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Abstract

This paper examines experimentally how gender tftloe relation between cost
information precision and product design’s perfoms®& Previous studies on new product
development (NPD) recognize the importance of adsrmation to support NPD in a cost
effective way. Meanwhile, decision making studié®w how decision may differ due to
gender difference. A laboratory experiment is caneld to investigate the joint effect of cost
information precision and gender difference on pobdiesign’s cost-effectiveness. Testing
gender’s effect in new product development coniteknportant since the difference in using
information and in decision making process betwmale and female may have a significant
effect in new product development outcomes. Bagediterature, males may have lower
tendency to follow rules compared to females. Meeepmales exert less effort in analytical
processing and tend to be less comprehensive uatah task compared to females.

Result of 2x2 between subject experiment suggestsramg relation between cost
information precision and gender difference. Theigle includes one randomly manipulated
variable (cost information precision: specific efative) and one measured variable (designer
gender: male or female). Subjects of the experirhamé to complete task of designing a doll
house using Lego-like building blocks in toys dieis of a hypothetical company.
Specifically, this study finds that more precispdtionalized by “specific” amount of cost)
information will lead to more cost-effective prodwompared to less precise (operationalized
by “relative” comparison of cost) information onfigr female designer — and not for male
designer. This result is consistent with the unalegl theory namelyselectivity hypothesis
which states that females tend to integrate morck siiows an intense level of cognitive
processing whereas males tend to focus on infoomdhat are relatively easy and quick to
process. Implications of this study include conttibn for management’s policy in
presenting management accounting information eajpean the level of its precision and in
considering gender for new product development tassignment.
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