Consumer Research, Vol. 8, pp. 103-113.

Ikon Binaraga Indonesia, (2011). Dikutip dari
http://www.tokohindonesia.com/biografi/article/286-direktori/3428-sang-
balada-rajawali?ufeedpage=4&mid=463

Iman Khalid Abdul Qader. (2008). Intention to purchase electronic green products
amongst lecturers: An empirical evidence. (Ph.D.
dissertation, UniversitiSains Malaysia, 2008).

Jasfar Farida. Hj, 2002, “Kualitas Jasa Dan Hubunganya Dengan Loyalitas Serta
Komitmen Konsumen” (Studi pada Salon Kecantikan ) J.S.B No.
7.Vol. 1.

Jones, M. A., Reynolds, K. E. & Arnold, M. J. (2006) Hedonic and Utilitarian
Shopping Value: Investigating differential effects of retail outcomes
Journal of Business Research, 59, 974-981.

Khushartanti, W. (2013)Manajemen Kualitas Pelayanan di Pusat Kebugaran.
Jurnal tidak terbit.


http://www.tokohindonesia.com/biografi/article/286-direktori/3428-sang-balada-rajawali?ufeedpage=4&mid=463
http://www.tokohindonesia.com/biografi/article/286-direktori/3428-sang-balada-rajawali?ufeedpage=4&mid=463

Kim, H.S. (2006). Using Hedonic and utilitarian Shopping Motivations to Profile
Inner City Consumers. Journal of Shopping Center Research, 13 (1),
2006, 57-59.

Kim, C., Galliers, R. D., Shin, N., Ryoo, J.-H., dan Jongheon Kim, J.(2012).
Factors influencing Interest Shopping Value And Customer Repurchase
Intention. Electronic Commerce Research and Applications.

Kotler, P., dan Amstrong, G. (2012). Priciples of Marketing. New Jersey:
Prentice-Hall, Inc.

Kotler, P., Keller, K. L. (2009). A Framework for Marketing Managemetn, Fourth
Edition. Pearson Education, Inc.

Locke, J. (1975). An Essay Concerning Human Understanding. Clarendon Press,
Oxford.

Mowen, John. C, Minor & Michael.(2001).Perilaku KonsumenEdisi Kelima Jilid 1.. Jakarta:
PT PenerbitErlangga

Perkembangan Fitnes Center di Indonesia, (2012). Dikutip dari
http://rumahfitnes.com/perkembangan-fitnes-center-di-indonesia.html

Prastia, F.E. (2013). Pengaruh Shoping Lifestyle, Fashion Involvment dan
Hedpnic Shopping Value terhadap Impuse Buying Behaviour Pelanggan
Toko Elizabeth Surabaya. Jurnal tidak terbit.

Sarwono, J. (2011). Mixed Methods: Cara Menggabung Riset Kuntitatif Secara
Benar.

Schiffman, L. G., Kanuk, L.L. (2000). Consumer Behavior, Seventh Edition. New
Jersey: Prentice-Hall.

‘Serbuan’ Peritel Asing karena Lonjakan Kelas Menengah.(2013) Dikutip dari
http://www.investor.co.id/home/serbuan-perite-asing-karena-lonjakan-
kelas-menengah/58931

Siapa Bilang Latihan Fitness Cuma Buat Orang Berduit?. (2014). Dikutip dari
http://duniafitnes.com/training/siapa-bilang-latihan-fitnes-cuma-buat-
orang-berduit.html

Solomon, M.R. (2011). Consumer behavior: Buying, Having, And Being. New
Jersey: Pearson Education, Inc

Sugiyono. (2005) Memahami Penelitian Kualitatif. Bandung: ALFABET.


http://www.investor.co.id/home/serbuan-perite-asing-karena-lonjakan-kelas-menengah/58931
http://www.investor.co.id/home/serbuan-perite-asing-karena-lonjakan-kelas-menengah/58931
http://duniafitnes.com/training/siapa-bilang-latihan-fitnes-cuma-buat-orang-berduit.html
http://duniafitnes.com/training/siapa-bilang-latihan-fitnes-cuma-buat-orang-berduit.html

Sutisna. (2001). Perilaku konsumen dan komunikasi pemasaran. Yogyakarta:
Liberty.

Tonojoharjo, G.A., Kunto, S.Y., & Brahmana, R.K.M.R. (2014). Analisa Hedonic
Value dan Utilitarian Value Terhadap Brand Trust Dengan Brand
Satisfaction Sebagai Variabel Intervening pada Produk Pewarnaan
L Oréal Professionnel. Jurnal Manajemen Pemasaran Petra Vol. 2, No.
1.

Umar, H. (2005). Metodologi Penelitian. Jakarta Raja Garfindo.
Woodside G. Arch, Frey L. Lisa, Daly Timothy Robert (1989), Linking Service
Quality, Customer Satisfaction, and Behavioral Intention, Journal of

Health Care Marketing, Vol. 9, No. 4 (December 1989), pp. 5-17.

Wong, K. K. K. (2013). Partial Least Squares Structural Equation Modelling (
PLS-SEM) Techniques Using SmartPLS. Marketing Bulletin, 24-1

Zeithaml et al. (1996). Measuring the Qualityof Relationship in Customer Service:
An Emprical Study. European. Journal of Marketing.



